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History is being re-written and made anew in this great industry of ours. That is true of every phase of

our business—and the man who misses the new opportunity that this fact reflects is letting himself in for a
lot of unnecessary grief in the future.

Today is the day when you set into motion the ma chinery that will govern our earnings for tomorrow.
Today is the day you must avoid those weaknesses that hamper earning power tomorrow. There is only one
analyze the requirements and possibilities of that future.

TODAY IS

OUR DAY!
k-By HERMAN WOBBER-J

way to safeguard the future—and that is to

That is not difficult for us! Our yardstick is the best product this company has ever released in any one season. We know definitely, being better in-

formed than any other company, what we will have to offer. We know what the cost will be. And we know that the returns will depend entirely upon the
earning capacity of the contracts we are now negotiating.

\

\

Today is our day—-and when I say "our day," I mean that now is the time for seller and buyer to arrive at terms that are equitable and that will enable
us to secure our just and full share of the earnings from our product. And we know it will be greater than in any season in the history of any distributor.
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RECORD NEW SEASON VOLUME

OF QUALITY DEALS GREETS K-7

!

Significant Accomplishments Indicate 1939-40 Will Be Productive of

New Marks for Circulation and Revenue as Studio Can Boast the

Greatest Production Lineup in History of This Company

With what looms the greatest product lineup in its history, with some 700 more contracts on K-7 than it had on K-6 at the
same time last year and with sales volume speedily increasing daily, this corporation was enthusiastically winging its way into
another season. Fully prepared and with every prospect of obliterating all past records, the stage was perfectly set for the in-

auguration this week-end of the gala 1939-40 season!
Some 1700 employees working under the domestic leadership of General Manager of Distribution Herman Wobber were this week clearing

decks for the season that promises to be extraordinary for many reasons. Notwithstanding the presence of many factors that are making distribu-
tion this year somewhat dilferent in procedure from past years, the combined U. S. and Canadian contingents greet the K-7 years with unprece-
dented strength insofar as potential earning power is concerned.

While the sales forces were fully mobilized to make more brilliant history, the creative organization under the leadership of Darryl F. Zan-
uck, boasted a record at the very outset of the new season. Of the minimum 48 productions that are scheduled to be made at Movietone City for K-7
release, some 15 had been completed, were in the editing and cutting department or actually before the cameras. Of the expected four specials
to be made at this company’s British studios in London, one (Gracie Field’s “Shipyard Sally”) had been completed and another was in work.

At no time in its history has the company’s product for an ensuing year been so well set. The feature output for 1939-40 includes 52 feature
attractions, of which at least six will be Technicolor super specials produced by Zanuck. The latter will personally produce 24 big specials. The short
subject output for K-7 includes 26 one-reel featurettes, including some six in Technicolor, produced by Truman Talley’s Movietone organization.
Paul Terry will deliver 26 Terry-Toons, including a minimum of 10 in Technicolor.

In other words, the number of Technicolor attractions, feature and shorts, that will be released during 1939-40 is at the outset of the season
guaranteed to be twice greater than the K-6 year just expiring!

In story and starpower the new season, at its beginning, is assuredly unprecedented. Among those topnotch stars who are scheduled to appear
in 1939-40 feature productions are: Tyrone Power, Sonja

r
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Henie, Alice Faye, Don Ameche, Shirley Temple, Claudette
Colbert, Henry Fonda, Nancy Kelly, Spencer Tracy, Ann
Sothern, George Brent, Myrna Loy, Fred MacMurray,
Basil Rathbone, Warner Baxter, Joan Blondell, Edward
Arnold, Richard Greene, Sir Cedric Hardwicke, Sidney Toler,
Richard Dix, Gladys George, Jane Withers, Randolph Scott, Gene
Autry, Ritz Brothers, A1 Jolson, Gracie Fields, Elsa Maxwell, Mack
Sennett, Alice Brady, Walter Brennan, Henry Hull, George Raft,
Ida Lupino, Lionel Atwill, Cesar Romero, Binnie Barnes and
many others.

Furthermore, the list of best selling novels is extraordinary,
being headed by “Grapes of Wrath,” “The Rains Came” and “Drums
Along the Mohawk.” Add to these such powerful story properties
as “Stanley and Livingstone,” “Hollywood Cavalcade,” “Swanee
River,” Maeterlinck’s “The Blue Bird,” “Johnny Apollo,” “Brig-
ham Young,” “Shadows in the Snow,” “Lady Jane,” “Public Deb
No. 1,” “Little Old New York,” Irving Berlin’s “Say It with Music,”
Sir Arthur Conan Doyle’s “Adventures of Sherlock Holmes” and
others, and the reader will encounter no difficulty in locating the
numerous reasons for the un-
paralleled enthusiasm prevailing
in the sales ranks over the new
season’s prospects.
Further reason for this en-

thusiasm is the presence of the
finest contracts this company’s
managers and salesmen have
ever sold, embodying terms en-
abling the K-7 lineup to earn a
return that is patterned to make
this the corporation’s most lucra-
tive season.

In no past year has the distri-

bution organization’s decks been
so clear insofar as tasks kindred
to the old season have been con-
cerned.
Throughout the United States,

“Elsa Maxwell’s Hotel for Wo-
men,” a breezy comedy drama
of youth of today, was to launch
the 1939-40 season.

In New York, however, it was
Zanuck’s “Stanley and Living-
stone,” which was three years
in the making, that was to usher
in the new year. The world pre-
miere of that $2,500,000 super
special with an all-star cast
headed by Spencer Tracy, Rich-
ard Greene, Nancy Kelly, Sir

Cedric Hardwicke, Charles Cor-
burn and Henry Travels, was
scheduled for the Roxy theatre
on Friday.

But, nationally, the introduc-
tory release was “Elsa Max-
well’s Hotel for Women.” An
acknowledged exploitation “nat-
ural,” this attraction will mark
the debut of a young actress

destined to further augment the

South Nearing

Pacing Atlantic

Harry Ballance’s South
continues to menace the
K-7 feature product lead-
ership of Edgar Moss’ At-
lantic.

The latter are now sepa-
rated by a half dozen
points, a margin that can
be wiped out in a single
week.
That August will effect

radical changes in stand-
ings of branches and dis-

tricts is indicated by press-
time reports from the field

to New Dynamo.

list of stars developed by Zan-
uck in the past four years. She
is none other than Linda Darnell,
whose work in “Elsa Maxwell’s
Hotel for Women” is of such tri-

umphant qualities that she is

currently appearing in one of
the major K-7 super specials,

the Technieolored “Drums Along
the Mohawk,” co-starring Henry
Fonda and Claudette Colbert.

EVERYTHING
IN READINESS
Meantime, the, studio this

week was making plans to pre-
view two of its greatest cine-

matic undertakings:

Teasing Atlantics

Harry G. Ballance

(1) “The Rains Came,” based
on Louis Bromfield’s best sell-

ing novel, with Tyrone Power,
Myrna Loy, George Brent, Bren-
da Joyce, and others, and

(2) The Technieolored “Hol-
lywood Cavalcade” with Alice
Faye, Don Ameche, Mack Sen-
nett and hundreds of others.

Both carry added significance
aside from their extraordinary
entertainment strength.

“The Rains Came” has been
characterized by those who have
seen it as “unquestionably the
greatest talking picture ever
made.” And in this production
another Zanuck “find”—Brenda
Joyce—proves her right to star-

dom, something she will realize
when she appears in “Here I Am
a Stranger.”

“Hollywood Cavalcad e,” a
spectacular dramatization of the
romance of picture-making and
development of thd' past 20
years, all done in color, will be
released at a time when the in-

dustry is planning the 50th anni-
versary of. the invention that be-

IK-7 FEATURE SALES!
Following is the standing of every branch, district and division on the sale of

the 1939-40 (K-7) feature product, based on total contracts (including recorded
franchises) sold against total possibilities, as of July 31:

BRANCHES
July
31st
1

3
3
4
5
6
7
8
9

10
11
12
13
14 *

15 *

16
17
18
19

Branch (Manager)
July
13th

Pittsburgh (Cohn) 1
Memphis (Young) 8
Washington (Wheeler) 2
Atlanta (Wilson) 3
Dallas (Beiersdorf) 5
Winnipeg (Huber) 4
St. Louis (Reingold) 6
Salt Lake (Walker) 7
Charlotte (Longdon) 9
Minneapolis (Podoloff) 10
Milwaukee (Lorentz) 11
Philadelphia (Gross) 16
St. John (March) 13
Vancouver (Patterson) 13
New Haven (Simon) 15
Albany (Grassgreen) 14
Boston (Callahan) 17
Cincinnati (Grady) 19
Los Angeles (Dillon) 18

July July
31st District (Manager) 13th
30 Kansas (Fuller) 30
31 Seattle (Edmond) 31
33 Denver (Morrison) 33
33 Omaha (Scott) 33
34 Cleveland (Sclunertz) 34
35 Oklahoma (Clark) 39
36 New Orleans (Landaiche) .... 35
37 Des Moines (Mayer) 36
38 Toronto (Bailey) 38
39 Frisco (Ballentine) 37
30 Portland (Powers) 34
31 Indianapolis (Landis) 30
33 New York (Buxbaum) 33
33 Calgary (Skorey) 33
34 Buffalo (Samson) 34
35 Montreal (English) 35
36 Chicago (Eckhardt) 36
37 Detroit (Sturm) 37

* Tied.

July
31st Branch (Manager)

DISTRICTS
July
13th

. . . 1Atlantic (Moss)
3 South (Ballance) 3
3 Northeast (Bailey) 3
4 Midwest (Scott) 4
5 Prairie (Levy) 5

DIVISIONS

July July
31st Division (Manager) 13th
6 Coast (—-) G
7 Canada (O’Loglilin) 7
8 Mid-East (Roberts) 8
9 Great Lakes (— ) 9

-July

31st District (Manager)
1 West (Kupper)
2 East (Sussman) . . .

July
13th

. . 1

July
31st Division (Manager)
3 Central (Gehring) . .

July
13th

. . 3

came what is today known as
motion pictures.

Before the cameras this week
were “Drums Along the Mo-
hawk,” “Little Old New York”
with Alice Faye, Richard Greene,
Fred MacMurray and others,

and “Swanee River,” another
Technicolor super special with
Don Ameche, A1 Jolson, Nancy
Kelly and others. By the end of

the coming week Maeterlinck’s
“The Blue Bird,” with an all-star

cast headed by Shirley Temple,
also was scheduled to go into

production. The latter, too, is a

'Technicolor special.

j In the (hitting rooms were
“Adventures of Sherlock Holmes”
with Basil Rathbone, Nigel
Bruce, Ida -Lupino, Alan Mar-
shal and others; Jane Withers’

“Roughnecks” with the Ritz
Brothers, “The Escape,” and
others.

Executive Producer Sol M.
Wurtzel was preparing to start
“shooting” on “20,000 Men a
Year,” with an all-star cast
headed by Randolph Scott, cur-
rently triumphant in “Frontier
Marshal”; the Jones Family in

Too Busy to Work,” “Charlie
Chan in a City in Darkness” and
several others.

Thus, at no outset of any new
season in the past has produc-
tion been in healthier condition

that it is now.

At the very beginning of the

season, the studio has expended
something like $11,000,000 in

Continued on Page 15
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SHOWMEN, CRITICS AMAZED

BY WONDERS OF “STANLEY”
Spencer Tracy’s Performance Already Nominated For 1939 Prize

As All Agree Showmanship, As Follow-Up To Zanuck’s Latest

Creative Triumph
, Should Make It A Top-Grossing Smash!

MOVIETONE CITY—Raves and praise unsurpassed in motion picture history! That is the first press reaction to “Stanley
and Livingstone.”

Ace critics, syndicate writers, wire service and magazine representatives, trade paper reviewers, columnists and others covering Hollywood for
countless millions of readers throughout the world saw Darryl F. Zanuck’s latest achievement to date the other day—and started firing their
biggest guns in tribute to the smash hit.

Four special pre-release screenings for the top flight press people were held in Zanuck’s private projection room at the studio.
These showings were in advance of the gala Hollywood preview-premiere at Grauman’s Chinese theatre, scheduled for next Tuesday.

The press groups, privi- —
ledged to see the Zanuck
thriller acclaimed its mag-
nitude, its inspired per-
formances, its mass appeal
for all ages, its humanity,
its exploitability — and
above all, its sheer enter-
tainment.

The magnificent portray-
als of the stars and featured
players — Spencer Tracy,
Nancy Kelly, Richard
Greene, Walter Brennan,
Charles Coburn, Sir Cedric
Hardwicke, Henry Hull and
Henry Travers— and the
brilliant direction of Henry
King, the associate pro-
ducer honors of Kenneth
Macgowan and all the other
phases of creative and tech-
nical perfection contribut-
ing to one of the greatest
events in screen annals,
come in for highest lauda-
tion.

THOSE THERE
Press representatives at the

screenings included:
Louella 0. Parsons, motion

picture editor of International
News Service; Hubbard Keavy,
Associated Press; Mark Hell-
inger, King Features; Alfred
Wright, Time Magazine; Rich-
ard Pollard, Life Magazine;
William Weaver, Motion Picture
Herald; Frederick Othman,
United Press; Harold Heffernan,
Detroit News and North Ameri-
can Newspaper Alliance; Hedda
Hopper, Los Angeles Times syn-
dicated columnist.
Ed Sullivan, Chicago Tribune-

New York Daily News Syndi-
cate; Whitney Boulton, New
York Telegraph; Jean Herrick,
Look Magazine; Paul Harrison,
Newspaper Enterprise Associa-
tion; Harrison Carroll, King
Features; W. R. Wilkerson, Hol-
lywood Reporter; Ivan Spear,
Box Office.

Ruth Waterbury, Photoplay
Magazine; Jack Jungmeyer,
Daily Variety; Walter Green,
Weekly Variety; Ralph Jordan,
International News Service; J. D.
Spiro, Screen and Radio Weekly;
Ted Magee, Picture Play Maga-
zine; Evans Plummer, Radio
Guide Magazine; Ernest Heyn,
Photoplay Magazine; Whitney
Williams, Movies Magazine; Joe
Blair, Hollywood Review.
Robbin Coons, Associated

Press; Jimmy Starr, Los An-
geles Herald-Express; Edwin
Schallert, Los Angeles Times;
E. J. Smithson, Fawcett Publi-
cations; Lois Svensrud, Modern
Screen Magazine; Ralph Wilk,

Irish Hearts Flourish In Jungle!

Film Daily; Virginia Wright,
Los Angeles Evening News;
Richard S. Ames, Rob Wagner’s
Script; Harry Mines, Los An-
geles Daily News; Elizabeth
Wilson, Silver Screen and
Screenland Magazines; James
Crow, Hollywood Citizen-News;
Frank Daugherty, Christian Sci-
ence Monitor; Robert Welch,
National Box Office Digest; Jack
Grant, Picture Reports.
A PREVIEW
The Los Angeles Examiner

headlined, “ ‘Stanley and Living-
stone’ Exceeds Expectations of
Critics,” said:

“Sometimes when a pic-

ture has had such glowing
advance reports, those of us
who write reviews feel we
have been oversold. Yester-
day was a rare exception.
‘Stanley and Livingstone’
really exceeded our expecta-
tions. . . .

“In filming Stanley’s ex-
pedition into darkest Africa
to find Livingstone, Darryl
Zanuck has not only offered
dramatic entertainment, but
an inspirational story of a
man’s unselfish devotion to
his work and another’s
eagerness to be worthy of a
trust placed in him. Told
with a minimum of heroics,

this is one true life story in

which there is not exaggera-

tion or glorification of the
facts. . . .

“Spencer Tracy as the
brash young reporter whose
one aim in life is to get the
story for his editor, James
Gordon Bennett of the New
York Herald, may win for
himself the Academy Award
for his performance. That’s
how good he is as Henry M.
Stanley. . . .

“Henry King, one of 20th
Century-Fox’s most reliable
directors, does an unusually
good job. . . .

“Darryl Zanuck not only
deserves our thanks for a
fine picture, but for showing
one newspaper man who is

a real credit to the profes-
sion.”

The Los Angeles Times said:
“
‘Stanley and Living-

stone’ is a top picture. It’s

in the ace class especially
for acting. It is also more
than capably produced, with
fine pictorial backgrounds,
secured in many cases in
Africa, and efficiently di-

rected in its human story
by Henry King. Spen-
cer Tracy gives a champ
performance as Stanley.
Sir Cedric Hardwicke is bril-

liant as Livingstone. Others
to be highly commended are
Henry Hull, Nancy Kelly,

ACE SHOWMAN HAILS LATEST STAR
DISCOVERY IN “HOTEL FOR WOMEN”
MOVIETONE CITY—The following self-explanatory tele-

gram was sent to Darryl Zanuck by John Hamrick, head of
the circuit of theatres in Seattle and one of the greatest the-
atre operators and showmen in the country:
“Dear Darryl: Last night I previewed ‘Hotel for Women’

and it is a great picture. Definitely, without a doubt, you have
now made a feminine discovery in Linda Darnell that is equal
to your Tyrone Power. This girl is the most beautiful thing
I have ever seen and she can act. I sure hope ‘Hotel for
Women’ makes the box office spot to which it is entitled.
Best wishes.”

i

Charles Coburn, Walter
Brennan, Henry Travers and
Richard Greene. . . .

“ ‘Stanley and Livingstone’
goes far enough along realistic
paths, and then effectively
chooses to leave the rest to im-
agination. It does not bore with
tedium of detail. And the temp-
tation to stress such detail must
have been perpetual. . . .

“Tracy perforce carries the
picture as the newspaperman
Stanley, and none could be bet-
ter chosen for the duty. The
strict simplicity of his style, and
his virility make the character
entirely credible. His final speech
in defense of the truth of his
story about Livingstone will very
likely win applause. He sustains
the earlier action splendidly. . . .

“As the religious zealot and
courageous explorer Livingstone,
Hardwicke does not enter the
picture until toward the end, but
he makes a remarkably vivid
impression. The same can well
be said of Henry Hull in an
earlier part of the picture. Miss
Kelly is very pleasing in this

film and Travers and Brennan
are expert. Coburn has another
forceful part to do. . . .

“One may note such support-
ing players as Miles Mander,
David Torrence, Paul Stanton,
Holmes Herbert and others.

‘Stanley and Livingstone’ is one
of the year’s most important
screen events.”

TRADE PRESS
Daily Variety said:

“The most spectacular repor-
torial assignment ever made,
James Gordon Bennett’s delega-
tion of Henry M. Stanley to find

the pioneer missionary, Dr.
David Livingstone, in the un-
charted heart of Africa, is in its

resurrection for the screen a

powerful and grandiose piece of

entertainment. A great adven-
ture tale, filmed with unusual
fidelity to its essential docu-
mented facts, rich in emotional
appeal, spectacular, fundamen-
tally dramatic and engrossingly

pictorial it has many sure-fire
elements for smash success. . . .

“The pairing of Spencer
Tracy as Stanley and Sir Cedric
Hardwicke as Livingstone is as
near perfect casting as could
be had for these complementary
roles, justified by brilliant, un-
forgettable performances of liv-
ing quality. Informed with deep
understanding of what their
roles stood for, and guided with
equal certainty by Henry King’s
direction, Tracy and Hardwicke
blend their finest talents in the
exploits of two admirable and
courageous foreloopers in a raw
continent, a man of Press and
a man of God. . . .

“From first scenes to last,

the sense of adventurous ex-
citement and suspense is

maintained as the celebrated
reporter of the New York
Herald carries out the his-
toric assignment of his pub-
lisher in discovering the fate
or whereabouts of the Eng-
lish missionary who had
been accounted dead. The
long safari trek into the un-
explored Tanganyika land of
savage blacks is pictured
with vivid detail through
elaborate film footage se-
cured by 20th Century-Fox’s
African expedition led by
Mrs. Martin Johnson. The
meeting of the fevered, hag-
gard, utterly challenged re-

porter and the minister in

his remote wilderness parish
is a piece of high drama to
stir the pulse. Very moving
and exhilarating is the spir-

itual quality breathed by
the servant of God in the
Hardwicke performance and
bequeathed to the newspa-
perman so splendidly enact-
ed by Tracy. . . .

“Meantime, the whole wild
beauty of the central African
plateau country is exhibited in

gorgeous camera scapes and
sidelights of peril, battle, oner-
ous march, animal life, native

Continued on Page 14
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CHICAGO WINS K-6 YEAR

DELIVERY PRIZE CONTEST!
St. John, New Orleans, Des Moines, Winnipeg, Minneapolis,

Calgary And Montreal Also Finish In The Money-
Centrals And Prairies Division, District Leaders

Clyde Eckhardt celebrated his 25th anniversary in the motion picture industry and climaxed the most lucrative July
any distributor has enjoyed in the Chicago territory by leading his branch personnel to the total delivery championship of the
1938-39 season!

After beating quota for three straight spectacular weeks, the Chicagoans concluded the K-6 season with a delivery that was representative of
171 per cent of its fixed figure. In so doing, the Breezers walked away with first honors in the 52-week contest, with an over-quota delivery record
for the whole season and with a margin of 1.4 points over its most dangerous rival, March’s St. John.
But it was not Chicago

that turned in the most
spectacular delivery in the
past season’s final lap. That
distinction went to Ernest
Landaiche’s New Orleans,
which turned in 192 per
cent of its quota for the
week.
Each and every one of the

eight prize winners for ac-

cumulated 52 weeks’ total

K-6 delivery earned awards
in the 1938 Kent Drive.
The eight winners of the total

delivery prizes follow:
1*1. Office Manager
1 Chicago C. W. Eckhardt
2 St. John R. G. March
3 New Orleans E. V. Landaiche
4 Des Moines S. J. Mayer
5 Winnipeg J. H. Huber
(4 Minneapolis J. M. Podoloff
7 Calgary V. M. Skorey
8 Montreal E. English

Bill Gehring’s Central wound
up the season as divisional lead-
ers, thus setting a record for
number of weeks that any com-
bination of offices has set the
pace on accumulated delivery.

The Centrals have been divi-

sional leaders ever since their

division was created.
,

The President’s prize went to

M. A. Levy of the Prairie dis-

trict. The Prairies, who finished

second to O’Loghlin’s Canadians
in the 1938 Kent Drive, led the
field since the advent of 1939.

They topped their nearest oppo-
nent, the Great Lakes, by a mar-
gin of 3.9 points on 52-week’s
delivery.

OVER QUOTA
The Centrals again virtually

monopolized the prize money, for
seven of the check-getting
branches were affiliated with
their division. The only outsider
was Landaiche’s New Orleans,
which is affiliated with Kupper’s
Western division which finished

the season 5.3 behind the Cen-
trals and 3.6 ahead of Sussman’s
East.

Only two branches—Chicago
and St. John—completed the 52-

Prizes Available

in Shorts Race

ij
The winners of the fol-

; lowing cash prizes, total-

J
ing $2,000 ($1,000 from

|
Movietone and $1,000 from

j
Terrytoon), for 52-week’s

! K-6 delivery on short sub-

|
jects were being deter-

2 mined at the time New Dy-
! namo was going to press:

j 1. .

.

$750 4 . . .$250 j

j
2 . . . 500 5 150

|

3 ... 350
;

;

Managers, salesmen and (

I bookers share in the above
|

j
prizes in proportion to i

|

their individual salary.

week K-6 season with an accu-
mulation of delivery in excess of
quota for that period.
New Orleans made a spectacu-

lar eleventh hour effort to hurdle
Chicago, St. John and Des
Moines into first place. But they
just fell short of their goal.
They trailed St. John by 1.2

points. However, the Louisi-
anans did succeed in vaulting
Mayer’s Iowans who for a time
loomed favorite for the champion-
ship. In the final lap, however,
the Iowans went to pieces, fail-

ing to deliver quota in the 52nd
week. Quota delivery would have
kept Des Moines in third place,

but New Orleans out-smarted
and out-delivered them and
pushed them into the fourth
post.

Des Moines finished only six-

tenths of a point behind New
Orleans and three-tenths above
Huber’s 1938 Kent Drive cham-
pion Winnipeg, which snatched
fifth place from Podoloff’s Min-
neapolis in a last-minute rally.

Ballance’s South, O’Loghlin’s
Canada and Great Lakes, how-
ever, beat quota. Pre-July scores

enabled the Prairies to win the
district title, for their delivery

\ THE FINAL AND OFFICIAL K-6

i

DELIVERY PRIZE WINNERS
i

Following are the eight branches whose every employee partici-

pates in the distribution of the cash awards listed below for out-
standing performance on accumulated 52 weeks’ total delivery for
that period of the 1938-39 (K-6) season, as of July 29:
PI. Office Each Employee Receives
1 Chicago Three (3) weeks’ extra salary
2 St. John Two (2) weeks’ extra salary
3 New Orleans One and one-half (

I

1
/) ) weeks’ extra salary

4 Des Moines One (1) week’s extra salary
5 Winnipeg Ninety per cent (90%) of one week’s salary
6 Minneapolis Eighty per cent (80%) of one week’s salary
7 Calgary Seventy per cent (70%) of one week’s salary
8 Montreal Sixty per cent (60%) of one week’s salary

FINAI

K G TOTAL DELIVERY
>— >—— 52 Weeks, as of July 29-

BRANCHES
July July
29 Branch (Manager) 22
1 Chicago (Eckhardt) . . . 1

St. John (March)
New Orleans (L’daiche)
Des Moines (Mayer)
Winnipeg (Huber)
Minneapolis (Podoloff)
Calgary (Skorey)
Montreal (English)
Charlotte (Longdon)
Memphis (Young)
Omaha (Scott)
Detroit (Sturm)
St. Louis (Reingold)
Atlanta (Wilson)
Cincinnati (Grady)
Toronto (Bailey) .

Washington (Wheeler)
Seattle (Edmond) .

Salt Lake (Walker)

2

4

3

6

5

8

7

9

10
11
12
13
15
14
16
18
17
20

DISTRICTS

July
29 Branch (Manager)

Milwaukee (Lorentz)
New Haven (Simon)
Portland (Powers)
Dallas (Beiersdorf)
Kansas (Fuller)
Los Angeles (Dillon)
Indianapolis (Landis)
Pittsburgh (Cohn)
New York (Buxbaum)
Philadelphia (Gross)
Buffalo (Samson)
Boston (Callahan) .

Vancouver (Patterson)
Cleveland (Schmertz)
Frisco (Ballentine) .

Denver (Morrison)
Oklahoma (Clark)
Albany (Grassgreen)

July
22

. 19
21
22
23
24
26
25
27
28
29
32
30
31
33
34
35
36
37

July July
29 District (Manager) 22
1 Prairie (Levy) 1

2 Great Lakes (—) 2

3 Canada (O’Loghlin) ... 3
4 South (Ballance) 4
5 Midwest (Scott) 5

July
29 District (Manager)
6 Mid-East (Roberts) .

7 Atlantic (Moss)
8 Coast (—)

9 Northeast (Bailey) .

July
22
6

. . 7

. . 8

9

for last month was disappoint-
ing. However, Minneapolis and
Des Moines had, in the mean-
time, pushed their scores high
enough to remain in the prize-
winning class despite their re-

versal of form in July.
Skorey’s Calgarians took sev-

enth place at the expense of Ed-
ward English’s Montrealers
whom the former topped by two-
tenths of a point. Calgary trailed

Minneapolis by six-tenths of a
mark.

Longdon’s Charlotte missed
getting into the prize division

on total delivery by only two-
tenths of a point, which repre-
sents the difference between
their own and Montreal’s scores.

What excitement marked July
was confined almost wholly to

branches with a prize-winning
chance in the K-6 season’s race.

The other officers unquestionably
with their optics focussed on the
new season and the nearness of

the 1939 Kent Drive, marked
time. In any case, what increase
in revenue over the same month
last year was effected came
largely from the 10 branches
struggling for prize money.

This fact was emphasized by
happenings of the last week of
the season.

They were the only branches
that exceeded quota.
Here are the branches that

beat quota last week and their

percentage of quota delivery for
that final chapter of the eventful
K-6 season:

% Of
Office Quota

New Orleans 193
Chicago 171
Winnipeg 159
Charlotte 151
Calgary 149
St. John 147
Des Moines 129
Memphis 118

There was surprisingly little

difference in the final standings
of branches for the 52-week
period of the K-6 season and for
the 18-week period of the 1938-
39 Drive. Edgar Moss’ Atlantics
were last in Kent Drive district
rating, but they, along with
Roberts’ Mid-East, which was
eighth in the 1938 Big Push,
managed to climb ahead of both
Coast and Bailey’s Northeast.
The Yankees finished the season
in last place, 14.9 points behind
the Prairies and 1.4 under the
Coast.

Both Prairies and Great Lakes
had no trouble hurdling the Kent
Drive champion district, Canada.
When Northeast, fifth in the
Drive, tumbled to last place for
the season, Scott’s Midwest
gained a peg, standing fifth, 4.9

behind Ballance’s South which
held its Drive fourth place rat-
ing.

Friday Mr. Wobber announced
that checks covering winnings in

both the 52-week’s K-6 season’s

r,
i

L

Lowdown on Prize

K-6 Earnings!

Huber’s Winnipeg nosed
out Chicago and St. John
for total value of prizes
won in the 52-week’s sea- !

sonal contest and in the j

1938 Kent Drive. Winni-
|peg employees will have !

collected four weeks’ plus |

90 per cent of one week’s
j

extra salary as their total =

52-week contest and Kent |

Drive earnings for the K-6
j

season. Chicagoans will =

have collected a total of I

four weeks’ extra salary, S

three for the season’s ef- =

fort and one in the Drive. I

St. John employees also
|

will have collected four 2

weeks’ extra salary, two j

weeks in the 52-week cam-
j

paign and two weeks in
j

the Drive.

total delivery and short subject
delivery contests would be dis-

tributed at the forthcoming Kent
Drive meetings. The sales chief
will personally present the
checks to the winners.
To give the reader an idea of

how the final K-6 delivery stand-
ings of branches compared with
their 18-week 1938 Kent Drive
status, New Dynamo presents
the following self-explanatory
table:

52-Wk.
Season Branch

1938
Drive

1 Chicago 5
2 St. John 3
3 New Orleans 4
4 Des Moines 11
5 Winnipeg 1
6 Minneapolis 7
7 Calgary 10
8 Montreal 2
9 Charlotte 13
10 Memphis 12
11 Omaha 6
12 Detroit 14
13 St. Louis 17
14 Atlanta 19
15 Cincinnati 29
.16 Toronto 9
17 Washington 31
18 Seattle 8
19 Salt Lake 25
20 Milwaukee 23
21 New Haven 20
22 Portland 16
23 Dallas 22
24 Kansas City 35
25 Los Angeles 24
26 Indianapolis 28
27 Pittsburgh 34
28 New York 37
29 Philadelphia 32
30 Buffalo 26
31 Boston 18
32 Vancouver 15
33 Cleveland 27
34 San Francisco 36
35 Denver 30
36 Oklahoma City 21
37 Albany 33

Thus, the reader can quickly
realize that with the exception
of Cincinnati, St. Louis, Wash-
ington, Salt Lake City and Kan-
sas City, all of which showed
much greater strength in the
post-Drive than they did in the

Continued on Page 18
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Clyde Eckhardt’s Chicagoans have copped a first in another 52-week K-6 delivery effort. Press-time statistics compiled forNew Dynamo showed Chicago had won first place in the $2,000 Movietone-Terrytoon short subjects delivery race!
No dollar delivery race associated with K-6 activity was closer than that which was waged by some dozen branches for participation in the five

lickliardt s Chicagoans, K-6 Total Delivery And Short Subjects Revenue Champions

cash prizes available for outstanding revenue on the Movietone-Terrytoon short subject output.
In fact, Chicago nosed out Phil Longdon’s Charlotte for first place by the narrow margin of four-tenths of a point. Chicago thus earns $750.

To Charlotte manager, salesmen and bookers will go $500. Third prize, or $350, goes to Charles Clark’s Oklahomans who finished seven-tenths of

NEWS DELIVERY——— — 51 Weeks _o —<>———<—-—

1

Following is the standing of every branch, district and division on accumu-
lated 51 weeks’ Movietone News delivery against quota for that period, as of
July 22nd:

BRANCHES
July
22nd Branch (Manager)
1 Cincinnati (Grady)

Dallas (Beiersdorf) . .

Washington (Wheeler)
Oklahoma City (Clark)
Indianapolis (Landis)
Philadelphia (Gross) .

Charlotte (Longdon)
Pittsburgh (Cohn)
Minneapolis (Podoloff)
Salt Lake City (Walker)
Atlanta (Wilson) ....
Los Angeles (Dillon) .

Des Moines (Mayer) .

Kansas City (Fuller)
St. Louis (Reingold)
Winnipeg (Huber) . . .

Cleveland (Schmertz)
Vancouver (Patterson)
San Francisco (Ballentine)

2
3
4
5
6

8
9
10
11
12
13
14
15
16
17
18
19

July
15th

1
2
3
4
5
6

8
9

10
11
12
13
14
15
16
17
20
19

July July
22nd Branch (Manager) 15th
20 Milwaukee (Lorentz) 18
21 New York (Buxbaum) 21
22 Omaha (Scott) 22
23 Montreal (English) 23
24 Detroit (Sturm) 24
25 Chicago (Eckhardt) 25
26 Portland (Powers) 26
27 Boston (Callahan) 27
28 Denver (Morrison) 28
29 Memphis (Young) 29
30 Seattle (Edmond) 30
31 New Haven (Simon) 31
32 Albany (Grassgreen) 32
33 New Orleans (Landaiche) .... 33
34 Buffalo (Samson) 34
35 St. John (March) 35
36 Toronto (Bailey) 36
37 Calgary (Skorey) 37

July
22nd District (Manager)
1 Atlantic (Moss)
2 South (Ballance) ....
3 Prairie (Levy) 3
4 Mid-East (Roberts) 4
5 Midwest (Scott) 5

DISTRICTS
July
15th

. . . 1

July
22nd District (Manager)
6 Great Lakes (— ) . .

7 Coast (— )

8 Northeast (Bailey)
9 Canada (O’Loghlin)

July
15th

a mark to the rear of

Charlotte.
Grassgreen’s Albanians fin-

ished fourth and is entitled to

$250. Fifth prize, worth $150,
goes to Huber’s Winnipeg.
Both Chicago and Winnipeg

also shared in the prize money
for 52-week’s total delivery.

Of the five winners in the
1938-39 season’s short subjects
delivery contest only Clark’s

Oklahomans finished in the
money in the same department
during the 1938 Kent Drive. On
that occasion the Oilers finished

first, topping Seattle, Minne-
apolis and Des Moines.

Chicago, Charlotte and Okla-
homa City each wound up the
K-6 season with an accumulated
52-week’s short subjects deliv-

ery in excess of quota for that
period.

Chicago, in the final week, de-

livered five times its quota! At
the end of the 51st week the Chi-
cagoans ranked fifth, Oklahoma
City first, Charlotte second, Win-
nipeg third and Albany fourth.

Sell Right!

SHORTS DELIVERY
5 i Weeks— *

Following is the standing of every branch, district and division on accumu-
lated 51 weeks’ short subjects delivery based on 51 weeks’ quota, as of July 22:

BRANCHES
July July Julj July
22nd Branch (Manager) 15th 22nd Branch (Manager) 15th
1 Oklahoma (Clark) .... 5 20 Toronto (Bailey) 22
2 Charlotte (Longdon) . . . . . . . . 1 21 Portland (Powers) 20
3 Winnipeg (Huber) . . . . 2 22 Omaha (Scott) .... 21
4 Albany (Grassgreen) .... .... 3 23 Memphis (Young) 23
5 Chicago (Eckhardt) . . . . . . . . 4 24 Salt Lake (Walker)
6 Minneapolis (Podoloff) . . . . . . 6 25 Boston (Callahan) 24
7 Dallas (Beiersdorf) . . . . 7 26 Philadelphia (Gross) . . . . 26
8 Seattle (Edmond) . . . . 8 27 Indianapolis (Landis) . . . .... 27
9 Calgary (Skorey) .... 12 28 Milwaukee (Lorentz) . . . .... 28
10 Detroit (Sturm) .... 9 29 Washington (Wheeler) . . .... 29
11 New York (Buxbaum) . . . . 10 30 Denver (Morrison) 31
12 Montreal (English) . . . . 13 31 St. John (March) .... 32
13 St. Louis (Reingold) .... . . . . 11 32 Kansas City (Fuller) . . . . .... 30
14 Des Moines (Mayer) .... . . . . 14 33 Vancouver (Patterson) . . 33
15 Los Angeles (Dillon) . . . . . . . 15 34 Cleveland (Schmertz)
16 San Francisco (Ballentine) ... 16 35 Pittsburgh (Cohn) 35
17 Cincinnati (Grady) . . . . 17 36 New Haven (Simon) . . . .

18 New Orleans (Landaiche) .... 18 37 Atlanta (Wilson) 37
19 Buffalo (Samson) . . . . 19

DISTRICTS
July July July July
22nd District (Manager) 15th 22nd District (Manager) 15th
1 . . . . 1
2
3 South (Ballance) . . . . 4 8 Mid-East (Roberts) . . . . 8
4 Midwest (Scott) 3 9 Atlantic (Moss) . . . . 9
5 Canada (O’Loghlin) ... 5
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“MARSHAL” WOWS ’EM
RIGHT ON BROADWAY

!

“A Shot in the Arm” Cheeringly Shouts Critic-Get Masterpiece
Applause From Reviews as Box Office Gross Shows It Ranks
With “Second Fiddle” in Drawing Power-SmashTriumph!
Paralleling the first week’s daily gross on “Second Fiddle,” the final release of the K-6 season, “Frontier Marshal,” got off in

dramatic fashion at its premiere showing at the Roxy theatre in New York.

The recipient of a set of the finest metropolitan newspaper reviews any of this company’s K-6 releases enjoyed during the season, Wurtzel’s

“Frontier Marshal” was being labeled by New York critics as “the most entertaining picture on Broadway” and “a relief from the pictures that have

been released in the past five months.”

Audience reaction corroborated the claims of the newspaper critics. The latter dug deep into their vocabulary for superlatives to laud “Frontier

Marshal” and in spite of a hot week-end, the attendance ranked among the largest the Roxy has reported this season.

j
DISTRICT CHAMPIONS AT THE

j

I COMPACTION OF K-6 SEASON !

Following are the branches that finished the K-6 season

as district leaders on accumulated 52-week’s delivery on total

revenue, on short subjects and on Movietone News:
District Total Shorts News

Atlantic . . . . . . . . Washington Philadelphia Philadelphia
Canada . . . . . . . . St. John Winnipeg Winnipeg
Coast . . . . Seattle Seattle Salt Lake
Lakes . . . . Chicago Chicago Indianapolis
Mid-East . . . . . . . Cincinnati Cincinnati Cincinnati
Mid-West . . . . . . St. Louis Oklahoma Oklahoma
Northeast . . . . . . New Haven Albany Boston
Prairie . . . . Des Moines Minneapolis Minneapolis
South . . . . New Orleans Charlotte Dallas

drama that is sincere, touching
and quite unexpected.”

Bland Johanson of the New
York Daily Mirror made this

observation:

“A big, elaborate Western, the
Roxy’s . ‘Frontier Marshal’
dramatizes the days of Tomb-
stone, Ariz. Like ‘Stage Coach’
and ‘Union Pacific’ and ‘Dodge
City,’ it is a melodrama for ac-

tion fans. The shootin’, fightin’

and roisterin’ it describes are

lusty and in the true spirit of

the Westerns. Randolph Scott,

Cesar Romero, Binnie Barnes,
Nancy Kelly and John Carra-
dine play the principal roles and
lift it out of the class of ordi-

nary Westerns. It is exhilarat-

ing entertainment.”

MORE PRAISE
No picture this company re-

leased during the K-6 season re-

ceived more enthusiastic review

from New York Herald-Trib-

une’s Howard Barnes, who, in

part, wrote:

“It was inevitable that the

screen, in its consideration of

American frontier history,
would get around to Wyatt
Earp. In ‘Frontier Marshal’ at

the Roxy, he receives a bang-

up screen biography. It is not

nearly as florid as most of its

companion pieces in the current
cycle of super-Westerns, but
that is one of its distinctions.

Instead of superimposing the
conventional romantic and melo-
dramatic variations on a sound
story, it permits a more or less

factual historical account and
intriguing characters to carry
the film. The result is a lusty
action picture continually enter-
taining. It is well worth see-

ing.”

New York Times reported the
following:

“The story of Wyatt Earp,
who brought law to Tombstone,
Ariz., belongs to frontier folk-

lore; to have touched it at all,

and not to have made a great
Western out of it, would have
been a cinematic ci’ime even
lower than horse-stealing. But
in the case of ‘Frontier Mar-
shal’ nobody can say that Sol

M. Wurtzel has not been faith-

ful to the great tradition. With
a grand cast and an excellent

job of directing by Allan Dwan,
Mr. Earp’s screen biography be-

comes entirely worthy of its

fabulous subject.

“In short, ‘Frontier Marshal’

is a cracking good Western and
in the movies there’s nothing

much better than that.”

Two Offices That Made History
At the

right J i m
Grady’s
Cincinnati
which fin-

ished the
K-6 season
in first
place on ac-

cumnl ated
5 2 - week’s
over - quota
delivery on
Movietone
News. At
the left,
Phil Long-
don’s Char-
lotte which
won second
prize ($500)
on 52-week
delivery.

Randolph Scott’s charac-
terization of the title role

was unanimously praised.

As New Dynamo was go-

ing to press, from other

parts of the country came
many exhibitor wires of con-
gratulations, for it was apparent
that in every situation where
the theatre operator got behind
“Frontier Marshal” that vehicle

started with a bang.

Newspaper reviews in other
cities were every bit as enthusi-

astic as those the picture earned
in New York.

Without any unusual or extra
advance exploitation effort,

“Frontier Marshal” slambanged
its own way into the Roxy, for

the opening day’s returns were
on a par with the spectacularly

advertised “Second Fiddle,”
which had the added advantage
of a $25,000 Coast - to - Coast
broadcast, the popularity of

Sonja Henie and Tyrone Power
and cashed in on the reputation

of Irving Berlin!

That theatregoers were anx-
iously awaiting an action story

of the type revealed in “Frontier
Marshal” was apparent from the

turnout at the Roxy and the re-

ception accorded it by the blase

critics.

THE REVIEWS
The New York Evening Post’s

Archer Winstein wrote: “‘Fron-
tier Marshal’ is a remarkably
consistent picture. It is a bang-
bang thriller which certainly

will take your mind off Danzig,

Japan and Mr. Garner.”

Eileen Creelman of the New
York Sun reported:

“The Roxy’s film has an hon-
est title, a solid title. Its name
is ‘Frontier Marshal’ and it tells,

as it promises, of the old wild
West. The story is a galloping
one, abounding in saloon brawls,
threatened duels, murder and
sudden death. There is a stage-

S
ALBANY EARNS PRIZE MONEY

' Moe Grassgreen and his Albanians (with Northeastern
j

I District Manager Tom Bailey, fourth from left) are pictured S

j
below—and with plenty of reason for smiling. The gentleman

jj

j
at the extreme left, however, does not share in that office’s i

I short subjects prize money for since this photograph was S

|
taken he was transferred to the Cleveland exchange.

coach robbery, a bad man with
a heart of gold, a bespangled
dance hall girl with ditto and a
hero and a heroine. And the
general effect is refreshing. The
cast is certainly superior to most
such action dramas.”

AND GET THIS
Wanda Hale of the New York

Daily News shouted:

“ ‘Frontier Marshal’ is like a
shot in the arm to Broadway’s
anemic box office. A .45-calibre

Western, it is a saga of the set-

tling of Tombstone, Ariz. Randy
Scott is 20th Century - Fox’s
choice for the intrepid law en-

forcer and Indian Scout whose

name is in the history of the

making of more than one state.

As far as I’m concerned, no bet-

ter choice could have been made.
More in the histrionic line is

asked of young Nancy Kelly and
Cesar Romero and both fulfill

their obligations admirably.

“You wonder at the matured
artfulness of Miss Kelly and
Romero proves that he is a val-

uable man to have around the

studio, for here he rises to the

emergence of dramatic occasion.

“Allan Dwan directed deftly

and swiftly Stuart Lake’s story,

which has more action in a min-

ute than most hoss-operas have

in their entire existence, and
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RECORD DEFINITELY SURE
FROM RE-ISSUE BUSINESS

SIX TECHNICOLOR
SHORTS DURING THE DRIVE
RELEASES FOR THREE MONTHS

FR. HUBBARD THRILLER FOLLOWED
BY MARKET’S TOP FEATURETTES

Vyvyan
Donner

A minimum of six Technicolor one-reel featur-
ettes will feature the short subject releases for the
18-week S. R. Kent Drive period.

If present plans materialize, practically half of Terry-
Toon’s minimum of ten K-7 Technicolor releases will be
available during that Big Push.

In any event the first of the Technicolor offerings will be avail-
able early in September in the form of Vyvyan Donner’s Fall Styles
in her now world-famous Fashion Forecast series. In fact, that
release will be the first of the Fashion Forecast series of four
K-7 all-color business-building featurettes.

To none other than the fam-
ous Father Hubbard will go the
distinction of launching the
1939-40 Movietone short subject
program. This famous explorer
is under contract to deliver four
unusual featurettes to be labeled
Father Hubbard Alaskan Adven-
tures. One will be released every
quarter and the coming first

week of the new season will see
the series introduced with
“Birthplace of Icebergs.”

Two Terry-Toons also will be
available during the month of
August. “Two-Headed Giant,”
featuring the giant who scored
so emphatically in last year’s
first Technicolored Terry-Toon,
is an all-color cartoon. “The
Golden West” is a black-and-
white Terry-Toon.

“Conquering the Colorado” is

another August release and the
first in Movietone’s thrilling and
new Adventures of News Cam-
eramen series. This subject was
filmed by a staff of cameramen
who actually defied death and
marks the first conquest by hu-
mans of the troublesome, defiant
Colorado.

FOR SEPTEMBER
September will be launched

with the first of Vyvyan Don-
ner’s Fashion Forecasts. Miss
Donner returns to New York
within the next few days from a
business trip to Europe. In
Europe she visited all of the
fashion centers and placed under
exclusive contract to Movietone
the world’s most famous style

setters in Paris, London and
Rome These already have de-
signed original models for next
Fall and Winter and these will
be introduced in Miss Donner’s
first release.

From Paris, Miss Donner is

bringing the most beautiful and
photographable models there.
These will augment the now fam-

Truman
Talley

ous world’s most beautiful mod-
els that are under exclusive con-
tract to Movietone and appeared
in the four K-6 Fashion Fore-
cast releases. Production on
the first K-7 Fashion Forecast
starts within the next few days,
according to Movietone Producer
Truman H. Talley.

Ed Thorgersen’s “Big Game
Fishing,” another timely sub-
ject, will start off his incompar-
able Sports Review series in

September.
Lew Lehr’s new series will

also be launched next month
with “Monkeys Is the Craziest
People.”
The two Terry-Toon releases

for September will be “Sheep in

the Meadow” and “Hook, Line
and Sinker.”

FOR OCTOBER
The second K-7 Technicolor

Terry-Toon, “The Orphan Duck,”
will usher in the month of Oc-
tober.

The first of Lowell Thomas’
Magic Carpets of Movietone
series will be inaugurated in Oc-
tober. The title of this intro-

ductory subject will be “The
Evergreen Empire.”

That month also will bring

Revenue During Early Weeks of Kent Drive Brings to Light
Many Surprising Facts—How This Business Is Developing
Never in the history of any company has any field force resorted to the wholesale reissuance of past hits as a means of piling up extra revenue.
With all branches going into the seventh annual S. R. Kent Drive in possession of a minimum of backlog, although they are still capable of

obtaining considerable valuable revenue, most of the 37 branches are counting on re-issuance of old hits to zoom extra Drive revenue during the
first six weeks of that Big Push.

Every single one of the U. S. offices has substantially enriched its potential revenue for the early weeks of the Drive through a surprisingly
huge volume of repeat engagements on productions that emerged as outstanding box office hits of the past five seasons.

Never in the history of Drive activity has there been so great a demand for available prints on such past successes. The way things stand
right now branches, cooperating among themselves, are going to exchange prints on such pictures as a means of keeping extra revenue piling up.

The timeliness of such reissues has been stressed in many territories.

In every U. S. territory “Jesse James” and “Kentucky” are being re-issued. Judging from repeat bookings reported by branch managers,
salesmen and bookers to New Dynamo on these two Tech-
nicolor specials, something of a record should be estab-
lished in revenue derived from reissued films. Most of
the repeat bookings on these two particular attractions
are for the first six weeks of the Drive.

The field forces are working on the presumption that if

they can maximize extra revenue from re-issues in the
first six or eight weeks of the Drive, the rest of the
Big Push task to maintain weekly quota level will be
comparatively easy. In any case, the managers figure
the safe thing to do is to corral this available extra
money while it is there to be earned and while exhibitors
are receptive and anxious to repeat on past hits.

“WINGS OF MORNING” CATCHING ON
In last week’s issue of New Dynamo it was pointed out that

several branches, notably those in the Atlantic district, because of
the increased public interest in Annabella since she became Mrs.
Tyrone Power, and the success Henry Fonda has been attaining,
are re-issuing the Technicolor special “Wings of the Morning,” in
which the two are co-starred. Since that publication, the writer
has received wires and airmailed letters from managers and sales-
men seeking added details, which have been supplied.

Several managers wired they were immediately concentrating-
on repeat dates on “Wings of the Morning.” One manager recalled
that that production had not played first-run in some of his key
cities and he thanked this publication for calling the possibilities
of this picture to his attention, because “we are going to get a
lot of real extra money by immediately placing ‘Wings of the
Morning’ in every situation where it has not played and getting
repeats where it was shown.”

B. B. Reingold of St. Louis has mapped out a definite campaign
on earning extra Drive money through re-issuance of past suc-
cesses. Local Drive Leader Joe Feld already has circularized the
trade, furnishing exhibitors with a list of pictures available for
re-issuance, listing the casts and the latter furnishes a definite
surprise, for here are some of the stars who appear in these pro-
ductions:

Charles Boyer Dick Powell Robert Taylor
Loretta Young Joel McCrea Wallace Beery
Ronald Colman Annabella Mickey Rooney
Claudette Colbert Henry Fonda

The above, of course, are in addition to stars that were under
contract to this company at the time the proposed re-issues were
originally released.

St. Louis has achieved remarkable success in getting playtime
on these releases and the proceeds already guaranteed by secured
bookings will run deep into six figures, according to the estimate
of Manager Reingold.
Up in Canada where “Wings of the Morning” did the greatest

business it enjoyed in any part of the world, that British-made
all-color hit is also under consideration for re-issue. District
Manager Jim O’Loghlin was putting the matter before the Famous
Players Canadian Theatres circuit’s managers, who were holding
their annual convention at Niagara Falls, Ont., this week-end. If

their reaction is a favorable one, O’Loghlin plans to fall in step with
the U. S. pilots and offer “Wings of the Morning” for Canadian
re-issue early in the Drive period.

HOW MANAGERS ARE CHECKING POSSIBILITIES
Communications from branch managers indicate they are prac-

tising extraordinary enterprise in going after extra revenue from
re-issues. Several have written in that they have compiled lists

of theatres where past hits set records and these hits are being-
submitted as possible vehicles for repeat runs at those houses. The
reaction of such exhibitors, these managers point out, has been
generally favorable.

Thirteen Midwestern circuits, this publication has been informed,
have decided on cashing in on the industry’s coming celebration of
the 50th anniversary of motion pictures by devoting a full week to
the presentation of past successes, as a means of cashing in on the
event and at the same time stressing the record of the screen itself,
particularly as regards the past 10 years. These revival weeks will
find our branches fully prepared to cut loose with proved hits of
bygone days.

This type of playtime is being generally set for the latter part of
September or October, according to lists of bookings and other in-
formation forwarded New Dynamo by district and branch managers.

Lew Lehr Ed Thorgersen

the release of the second picture
in the Adventures of the News
Cameramen, entitled “Filming
the Fleet,” the most exciting
picture of its type ever filmed.
This featurette, which already
has received considerable pub-
licity in the nationally circulated
pictorial magazines, was filmed
with the cooperation of the Navy
Department. They are the only
pictures of their kind ever taken.

In addition, October will bring
another Terry-Toon, but this
one had not been titled when
New Dynamo went to press.
The month of November will

bring another Father Hubbard

Paul Douglas Lowell Thomas

thriller, a third Technicolor
Terry-Toon with the second
Vyvyan Donner Fashion Fore-
cast scheduled for national re-

lease just before the holidays.
It will be released in ample time
for booking in conjunction with
Zanuck’s Technicolor super spe-
cial, Maeterlinck’s “The Blue
Bird” in which Shirley Temple
will head an all-star cast.
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WOBBER WILL PRESIDE AT
THIRD DRIVE MEETINGS

Plan Second Session For Los Angeles on August 18—Will

Complete Swing Around Offices by Sept. 10—Shuttle
Sheets Will Be Analyzed—Ten Joint Meetings!

General Manager of Distribution Herman Wobber was this week-end prepared to wing his way to the Coast for a series of
product conferences with Production Chief Darryl Zanuck and to close several important circuit K-7 deals, preliminary to officially

starting the Drive leader on his second series of meetings at the branches on S. R. Kent Drive business.
Mr. Wobber’s schedule on the Coast will be an extraordinarily busy one. In San Francisco he is scheduled to negotiate an important circuit

deal that means much in Drive revenue to George M. Ballentine’s exchange. However, he expects to have those negotiations and his studio con-
ferences completed in time to participate at the first meeting of the second series at Jack Dillon’s Los Angeles exchange on Friday morning,
August 18th.

In view of the pressure of

business and the fact that
many important sales deals
are pending and demand his

personal attention, Mr.
Wobber cannot possibly
make the second swing
around the branches. How-
ever, he will attend a few
meetings on the Coast while
he is there and may be pres-
ent at some scheduled for
offices nearer New York.

However, he will make a
complete swing around the
branches on the third trip,

scheduled to get under way
about the first of October.
Meantime, the division man-

agers will accompany Drive
Leader M. A. Levy on the sec-
ond trip. Western Division Man-
ager William J. Kupper will be
the first of the divisional heads
to make the swing. The itiner-

ary will be changed to coincide
with the division managers’ sales

dealings. Thus, instead of break-
ing up the meetings in the West-
ern division’s offices with a visit

to the Central loop taking in

Des Moines, Omaha, Minneapo-
lis, Milwaukee and Chicago, Mr.
Wobber has directed that the

schedule be so arranged that
there will be no interruption in

the divisional sessions.

Thus, Messrs. Kupper and
Levy will cover the Western di-

vision in the following order: Los
Angeles, San Francisco, Seattle
where Portland and Vancouver
will be represented; Salt Lake
City, Denver, Kansas City where
Oklahoma City’s delegation will

be present; St. Louis, Dallas,
New Orleans with Memphis on
hand, and Atlanta with the Char-
lotte delegation present.
At Atlanta, Kupper will leave

the Drive leader and return to

New York. The latter will then
proceed to Cincinnati for a joint

meeting there with Indianapolis.
Both Division Managers Suss-
man and Gehring will attend
that meeting. But, while Suss-
ffian will return to New York,
Gehring will accompany the
Drive Leader to Chicago, to Des
Moines for a joint meeting there
with Omaha, then to Minneapo-
lis, where Winnipeg and Calgary
will be represented, to Milwau-
kee and Detroit.

From Detroit the Drive Leader
will proceed to Buffalo for a joint

session there with the dollar de-

livery crews from Toronto and
Montreal. Eastern Division Man-
ager William Sussman will re-

join Levy in Buffalo and pro-
ceed with him to Cleveland, to

Pittsburgh, to Washington, to

Philadelphia, to Boston for a
joint session there with delega-
tions from Albany, New Haven
and St. John, and on to New
York.
By the time Mr. Wobber ar-

rives at Los Angeles from his

San Francisco sales negotia-
tions, it is expected that he will

K-6 DELIVERY PRIZE CHECKS WILL BE GIVEN TO
j

WINNERS AT SECOND MEETINGS OF DRIVE SERIES i

Mr. Wobber announced Friday that checks covering the vari-
ous amounts won by branches on 52-weeks’ total and short sub-
jects delivery for the 1938-39 season will be presented to the
winners during the coming meetings in the S. R. Kent Drive
series. Thus, employees at the winning branches will be looking

| forward to the coming meetings with added interest.

|
The prize winners are announced in this issue of New Dynamo.

’ All employees, from janitor to branch manager, will share in

I the prizes available for 52-week’s accumulated K-6 total delivery.

Manager, salesmen and bookers will share in the Movietone-
Terrytoon prizes, the distribution being in proportion to indi-
vidual salary.

Mr. Wobber will give the checks to Drive Leader Levy for
presentation to the prize winners.
Something in the nature of a record will have been established

through this method of distribution of prize money, for within
less than a month after the completion of the campaign checks
will be presented to the winners.

Herman Wobber

see in completed form the fol-

lowing important Kent Drive
releases:

Louis Bromfleld’s “The
Rains Came” with Tyrone
Power, Myrna Loy, George
Brent, Brenda Joyce, Maria
Ouspanskaya and thousands
of others.

“Hollywood Cavalcade,”
the season’s first of a series
of five Technicolor super-
specials, with Don Ameche,
Alice Faye, Buster Keaton,
Mack Sennett, Edward
Bromberg and hundreds of
others.

“The Adventures of Sher-
lock Holmes” with Basil
Rathbone, Ida Lupino, Nigel
Bruce and Alan Marshal.
“Roughnecks” with Jane

Withers and the R i t z

Brothers.

“Here I Am a Stranger”
with Richard Greene, Bren-
da Joyce, Gladys George,
Richard Dix and many
others.

He will also view at least four
completed Wurtzel K-7 re-
leases, including the second
Jones Family and the Charlie
Chan mystery.

Mr. Zanuck will also show
“rushes” of the following spe-
cials which will still be before
the cameras:

“Drums Along the Mo-
hawk” with Henry Fonda,
Claudette C ol b e r t and

others. This, too, is a
Technicolor special.

“Swanee River” with
Don Ameche, A1 Jolson,
Nancy Kelly and others.

“Little Old New York”
with Alice Faye, Fred Mac-
Murray, Richard Greene,

Andy Devine and others.
“20,000 Men a Year, with

Randolph Scott, and several
other productions will have
been started during the stay at
the studio, but none of these
“rushes” will be available for
screening on this visit, for those
pictures will have been started
the week Mr. Wobber arrives at
Movietone City.

There will be a total of 28
branch meetings. But at these
28 sessions, all 37 branches will

be represented.

Patterson’s Vancouver and
Powers’ Portland dollar delivery
crews will attend the meeting
at Edmond’s Seattle exchange.

Three K-6 total delivery prize-
winning branches will be repre-
sented at the meeting sched-
uled at Joe Podoloff’s Minneap-
olis office, for Huber’s Winni-
peg and Skorey’s Calgary will
attend that get-together.
Meantime, local Drive lead-

ers are spurring branch per-
sonnels to the greatest localized
competitive effort in Drive his-
tory. That they intend to fur-
nish Mr. Wobber with a “great
surprise,” as one of them put
it, is a foregone conclusion, for
no Drive ever was better or-
ganized locally than this one.

Competitions vary. Many
novel angles have been devel-
oped and are having the effect
which they were intended to
bring about.
The meeting at Harry Bux-

baum’s New York exchange
brought the first series to an
end last week-end. In addition
to M. A. Levy and Roger Ferri,
the speakers at that session
were Messrs. Wobber, Hutchin-
son, Jenkins, Sussman, Gehring,
Clark and McCarthy. Every
branch of organization was rep-
resented at that meeting. Lo-
cal Drive leader Joseph Lee
stirred his listeners with one of
the finest talks made at any ex-
change meeting.

ALL DRIVE RELEASES
WILL BE READY BY OCT. 1

DRIVE-MINDED STUDIO SET

11 PICTURES EITHER READY,
CUTTING OR IN PRODUCTION

MOVIETONE CITY
—By the first of Oc-
tober, Darryl Zanuck
and his sales-minded
studio plan to have de-

livered to New York all

of the S. R. Kent Drive
releases.

At forthcoming confer-
ences with Herman Wobber,
the production chief will

give him the exact date
when negatives on these pic-

tures will reach New York.
This Drive-minded studio plan-

ned for the Drive at the comple-
tion of the 1938 campaign.
Zanuck arranged his produc-

tion schedule so that during the
18-week Drive period the Do-
mestics would have available the
most powerful box office ve-
hicles ever released in a corre-
sponding period.

Eleven of the 18 releases are
either completed or in the cut-
ting department.

At the time this dispatch was
filed Thursday night, the studio
had delivered negatives to New
York on the following early
Drive K-7 releases:

‘Stanley and Livingstone.”
“Elsa Maxwell’s Hotel for
Women.”

“Charlie Chan in Treasure
Island.”

“Jones Family in Quick Mil-
lions.”

“Chicken Wagon Family.”
In the cutting rooms were the

following:
“The Rains Came.”
“Hollywood Cavalcade,” the

first Technicolor super spe-
cial.

“Adventures of Sherlock
Holmes” which was to be
shipped to the Home Office

in the next few days.

“Heaven With a Barbed Wire
Fence.”

“The Escape.”
“Stop, Look and Love.”
Jane Withers’ “The Rough-

necks” with the Ritz
Brothers.

Nearing completion of camera
work were these:
“Here I Am a Stranger.”
“Charlie Chan in City in Dark-

ness.”

John Ford and his company
entered the second month of
“shooting” on another best-
seller, the Technicolored “Drums
Along the Mohawk.”
Next week the third Jane

Withers comedy drama, “The
Texas Kid, ’’and the Jones Family
in “Too Busy to Work” were to
be started.

On Aug. 14, “20,000 Men a
Year” with Randolph Scott and
others, and “The Simple Life,”

a Wurtzel picture, were to be
started.

The week of Aug. 21 Zanuck
set aside to start production on
“Swanee River,” another Techni-
color super special, with Don
Ameche, A1 Jolson and Brenda
Joyce; the all-star cast of Mae-
terlinck’s “The Blue Bird” with
Shirley Temple, and “Little Old
New York” with Alice Faye,
Fred MacMurray, Richard
Greene and Andy Devine.

By that time production also

will have been started on the
first of the new “Cisco Kid”
series with Cesar Romero in the
title role, and “Day-Time Wife”
with Warner Baxter, Binnie
Barnes and others.

Thus, by the second week of

the Drive itself, the studio will

have completed, have in the cut-

ting process or actually before
the cameras all releases for the
Big Push, as well as several spe-
cials that will not be available
until the post-Drive period.
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PROLOGUE TO

Seventh Annual S.R.Kent Drive
Celebrating the 30th Anniversary ofJoseph M. Schenck in Motion Picture Industry

by ROGER FERRI

WITH the first week of the
seventh annual S. R. Kent

Drive but a fortnight distant,
many branches were planning
to dedicate that lap to none
other than enterprise of their
working staffs. Special weeks
are being planned all the way
down the line. For example, up
in Boston it’s virtually Sam
Berg Week for that stanza will

mark Sam’s 25th year in the
employment of this company.

CHARLIE CLARK’S Okla-
homans have already cir-

cularized the territory—and in

circus fashion. Exhibitors down
there have been bombarded
with exceptional^ forceful sell-

ing letters, pointing out the ad-
vantages of booking certain an-
nounced releases. Keep your
eyes on the Oilers in the coming
Drive.

•

DRIVE Leader M. A. Levy re-

turned to Minneapolis this

week. He has several important
deals that demand his personal
attention. He expects to have
them cleaned up in town to go

Sam Berg C. J, Broggi

to the Coast during the latter

part of next week, preparatory
to starting on the second swing
around the branches a few days
following his arrival in Los
Angeles where he will meet Mr.
Webber.

•

EASTERN Division Manager
William Sussman and his

managers from branches serv-

ing the Schine circuit took ad-
vantage of the latter’s conven-
tion in Gloversville, N. Y., this

week to line up considerable
valuable Drive playtime. Watch
the East step on the gas in this

Drive

!

•

WITH the winners of the K-6
total delivery prize con-

test now determined, the victors

are tightening their belt for

the purpose of launching the
1939 Drive at maximum
strength. The managers of
these branches are well aware
of the fact that their prize-win-
ning will turn the spotlight on
them and that every employee,
as well as executive, is wonder-
ing just how they will start the
Big Push. All of the prize-win-
ning branches made history for
July. But, more important
now, will be their showing at
the outset of the new season
and the Drive.

•

THE second swing around the

branches will be a swift af-

Fred Miller Joseph Neger

W. J. Kubitzki T. P. Tidwell

fair. General Manager of Dis-
tribution Herman W o b b e r

would like to visit every branch
in the United States and Cana-
da, but he must be back in New
York for important business
that makes his return to the
Home Office imperative in the
first week of September. Thus
there will be more consolidated
meetngs held during the Drive’s
second series of meetings than
in any swing conducted to date.

•

THE dollar crews of the fol-

lowing branches will travel
for Mr. Wobber’s Drive meet-
ings: Vancouver and Seattle to
Portland, Ore.; Omaha to Des
Moines; Milwaukee to Chicago;
Oklahoma City to Kansas City;
New Orleans to Memphis; Char-
lotte to Atlanta; Toronto and
Montreal to Buffalo; Albany,
New Haven and St. John to

Boston, and Winnipeg and Cal-
gary to Minneapolis.

•

HARRY BUXBAUM’S expla-
nation why New York did

not finish in the money in the
two last Drives was original at
least. Said Harry: “In 1937 we
could not possibly win the
Drive because I fell off my
horse playing polo and in 1938,
well, it just wasn’t our year
and we wouldn’t doublecross
anyone. But this year is our
turn and with St. John out of
our way, we’ll be first.” Bux-
baum recalled that three years

A1 Davis E. Sichel

ago it was St. John that stopped
New York, which finished sec-
ond to Reg March’s Saints.

•

FOREIGN Sales Director Wal-
ter J. Hutchinson attended

his first Domestic Drive meeting
at a branch. He said he was “re-
turning the visit of Mr. Wob-
ber to our British and French
conventions.” Mr. Hutchinson
then stirred his listeners with
an inspiring talk on reasons
why everyone in this industry
should be proud of his and her
business affiliation.

•

Ernest landaiche’s
New Orleans certainly

knocked the props from under
Stan Mayer’s Iowans. For a
while the Iowans looked like

champions, but Eckhardt’s Chi-
cagoans and March’s Saints
quickly pushed them to their
rear. But in the final rush the
Crescents smothered the Des
Moines crew, taking third mon-
ey from the latter. And is Des
Moines’ face red ?

•

NEW YORK newspaper re-

views and the Roxy busi-

ness on “Frontier Marshal”
made bookers for the national
circuits headquartering in the
metropolis sit up and take no-
tice. And this, judging from in-

formation we have just re-
ceived, will come in very han-
dy, for we note a rush for
“Frontier Marshal” bookings,
which need not surprise any-
one who has seen this entertain-
ing outdoor romance.

•
I" OCAL Drive leaders are do-

ing a magnificent job,
judging from the reports we
have received this week. Prac-
tically every branch has put
into effect a schedule of week-
ly meetings whereas the ex-
change personnel will take in-
ventory while the salesmen con-
fine their efforts to field rev-
enue buildup.

0

WE note the Overseas De-
partment is using the stu-

dio angle the Domestic forces
utilized in the Drives of 1934,
35, 36 and 37. It is designating
a certain star to sponsor a for-
eign office. Elsewhere you are

Lou Blumenfeld C. Kellenberg

given details regarding the stu-

dio’s unusual interest in the Do-
mestics’ 1939 Drive! And re-

member this: that’s a Drive-
minded organization that Dar-
ryl Zanuck supervises; and we
mean everybody from Zanuck
down to members of the police
and fire departments.

0

THE Gaumont-British special,

“The Ware Case,” contin-
ues to do an outstanding busi-
ness at the Little Carnegie thea-
tre in New York. The recipient
of fine press notices, this pro-
duction continues to enjoy an
excellent audience reaction. And
you’ll probably get some angles
that you can capitalize direct
from Arthur A. Lee, Vice-Pres-
ident and General Manager of
G-B, who will shortly visit your
exchange.

0

ONE thing must happen: the

adsales department should
beat its quota during the first

four weeks of the Drive. Avail-
able pictures, the best exploita-
tion bets ever to start off a
Drive, will be available and the
only conclusion one will have
to draw if there is not a de-
livery of the national adsales
quota, as minimum, is that there
is something cock-eyed about
our method of selling advertis-
ing accessories. So, check up
NOW. Mr. Adsales Manager.
Anything under quota, at a sin-
gle branch, will be unfair to
the efforts of those who make
our pictures.

Earl Wright C. G. Norris

G. W. Edgerton W. J. Reid

I
>EGARDLESS of what their

^ status may be in the final

standing in the coming Drive,
employees in at least 27 of the
37 branches will have their own
distribution of prizes. And
these prizes will vary. There
will be cash prizes and there
will be prizes in the form of
wearing apparel, brief cases,

radio sets, silver sets and what
not. As of press time the to-

tal of the cash prizes that will

be locally distributed, money
given by managers, salesmen
and bookers or raised in various
ways among employees, is in

excess of $3500.

0

CANADIAN District Manager
Jim O’Loghlin received us

joyously at the CPR station in

Toronto. Said Jim, who led
the past two Kent Drives: “You
don’t know how happy I am to

meet you. It’s the best moment
I’ve had in months.” Then
turning to the Drive leader, he
explained: “While this is the
first time I have met you on this
trip, rest assured I have been
with you every foot of the
way. Once one leads a Drive,
he gets restless and wonders
what has happened to him
when the time comes to return
to your office after the comple-
tion of the Drive job.” And
we know Jim got a real thrill
listening to the Drive message.

Lester is doing the booking
job, while Manager Harry Bail-
ey and Salesman Bill Reid are
concentrating on the sales task.
Incidentally, that was, indeed,
an exceptionally warm greeting
the Drive crew got in Toronto.
Thank you very much!

#

YOU would be amazed at the
quality of orators we have

in the field. It took the local
Drive leadership angle to bring
out that fact in no vague man-
ner. In the past week we were
especially swept off our feet by
the extemporaneous talks given
by local Drive leaders Joe Lee
at New York, Earl Wright in
New Haven, Sam Berg in Bos-
ton, Elmer Sichel in Albany, Bill

Reid in Toronto, Jim Pearson in
Montreal, Lou Blumenfeld in
Buffalo, Nate Scott in Cleve-
land and Art Knapp in Detroit.
These boys have the situation
ably under control. More pow-
er to you!

0

ffJHE hottest race ever to mark
A short subjects activity is

Joe Feld J. F. Pearson

that which is bringing the
$2000 K-6 short subjects deliv-
ery prize contest. It’s a toss-up.
The chief bets are Grassgreen’s
Albany, Eckhardt’s Chicago and
Phil Longdon’s Charlotte. Al-
bany is putting in more than
double quota in this final week.
Chicago, which will set a new
record, will have to come near
double quota to keep the Al-
banians from overtaking them
in the final stanza. And Char-
lotte will have to do at least
double quota to finish ahead of
either Chicago or Albany. It’s
a white-hot finish — and any-
body’s battle. The final results
will be published in New Dyna-
mo within the fortnight.

0
Joe Flanagan A. Knapp

Eddie English has those

K-7 accounts immediately
under control in the bag. And
from these he has obtained ex-
cellent deals, providing the
justified increases and getting
generally finer terms than in

any past years. So far as the
Montreal exchange’s own ac-

counts — those situations that
the manager and Salesman Jim
Pearson sell—that quota for the
Drive is in the bag. Now if

the same sort of deal providing
for the same earning power is

obtained from the circuits
closed by the Home Office, then
Montreal will have another out-
standing over-quota Drive. Of
that there is no doubt. But the
precise amount of money Mon-
treal delivers in this Drive will
depend largely on the quality
of deal secured from the cir-

cuits and accounts not directly
sold by that office.

0
Yt/'E missed the smiling face of
** Jim Powis, alert Toronto
head booker, while at that ex-
change. Jim is at a hospital
and has been there for about
two months. Salesman Lionel

1>Y the way, we expect to be
-*-* able to publish the final
standings of all branches and
districts in the 52-week K-6 de-
livery prize races in the next
two weeks. In the total deliv-
ery battle, the scramble for first
money and for the seven other
prize - carrying positions was
exceptionally close. This was
to be the outstanding week of
the Spring-Summer chapter of
the K-6 season. Auditors will
check the final returns as soon
after the official receipts have
been received as possible.

Continued on Page 16

Mark Sheridan C. Blasius
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S
HOWMEN are doing some healthy thinking this year. And

that is an especially fine sign. We believe, from what we re-

cently observed during our recent tour of the U. S. and Canada,
that showmen, as a whole, are realizing their necessity of getting
behind pictures in a two-fisted manner. We sincerely believe that
showmen “have got wise to themselves,” as one observing trade
paper editor put it. We believe showmen have come out from hid-

ing and are now determined to have “some of the fun” that helped
make this the great industry it is. We believe that exhibitors have
realized the folly of the tactics of a few who did the “laundry” in

public. We believe exhibitors realize they must follow the ex-
ample set by the publishers of newspapers in remedying problems.
We believe the showman now realizes there has been altogether
too much talk and too little work. We believe he is now going to

work as he has never worked to build business, to develop new
theatregoers. And a better time to get back to the fundamentals
of showmanship has never existed. We are on the eve of a new
season. That means new and greater opportunity. Let us con-
tinue working together with our customers. Let all of us keep in

closer contact with him. Let us follow through on every picture.

The job just begins when the product is sold. It is under way
when the pictures are booked. But the job is not completed until

we see to it that every booking is properly exploited, the picture
properly sold to the public. It’s the public that has that “last dol-

lar” we seek. So let’s follow through—but 100 per cent—in
1939-40!

•
Not only to say the right thing in the right place, but, far more

difficult still, to leave unsaid the wrong thing at the tempting
moment. In other words, always be master of yourself. Keep your
wits about you. And keep your feet on solid ground. Don’t fly off

the handle, for when you do tlvat you’ve admitted you’re licked!

•

I
F “Stanley and Livingstone” is to be the sensational box office

it can be, it must be exploited along sensational lines. There
can be no argument about that. The subject matter is sensational.
The very attempt on the part of Darryl Zanuck to make this pic-

ture was sensationally daring—and sensationally successful. The
background is sensationally exciting. The performance of Spencer
Tracy is sensational—his best! Thus only through a sensational
campaign on a par with the many sensational treasures it pos-
sesses can do it justice. Confining the exploitation of this great
production to newspaper display is not going to turn the trick.

Let us not kid ourselves about this. It demands sensational EX-
PLOITATION, in the form of sensational stunts—and it inspires
any number of such approaches. If “Stanley and Livingstone”
does not open to record-breaking business in every key city, it will

be because it has not been given the sensational exploitation cam-
paign commensurate with the magnificent showmanship job Zanuck
has done. True, Tracy’s performance is worthy of another Acad-
emy award—as many critics have predicted he will get—but “Stan-
ley and Livingstone” is jammed with a thousand and one other ex-
ploitable angles. This company has NEVER had a greater ex-
ploitation natural—and we stand ready to prove it. And we believe
we can. “Stanley and Livingstone” will reflect the exploitation at-
tention it gets in every key city, because the studio has delivered
a showmanship gem the like of which exhibitors will not get for
many moons.

•
Fortunes do not have a faculty of falling into people’s laps in this

business. Most every worthwhile thing 1 in our industry has been
accomplished as a result of somebody striving for a definite goal.

•

CONGRATULATIONS to the K-6 total delivery prize winning
branches. The final weeks of that 52-week campaign saw

many new July records established. Clyde Eckhardt and his Chi-
cagoans, Reg March and his Saints in particular are deserving of
highest praise. They boosted their July business to an extent where
their accumulated 52-week’s delivery is in excess of the 52-week
quota. And that is something only these two exchanges ac-
complished. Chicago made July its best K-6 month. It was planned
last April for July to be that—and Eckhardt’s plans did not mis-
carry. It was a great piece of work. And here is hoping that the
winners will make their July performances the starting post for a
greater K-7 delivery. They’ve come in as champions; they’ve set
their own pace. All of us know they will be in there working their
hardest to prove themselves champions who can follow through.
So, again, congratulations—and more power to you in 1939-40!

•
Newton once made this significant observation : “If you do not

practise with people you do not like, you will not be able to make
friends with people you do like.”

•

NO man who limits his vision with regard to potential earning
power will ever perform the unusual or be found among the

leaders. Time has proved that time and again in our business.
The fellow who never starts is the ill-advised, short-sighted in-
dividual who says: “It can’t be done!” We know there is no occa-

sion for such a view in our business. The record proves that. The
chap who rushes for the crying towel, who sheds tears because
somebody happens to have more confidence in his ability than he
has by urging him to get greater results, is truly a pathetic figure;
he’s licked before he starts. Distribution can profit by the example
set by production. Hollywood never has given up—thank God for
that! No one has been more abused, and unjustly in most cases,
than the makers of this industry’s pictures; yet, they have gone
right ahead, doing a better job year after year. They have always
sought and, as a result, accomplished greater things. And that
same spirit in distribution has put this industry among the greatest
in the world. And chump, indeed, is the timid soul who thinks he
should stop and change things now. More than ever, it’s forward
march!

•
The easiest thing in all the world and one of the greatest trouble-

makers : you can always find excuses jor not doing the things that
you do not want to do.

&
rpHERE is nothing wrong with conditions in any part of the

world that good pictures will not remedy. That was true six
years ago. And it is equally true today. We sincerely wish that
it were possible for the studio to rush prints of such vehicles as
“Hollywood Cavalcade,” “The Rains Came” and other big specials
to the branch for trade showings for exhibitors. We have seen
these pictures and we believe that were they available for terri-
torial trade showings, exhibitors would be breaking down the doors
of our exchanges to sign contracts—and we are not unmindful of
the fact that sales momentum on K-7 is at maximum right now.
But, we make this statement in the hope that you will get a better
idea of the real greatness and unlimited box office possibilities of
the K-7 productions that Zanuck has been making and will con-
tinue to make. If these pictures could be seen by you and your
exhibitors you would be convinced that our K-7 sales policy is
definitely a conservative one. And exhibitors would be the first to
concede that point. How we wish such showings could be possible!
We know they would be the means of adding millions of dollars to
potential September and October Drive revenue.

,
The Latest

I S H O P
jTALK

)
. Comment

TTOLLYWOOD is still thrilling
II to what it saw at two pre-
views: “Elsa Maxwell’s Hotel
for Women” and “Stanley and
Livingstone.” By this (time you
know there was no end of reason
for that enthusiasm. How much
these two exploitation specials
produce will reflect the follow-
through effort of ourselves and
exhibitors in the matter of prop-
er exploitation and presentation.

•

THE Central division wound
up the K-6 season in the No.

1 position on accumulated 52-
week’s delivery. In so doing,
Bill Gehring’s division has set a
record. No division has ever
held first place on total delivery
for the length of time that the
Centrals have. They have been
up there on the throne ever since
their division was created. Con-
gratulations on a magnificent
pace-setting job!

“Bigger pictures and more bigger pictures will make bigger busi-
ness. That is what we told the studio ! Now those bigger pictures
are being made available. Let’s prove we knew what we were talk-
ing about by getting bigger business!

•
YlfHERE at the end of the K-5 season last year there had been” 12 salesmen who had not sold a single nickle’s worth of adver-
tising accessories. In the compilation published this week only
two — Philadelphia’s A1 Davis and Calgary’s Scott— represent
blanks. In the case of Frank Scott, we are surprised because the
latter once ranked one of the most active in the matter of ad
selling. However, one thing the past season brought out: adsales
managers never received greater nor more lucrative co-operation
and material help from film salesmen. Keep up the good work,
Mr. Salesman. The adselling job is everybody’s job and it is ap-
parent from the K-6 record that the adsales forces need all the
help they can get.

given the best pictorial cover;
of the world’s doings. And wHERE are the offices that fin-

ished the 1938-39 season
with 52-weeks’ accumulated
over-quota delivery on the fol-

lowing efforts:

Total delivery—Chicago and
St. John.

Short subjects—None.
Movietone News—Cincinnati,

Dallas, Washington, Oklahoma
City, Indianapolis, Philadelphia,
Charlotte, Pittsburgh, Minneap-
olis and Salt Lake City.
Adsales—Montreal.

•
'TVHE Prairies emerged the un-

questioned dollar delivery
champion district for the K-6
season. It was first on total
delivery and on adsales, second
on short subjects and an over-
quota third on News. What the
Prairies do during the new sea-
son will make interesting watch-
ing, for conditions out there
never have been better econom-
ically and the crop is reportedly
the best in many years.

•

YOUNG Connelly of Boston
followed through admirably

on adsales through the K-6 sea-

son. The fact that he did the
best adsales job among sales-

men was no accident. In fact,

Connelly told us a year ago that
he was going out after that
honor. He planned it that way

—

and for that congratulations.
Getting 85 per cent of his zone’s

total adsales revenue for a 52-

week period is a record of which
the young Bostonian has every
reason to be proud.

•

AN interesting list indeed

would be one enumerating
the exclusives scored by Truman
Talley’s Movietone News organi-
zation during the recent K-6
season. But while swiftness is

one of our News’ big assets,

greater and more important we
think is the fact that it has

we would call the box-officizing
of these events is its greatest
asset, for that has meant added
dollars to exhibitors the world
over.

•
“'THE WARE CASE” is doing
A a business that is surprising
New York showmen. This Gau-
mont-British promises to be an-
other “The Vanishing Lady.” In-
cidentally, it is most interesting
to observe the increasing num-
ber of bookings the U. S.
branches have set on “The Van
ishing Lady” for August and
September. More about “The
Ware Case” on another page.

•
fTVHERE is quite a squabble on
I-among the Los Angeles, Dal-
las and Kansas City as to which
has the best claim to Linda Dar-
nell and Brenda Joyce. Brenda
originally came from Kansas
City. Linda is claimed by both
Dallas and Los Angeles. And
when two cities start fighting
over newcomers, you must be-
lieve that these young persons
have indeed a promising future
ahead of them. All this makes
very worthwhile publicity for
these talented young actresses..

•

GOOD news for Hollywood is

the announcement coming
from many cities whose school
authorities state they will inau-
gurate dramatic classes in their
high schools this coming Fall.
Future talent can be effectively
developed last year. We hope
that some direct contact can be
effected betwen these school au-
thorities and high school dra-
matic classes. Why couldn’t
graduates qualify for screen-
tests? It would encourage the
authorities—and would furnish
the industry with a new source
for future talent.

I
T can be done! Other circuits

gave up. They feared the
times. They had a score and one
reason for marking time and
waiting for the new season. All
did that excepting the circuit
headed by Spyros Skouras. That
circuit initiated a Drive while
other circuits worried about busi-
ness. And the National Thea-
tres circuit broke records. It
could be done. And so the NTC
boys have earned the right to be
chesty. Mr. Skouras is proud
of them. And so he should be.
They went out and GOT MORE
BUSINESS when ithe others said
it couldn’t be done!

QOME of us don’t like to have
LJ our weaknesses pointed out.
That’s one reason why some dis-
like the shuttle sheet. It’s the
“know-all, see-all, tells-all” fac-
tor of our business year. It’s all

down on paper, in black and
white. The shuttle sheet con-
tinues to be the most construc-
tive revenue-finder in the his-
tory of distribution. It’s as
useful today as it was when in-
itiated by Mr. Wobber seven
years ago. It’s an honest inven-
tory! It’s the pal of all who
are out to do bigger things!

•

GENE AUTRY is a great
showman in addition to be-

ing a great artist. He is in a
class by himself as a crooning
cowboy. A splendid fellow per-
sonally, Gene is now in England
making variety appearances. He
has been giving the Jane With-
ers picture no end of publicity
in England by broadcasting the
fact that he will co-star with
that grand little trouper in a
made-to-order version of “Ju-
bilo.” And Gene is as big a
box office draw abroad as he is
in this country.

•

WE want to take this oppor-
tunity of paying tribute to

the district and branch mana-
gers’ secretaries in our Domestic
organization. A more conscien-
tious, harder working group of
employees you will not find any-
where. What we like about these
young ladies is that they are al-
ways anxious to help, to co-oper-
ate—and they lend their services
with a smile. We believe our
managers are a most fortunate
lot to have such secretaries.

•

Critics galore are nominat-
ing Spencer Tracy for the

Academy award for the best per-
formance of the year. To back
this nomination they point to
his performance in “Stanley and
Livingstone.” Here is a char-
acterization that is real. Spencer
Tracy IS the daring newspaper-
man, Stanley. We believe the
critics in your community will

feel the same as do those in

Hollywood and in New York.
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SIDELIGHTS
DARRYL ZANUCK never has been busier than

he is now insofar as the negotiation of deals

for services of stars under contract to other com-
panies is concerned. For Fred MacCurray’s ser-

vices in “Little Old New York” he had to give

Paramount Don Ameche for one picture. This
week for “Little Old New York,” Zanuck borrowed
Andy Devine from Universal. Several weeks ago
he borrowed Edward Arnold for a great character
role in “Johnny Apollo” in which Tyrone Power
will play the title role.

•

LINDA DARNELL, who scores a personal, and
sensational, hit in her first screen try, “Elsa

Maxwell’s Hotel for Women,” will not appear in

“Drums Along the Mohawk.” She was ordered
back to the studio from Cedar City, Utah, where
John Ford is making “Drums Along the Mohawk,”
to take screen-tests for a co-starring role in an-
other K-7 Zanuck production. Meantime, Dorris
Bowdin, who did such an excellent job in “Young
Mr. Lincoln,” was rushed to Cedar City to play
the role originally intended for Miss Darnell in

the Henry Fonda-Claudette Colbert co-starring

Technicolor super special.

•

HARRY BUXBAUM is especially elated these

days. So he should be. He never was in finer

shape than he is now, insofar as the selling period

is concerned. This means that New York should

get off to a flying start in the Drive. The Bux-
baumites were sadly disappointed by their show-
ing in the 1938 Big Push, but they can point to

any number of good reasons why they should fig-

ure “in the money” in the coming campaign. Good
luck, New York.

•

THE cost of the Jane Withers K-7 productions

will represent an increase of 35 per cent over

the K-6 output with this young star. This is the

biggest budget boost given any picture on the K-7
calendar, according to some figures Studio Treas-

urer Fred Metzger showed us out there. And you
can understand the necessity of this boost when
you bear in mind the personalities being lined up
to co-star with her. But, then, too, the cost of

stories, direction and general production has been
substantially increased. With these facts in mind,

the field can readily appreciate Mr. Wobber’s insis-

tence on better terms for the Withers series.

•

YOU will get your first issue of the Kent Drive

publication next week. It will come to you from
San Francisco. In this publication you will find

official statements and valuable information re-

garding every phase of the Big Push. Meantime,
there is only one way of assuring yourself an
auspicious launching of the Drive and that is by
speeding up the sale of right contracts.

•

PRODUCTION on “Brigham Young” will start

at Cedar City immediately after “shooting” has
been finished on “Drums Along the Mohawk.” This
is truly a million-dollar “location.” The combined
cost of the two productions will be in the neigh-

borhood of $4,000,000, according to Zanuck’s fig-

ures. The production chief is anxious to complete
the exterior on “Brigham Young” before the cold

weather sets in at the Utah location. The Mormon
officials will co-operate in the production of the
sensational dramatization of the romantic and
dramatic, history-making adventures of the

founder of Mormonism.
•

TITLES for the first three of Father Hubbard’s
Alaskan Adventures to be released on the

Movietone K-7 slate have been selected. They are
“The Birthplace of Icebergs,” which was to inau-
gurate the new season this week-end; “The Aghi-
leen Pinnacles” and “The Valley of 10,000 Smokes.”
Commentary on each release will be by the learned
and popular Lowell Thomas, who this year breaks
all records for number of programs aired by a
single radio commentator. Congratulations,
Lowell!

•

HERE is a prediction: the two most talked-about

sequences on the screen in 1939-40 releases
will be the dramatic defense of Spencer Tracy
before the British Geographic Society in “Stanley
and Livingstone,” and that flirtatious scene be-
tween Brenda Joyce and George Brent when they
first meet in the greatest motion picture of all

time, “The Rains Came.” Check us when the sea-
son is over!

•

MONTREAL did not surprise us one bit when it

wound up the season in first place on K-6
adsales. Frankly, we believe this office will con-
tinue to make a great showing during Iv-7. When
an office can finish 14 points better than its nearest
opponent in any dollar delivery department, we
believe that branch has proved its championship
beyond any doubt. Ed English’s branch positively

shamed every one of the other 36 exchanges on
adselling. The latter will do well to copy the
effective Montreal tactics.

GETTING IN THE HARD WAY!
Jimmy Ritz of the Ritz, Ritz & Ritz may have sneaked

through and bested this crowd at the press-preview of “Elsa
Maxwell’s Hotel For Women”, but he could not escape the

New Dynamo cameraman who was right on the job as James
poked his way into the lobby of Grauman’s Chinese theatre
out Hollywood way.

I

observatTon s

BY the early part of next week Spyros Skouras’ Showmanship
Drive winners will be ascertained, according to the expecta-

tions of that campaign’s Field Marshal, Arch Bowles. Northern
California division wound up in sensational fashion, while District

Manager Sturdivant broke records in the final weeks to zoom into

a high prize-paying position. The campaign was a tremendous
success and much credit is due Mr. Bowles and the Drive committee
for the magnificent manner in which they conducted the Drive.
It was a masterpiece in showmanship, business-building—and could
not have been better timed. So, congratulations!

•

A CABLE from London’s Bob Harley informs us that “Second
Fiddle” enjoyed an unusual reaction from the press and cinema

operators following a trade showing in the British metropolis last

week. That dees not surprise any of us over here. The picture,
unquestionably the most entertaining of the 1938-39 season, will

be a Drive release in England. In fact, the Drive lineup abroad
leaves no doubt that Walter Hutchinson’s Overseas forces will

break all prior Big Push records. In New York, Far East Repre-
sentative Dell Goodman insisted that his division will “win a major
portion of the prize money.”

•

THE division of Drive responsibility among branch employees
never was better nor more efficiently distributed than it is this

year. That is unquestioned fact and you can take that from one
who is privileged to enjoy the “inside” happenings at all branches.
Many branches have turned the job of non-theatrical bookings
over to the girls. In every single office, the girls are considerably
better organized for Drive capacity than in prior efforts.

•

CONFERENCES were under way at the studio this week among
Darryl Zanuck, Charles E. McCarthy and Harry Brand. The

two publicity chiefs were concentrating on campaigns on forth-
coming Zanuck specials. The first two specials to get their atten-
tion are “Hollywood Cavalcade” and “The Rains Came.” Both were
screened for the publicity heads. This is definitely a crucial year
in the exploitation of motion pictures. At no time in the history
of this industry has it been more imperative to give to the adver-
tising of pictures the same concentrated attention that goes into

their production.
•

S
OMETHING of a record will have been established by Mr. Wob-
ber when he again heads for the Coast next week, preparatory

to his Drive swing around the U. S. branches. Since his return
from last month’s product conferences with Mr. Zanuck, he has
analyzed the production at no less than a half dozen gatherings
of sectional showmen. At the Canadian Famous Players circuit

and Schine circuit get-togethers, Mr. Wobber was enabled to give
such a complete story on the 1939-40 product that heads of other
producer-distributor organizations were concededly taken by sur-
prise and only one dared to analyze his firm’s plans—but they
were just plans, while our sales chief was able to talk and give facts.

•

NEW YORK this week saw its K-7 possibilities zoom to the 800
mark. This is by no means representative of that territory’s

largest number of possibilities, but it is a substantial increase over
this time last year. While Dallas has the second largest number
of possibilities, 597, its proceeds from such situations are not
representative of a same size of earning power, for second highest
quota to New York is Boston’s. And the latter territory has 24
less possibilities than Dallas, but 28 more than Philadelphia and
15 more than Chicago. As of this week the territorial K-7 possi-
bilities in the U. S. and Canada (total, 12,212) were given out as
follows: Albany 207, Atlanta 557, Boston 573, Buffalo 241, Char-
lotte 355, Chicago 558, Cincinnati 482, Cleveland 325, Dallas 597,
Denver 291, Des Moines 260, Detroit 393, Indianapolis 324, Kansas
City 432, Los Angeles 404, Memphis 250, Milwaukee 255, Minne-
apolis 523, New Haven 146, New Orleans 291, New York 800, Okla-
homa 243, Omaha 249, Philadelphia 545, Pittsburgh 394, Portland
149, St. Louis 369, Salt Lake 281, San Francisco 325, Seattle 190,
Washington 385 (total, U. S. 11,374) ;

Calgary 149, Montreal 124,
St. John 71, Toronto 247, Vancouver 82, and Winnipeg 165.

HIGHLIGHTS
WORD from the publishers of “The Grapes of

Wrath” this week was to the effect that
as of Wednesday they had checked up the sale of
178,340 books. This is a phenomenal record. If

anything, the sale of the book has gained in

momentum. This demand is accounted for by the
increasing controversy over the subject of John
Steinbeck’s sensational best-seller which Zanuck
is preparing to place before the cameras early in

the Fall for late Winter release.

•
OHUTTLE sheets will be subjected to a rnicro-
I'-J scopic analysis at the coming Drive meetings
at the branches. This statement is given you at
this time, so that you will be prepared and have
the sheets up to date. The Western division offices

had been instructed to have their sheets in New
York by Aug. 21. However, in view of the fact
that the Drive’s second branch meetings will
start in that division within the next 10 days,
it is imperative that those offices bring their
sheets up to date and have them in New York
much, much earlier.

•
“fTVHE RAINS CAME” is the talk of exhibitor-
A dom. We say this authoritatively. We were

privileged to see most of this Zanuck masterpiece
while at the studio. As we saw it there was no
doubt that it must rank with the greatest screen
accomplishments of all time. Zanuck has faith-
fully adhered to the Louis Bromfield book and it

is our humble opinion that “The Rains Came” will
be one of the industry’s biggest grossers—and
this company’s No. 1 money-getter.

•

RIGHTLY the display ads on “Stanley and Liv-
ingstone” are being made. A new press book

will be available for the pictorial material in the
old campaign book does not do full justice to this
spectacle. Here is a production that will warrant
the greatest showmen’s exploitation effort. We
were particularly tickled to see that the circuits
and first-run theatre operators around the country
were lining up great advance campaigns on this
production and cashing in on that unforgettable
performance that Spencer Tracy gives.

•
“l^RONTIER MARSHAL” is getting splendid
A attention from showmen. And so it should.

The other day we read a column written around
the picture by no less an authority on frontier
folklore than Damon Runyon. We suggest that
this syndicated article be “blown up” and used as
a lobby display in theatres in cities where Run-
yon’s articles are featured by a local newspaper.
It is an entertaining and ticket-selling column.

•

NEW ORLEANS had hoped to finish first in the
52-weeks’ K-6 delivery contest, but Chicago

and St. John were too much for the Crescents.
But the latter did cop third money. However,
New Orleans has quite a job ahead of it. Its

operating cost represents the highest percentage
of increase of any office in the Domestic organi-
zation. It is some 12 per cent greater than the
second highest cost branch. Come on, New Or-
leans, level off! You can do it!

•

THE week ending Oct. 14 has been designated
Darryl F. Zanuck Week by the appreciative

operator of the Earle Theatre at Mt. Airy, N. C.
This news Charlotte Manager Phil Longdon has
forwarded to this publication. The exhibitor al-

ready has gotten his introductory publicity. He
will devote the entire week to a presentation of
Zanucy product and this company’s shorts. He
has booked “Stanley and Livingstone,” “Adven-
tures of Sherlock Holmes” and “Jones Family in
Quick Millions.” But the point is that this move
reflects the small exhibitors’ appreciation of Zan-
uck’s efforts to boost business.

•

I
T PAYS to advertise, but right! Take the
example of “Second Fiddle” in St. Louis. Cam-

paigns on this picture in other cities were ama-
teurish compared with the fine treatment it got in

that municipality. As a result the picture ran
three weeks, but three big weeks. Better adver-
tised, “Second Fiddle” did better business in St.

Louis than in any other key-city first-run situation

in the country.
•

PRINTS on Father Hubbard’s first Movietone.

Adventures in Alaska, “Birthplace of Ice-

bergs,” were shipped this week. In the branches
now are prints of Terry-Toon’s “Two-Headed
Giant” and “Conquering the Colorado.” This
week, too, prints were shipped on “The Golden
West,” while “Big Game Fishing” goes forward
on Tuesday, according to the Print Department’s
report.

•

MEMPHIS’S fine ratio of K-7 short subjects

contracts to deals closed on the K-7 feature
product is the best in the field. As a matter of

fact, there is a difference of only four points
between the scores on the two services. Pitts-

burgh still commands on K-7 features sales, but
its short subjects total is 15 points off. However,
Ira Cohn insists that the difference will be con-
siderably chopped down within the next couple of

weeks. Okay, Pittsburgh.
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“HOTEL” AND NEW STAR
GET EXHIBS’ HUZZAHS!

Only Proper, Sensational Exploitation Of First Cosmopolitan
K-7 Special Needed To Get It Off To Record-Smashing

Start—“Will Be The Talk Of Every Man’s Town”
If “Elsa Maxwell’s Hotel for Women’’ is not one of the sensational box office hits of

the year, it will not be because the studio has not delivered one of the most sensa-
tional screen stories this industry has seen

If “Elsa Maxwell’s Hotel for Women” does not open to sensational business every-
where it will be because showmen have not capitalized its unlimited exploitation possi-
bilities, for here is the most amazing glamour girl story transferred to the screen since
“Flaming Youth.”
On those two points

everybody who has been
privileged to see “Elsa Max-
well’s Hotel for Women” in
advance of national release
are certainly agreed.
Here is a production that is

definitely “different” from any
Zanuck has produced for this
company. That much is agreed
by exhibitors.

However, the contents of the
Story are so sensational that
only through sensational, vigor-
ous exploitation can the studio’s
magnificent efforts be fully capi-
talized. The studio has handed
the trade a gold-mine and on a
gold-plate.

That “Elsa Maxwell’s Hotel
for Women” will be the talk of
every community where it is

shown is a foregone conclusion,
but it deserves to open sensa-
tionally—and it will open in that
manner provided it is given the
substantially ballyhoo it is en-
titled to get.

In many ways, “Elsa Max-
well’s Hotel for Women” is out-
standing.

It is important, too, because it

furnishes this company and its

11,000 exhibitors with a new star—Linda Darnell.
Even before the picture was

released she was the rave of ex-
hibitors who saw her at screen-
ings of her first vehicle.

As John Hamrick, ace North-
west circuit magnate puts it,

“Linda Darnell is the most beau-
tiful thing I have ever seen and
she can act!”

He, like other showmen, liken
Zanuck’s discovery of Linda Dar-
nell to that of Tyrone Power.
Take it from a preview audi-

ence which reacted with super
enthusiasm, and press represen-
tatives who went overboard with
raves, this company has a smash
hit in this production and a sen-
sational, new star in Miss Dar-
nell.

“Elsa Maxwell’s Hotel for
Women” was previewed the
other night at the Village the-
atre in suburban Westwood, reg-
istering even greater impress as
a surefire box office natural than
the reception given this lavish
Cosmopolitan production at a
“sneak preview” at Pasadena
several week ago.
The press event drew uproari-

ous applause and laughter and
edge-of-seat suspense as new
personalities and time-proven
luminaries unfolded the story of
youth and pulchritude in gay
Manhattan.

Voted a star over night, Miss
Darnell’s charm, refreshing
beauty and naturalness in one
of the year’s acting plums proved
a revelation.

Scores of Hollywood’s biggest
names turned out to pay homage
to a great picture and greet a
new screen discovery.

Two thousand fans assembled
outside the Village Theatre to

lend a gala atmosphere to “Elsa
Maxwell’s Hotel for Women.”

Sharing acting laurels were
two other new screen personali-

IT PAYS TO ADVERTISE RIGHT! I

Here is an interesting window display used to exploit
Vyvyan Donner’s fourth K-6 Fashion Forecast release in
New York. This is the window of the famous Worth & Worth
store; note that the concentration here is on the men’s styles
introduced in that Technicolor featurette.

I

ties—Elsa Maxwell herself and
lovely Katharine Aldridge—and
a host of Hollywood favorites

—

Ann Sothern, Jean Rogers, Lynn
Bari, June Gale, James Ellison,
Joyce Compton, John Halliday,
Alan Dinehart and Sidney Black-
mer—giving the finest perform-
ances of their careers.
Gregory Ratoff’s direction,

Raymond Griffith’s grand job as
associate producer, and all other
creative and technical phases
came in for unstinted praise.

“IT IS A SOCKO!”
The Hollywood Reporter head-

lined “A Socko” and then raved:
“Yi-pi! Here’s one for the

book.
“A glamor picture if there

ever was one. Glamor title,

glamor story, a glamorous cast
and with settings that mount it

all in as glamorous a piece of
sock entertainment as has been
delivered in quite a while.

“There are plenty of sensa-
tions. First and foremost Linda
Darnell, a new face—and what a
face, doing her first picture, dis-

playing an ability that stamps
her as the find of the year. Then
there’s the story created by Elsa
Maxwell and “Kitty” Scola with
the screen play by “Kitty” and
Darrell Ware, both sensational;
and then, several other perform-
ances that rate ‘sensation’ in any
rave

;
that of Lynn Bari, of John

Halliday, of Ann Sothern. And
the rest of the supporting cast
of boys and girls, men and
women, all excellent—and then
Elsa Maxwell herself, who stood
out like a sore thumb. She’s a
bet.

“The best thing about the
picture from a general in-

dustry point of view is the
big cast of young people and

all of them given opportu-
nity.

“Linda Darnell! What a
beauty, what a trouper—

a

star over night. She has
everything it takes, and how
she does give, in this, her
first screen performance.
She was in fast company
with Ann Sothern. And
Lynn Bari, really given
something up her alley.
She, too, has everything it

takes. Jean Rogers, another
beauty that grabs your eye
in almost every scene. And
June Gale, really good, and
she has plenty of looks, too.

“Audiences should go out talk-
ing about ‘Elsa Maxwell’s Hotel
for Women.’ The picture should
hang up swell grosses, returning
20th Century-Fox plenty of
dough. But better than the
dough, 20th has some great new
young players that will pay off

a lot of pictures for a long time
to come.”

DAILY VARIETY
Daily Variety enthused:
“A picture of exceptional

charm and vivid entertainment
qualities, capable of a cleanup in
the metropolitan first runs and
a show which will fascinate
women audiences down to the
remotest hamlet. Fresh and
novel in treatment and in its

combination of subject matter,
superlatively played and di-

rected, smart and scintillating in
dialogue and situation, it also
has many potent exploitation
angles.

“Linda Darnell shines with her
fresh and vivid allure, her buoy-
ant personality, fine, rich voice
and capacity for delicate shad-
ing of varying moods.
“Ann Sothern socks the con-

! HERE'S A SENSATIONAL STORY THAT I

SHOULD BE SENSATIONALLY EXPLOITED
|

* Below are two views from “Stanley And Livingstone”. A !

|
more daring undertaking no studio ever ventured. Nothing |

j

tame about this story, nor about its creation. And there I
I should be nothing tame about the exploitation of this dra-

*

j
matization of one of civilization’s most romantic and thrilling

j

j

adventure. Here is a sensational story that should be sensa- {

j

tionally exploited. To fully capitalize its unlimited box office !

I
possibilities, none should feel that an elaborate newspaper I

j

display advertising campaign alone will serve the purpose, i
* Here is a production that should be ballyhooed—and in the f
I

goo*! old-fashioned, two-fisted, stunt fashion that brought (

I
millions of ticket-buyers to motion picture theatres in past I
years. “Stanley and Livingstone” has 100 and one ex- !

|
ploitable angles, each carrying an exploitation sock that will t

j
bring out every type of theatregoer. .

trasting role. James Ellison
plays with convincing emphasis.
Jean Rogers makes striking im-
pression. Elsa Maxwell, playing
her own character, proves quite
a trouper. Gregory Ratoff again
confirms he is established in the
ranks of elite directors.
“Raymond Griffith, as associ-

ate producer under Darryl F.
Zanuck, turns out one of the
smartest pieces of audience en-
tertainment on the studio pro-
gram. Picture is gorgeously pre-
sented.”

Louella O. Parsons in the Los
Angeles Examiner rhapsodized
over the picture and hailed the
new personalities.

“Linda Darnell is so beautiful
that it is a joy just to look at
her,” said the Examiner story
on the preview. “Linda has a
beauty that is as breath-taking
and glamorous as Hedy La
Marr’s when she first appeared
in an American movie. I look to
see the little Darnell girl soar
to the top after she has had
more experience.”
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COINNELLY LEADS
SALESMEN ON ADSALES
REACHES 85% DURING K-6

M’CLEASTER, KEILOR AND
MATT SIMON NEXT IN LINE

Boston’s young Connelly led the film salesmen dur-
ing the recently completed 52-week period of the K-6
season on percentage of salesmen’s adsales revenue
against salesmen’s zone total adsales delivery for that

show year.

The youngest film salesman in the ranks, who graduated
from a booker’s job to a selling post only a year ago,

Connelly could boast that he delivered, directly, more
than 85 per cent of the zone’s total adsales revenue. This
is a particularly magnificent showing for a salesman.
Tom McCleaster, Indianapolis’ poet laureate, who led the sales-

men on adsales returns in prior years, was second when an account-
ing was taken of last season. Tom turned in more than 62 per cent
of his zone’s adsales delivery for last season.

At no time have film sales-

men given the adsales depart-
ments greater nor more lucra-
tive co-operation than they re-

ceived during the past year. The
official statistics unquestionably
bear out that claim.

Thus, it was not because of
any lack of co-operation from
the sales forces that adsales de-
partments, nationally, did not
come up to par during the 1938-
39 season.

Nationally, film salesmen con-
tributed almost 12 per cent of
the Domestic
departmen t ’ s

total adsa 1 e s

r e v e n ue for
the first seven
months of this

year. That
compares with
7.6 per cent
during the
correspondin g
period of 1938.
Former ad-

sales m a n a -

gers and for-
m e r bookers,
who graduat-
ed into the film selling ranks,
did an especially fine job and
made outstanding contributions

T. McCleaster

I A RECORD! 'I

In emerging as champion)
office on accumulated 52-

j

weeks’ adsales delivery, Eng- =

lish’s Montreal branch set a I

new precedent. The Royalists

j

commanded for a period of =

48 consecutive weeks. Once J

it got started in the Drive,)

the Montreals never were in
j

danger of losing the crown,
j

Montreal broke Oklahoma

)

City’s 1936 record for num- ?

her of weeks it was first on
j

accumulated adsales delivery.)

to exalting the adsales dollars.

Keillor of Detroit, a former ad-

sales manager there, for ex-

ample, was the third most ac-

tive film salesman in contribu-
tion to adsales business devel-

opment, although his contribu-

tion was 15 per cent below that
of McCleaster.

Paulson of Denver, in his first

year as film salesman on this

side of the border, did a good
job, ranking fifth, 4.6 behind
another crack Bostonian, Matt
Simons.

j

j

j

\

FINAL FOR 1 938-39

~

SALESMEN ON ADSALES
52 Weeks, as of July 29

j

(

j

The following-

is the standing of all

salesmen in the United States and
Canada on ad sales delivery for the
fifty-two week period of the recent

K-6 season, as of July 29, based on
film salesmen’s percentage of total

salesmen’s zone adsales delivery for

that period.

PI. Salesman Branch
1 Connelly
2 McCleaster . . . Indianapolis

3 Keilor Detroit

4 Simons
5 Paulson Denver
6 Sliter

7 Knickerbocker . .
Kansan

8 Kempner
9 Hendrix Dallas

10 Rennie Denver
11 Kinser
12 Riegelman .... Des Moines
13 Woodward
14 Feld
15 Lyons
16 Halloran
17 Murphy ... Washington
18 Pabst . . . New Orleans

19 Licliter

20 Florin

21 Rowell
22 Gold Boston

23 K u bitski

24 Ware St. Louis

O’Neil . . . . Des Moines
26 Gribble
27 Diamond . . . Washington
28 Osborne Oklahoma
29 Mussman , . . . Minneapolis

30 Dare Albany
31 Feloney Boston

32 Kurtz New York

33 Iron Held Omaha
34 Moore
35 Klein . . . . Washington
36 Dickman Buffalo

Goodamote . . . .

38 Berke Omaha
39 Hall , . . . Minneapolis

40 Shallcross . . . New Orleans

41 Gottlieb .... Des Moines

42 Reid Toronto

43 Williams St. Louis

44 Remer
45 Erickson
46 Scheinberg ....

47 L. Cohen . . . . Minneapolis

48 Bernard . . San Francisco

49 Bergman Cleveland

50 James Oklahoma

PI. Salesman Branch
51 J. Cohan Minneapolis
52 Horowitz Milwaukee
53 Eskin St. Louis
54 Dugan Salt Lake
55 Norris Washington
56 Naegel Cincinnati
57 Simon Chicago
58 Wall Los Angeles
59 Scott Dallas
60 Wyse Memphis
61 Carson Detroit
62 Interrante Pittsburgh
63 Thorpe Pittsburgh
64 Frederick Seattle

65 Needham Cincinnati
66 Houston Dallas
67 Burkart Cincinnati
68 Miller Dallas
69 Bugie Cincinnati
70 Knapp Detroit
71 Westeott Detroit
72 Lester Toronto
73 Laurice San Francisco
74 Lorentz Minneapolis
75 McElhinney Salt Lake
76 Gledhill New York
77 Hancock Indianapolis
78 Tolmas Philadelphia
79 Alexander Boston
80 Robinette Portland
81 Mock Charlotte
82 Tidwell Salt Lake
83 Ebersole Charlotte
84 Black Indianapolis

85 Spear Seattle

86 Edgerton Milwaukee
87 Humphries Philadelphia
88 Schutzer New York
89 Michel Milwaukee
90 Holston Charlotte

91 Fairchild Atlanta
92 Mitchell Atlanta
93 Neger Indianapolis

94 Dodson Atlanta
95 Skillman Philadelphia
96 Grolie Chicago
97 Pearson Montreal
98 Baskin Memphis
99 Wright New Haven
100 Laseter Atlanta
101 Robinson Los Angeles
102 Krupp Winnipeg-
103 Loeb Chicago
104 Blustein New York
105 McClure Atlanta
106 fDavis Philadelphia

107 fScott Calgary

f Blank.

K-6 DISTRICT
ADCHAMP aONS

Following are the adsales managers
who led their respective districts on
accumulated 52-weeks’ K-6 adsales de-

livery :

District Ads. Manager
Prairie
Midwest C . Crawford
Canada

Coast
Atlantic
Great Lakes

Mid-East E. Orsenigo

DENVER
SALESMEN TOP

ON ADSALES
Delivered 38% of
Office’s Total
K-6 Revenue

Jim Morrison’s sales-

men contributed the
largest percentage of

adsales revenue to the
total adsales delivery

credited salesmen’s
zones during the 52-

week period of the past

season.
Most significant fact in-

sofar as the past season’s

adsales activity was con-

cerned is that film salesmen
showed an adsales-minded-
ness unprecedented in the

annals of this company.
Adsales managers could not

complain about the co-operation
they had got from film salesmen.
At the end of the K-5 season

there were 12 salesmen who had
failed to contribute a single ad-

sales dollar. At the end of the
K-6 year there were only two.

While K-6 was a poor year
for adsales, the total falling be-

hind that of the prior season,
the fact remained that film

salesmen were more active in

this phase of their job.

Exactly 38 per cent of Den-
ver’s total adsales delivery for

K-6 came from the direct efforts

of Salesmen Rennie and Paul-
son, according to official statis-

tics given out this week. Sec-
ond best salesmen’s showng on
adsales was made by George
Fuller’s Kansas City crew which
was responsible for 32 per cent
of the advertising revenue that
came out of the zones covered
by Salesmen Knickerbocker,
Kinser, Woodward and Kubitz-
ki.

Callahan’s Bostonians also

were particularly active, being
responsible for 31.31 per cent of

their zones’ collective adsales
delivery. Mayer’s Des Moines
and Samson’s Buffalo salesmen
also were more active than in

prior year, getting 22.71 and
20.98 per cent, respectively, of
their zones’ adsales proceeds.

THE STANDING
Following is the standing of

the 35 exchanges with film

salesmen based on film sales-

men’s 52-week’s percentage of
adsales delivery against their
branch’s total 52-week adsales
revenue of the K-6 season, as
of
1
July 29:
Denver 19 Toronto

2 Kansas 20 Frisco
3 Boston 21 Cincinnati
4 Des Moines 22 Salt Lake
5 Buffalo 23 Milwaukee
6 New Orleans 24 Seattle

7 Omaha 25 Los Angeles
8 St. Louis 26 New York
9 Dallas 27 Memphis

10 Cleveland 28 Portland
11 Indianapolis 29 Charlotte
12 Chicago 30 Philadelphia
13 Washington 31 Atlanta
14 Albany 32 Montreal
15 Oklahoma 33 New Haven
16 Minneapolis 34 Winnipeg
17 Detroit 35 Calgary
18 Pittsburgh

BOOST ADSALES

BIG OPPORTUNITY
FOR ADSALES BOOST ON K-7

MONTREAL 1938-39 CHAMPION

ONLY OFFICE TO BEAT QUOTA;
SPECIALS OPEN NEW AVENUES

Determined to zoom his department to a high level

and thus redeem it for its poor showing last season.

National Adsales Director Ed Hollander this week
launched a campaign that should produce results

more in keeping with film rentals.

Given the largest number of exploitation naturals

ever planned for a single season and with contractual

terms such that earnings will depend considerably on the
advertising support the K-7 productions receive, the ad-

sales department never went into a new season with a
greater opportunity than it has now.

Granting that the K-6 season was not productive of anticipated

results, the adsales forces are out to rehabilitate themselves.
Certainly a more important job than that which K-7 introduces

never faced them.
Their adsales delivery must show a considerable increase to

reflect the advertising support the specials must get.

Hollander himself is very enthusiastic and confident over what
may be expected from his department. One fact is emphatic at

the beginning of the new season: never have the adsales forces

received greater support from film salesmen and bookers. The
latter gave considerable support during the year and helped corral

a considerable volume of extra adsales dollars.

That this co-operation will continue but be a foregone conclusion.

It will be most interesting to note what the adsales forces do
on “Elsa Maxwell’s Hotel for Women” and “Stanley and Living-
stone.” With the time ideal for outdoor billing and with two such
exploitation naturals available, there should not be a single office

getting under quota on adsales. . If quota cannot be reached by any
office with such surefire exploitation bets as these two productions
represented surely the time will have come when there must be
radical changes in the method of adsales procedure. There will be
an unusually large variety of accessories available on the two
pictures and these should help every office rocket to quota.

THE RESULTS OF PAST SEASON
The final standings of branches, districts and divisions on 52

weeks’ returns for the K-6 season are published on this page.
The Montreal branch positively shamed the other 36 offices. It

was the only exchange that finished the season with an accumulated
delivery in excess of quota for the 52-week period.

Montreal ran away with the honors—and stayed far ahead of

its every rival from beginning of the 1938 Drive to the end of the
1938-39 season It never was threatened. Jack Casey, now booker,
started the ball rolling at English’s office. Then Brault picked it

up and the fast pace continued with the result that at the end of

the 52nd week, Montreal’s margin of leadership over its nearest
opponent, Los Angeles, was 13 points.

Los Angeles’ Youngs topped Johnston of New Orleans by one-
half point, the latter hurdling Des Moines’ Gold in the final week
of the last season. In fifth place, Corbett of St. John trailed the
Iowan by only four-hundredths of a mark.

Gehring’s Centrals finished on top divisionally, topping their

nearest rival. Kupper’s West by 2.4 and Sussman’s East by 9.2.

Levy’s Prairies finished in the championship spot among dis-

tricts, leading Scott’s Midwest by 3.3. O’Loghlin’s Canadians
trailed Midwest by 1.3 and headed Ballance’s South by 5.1. Coast
was less than a point behind South and six-tenths ahead of Moss’
Atlantics, who led Great Lakes by nine-tenths and Bailey’s North-
east by 4.7. Roberts’ Mid-Easterners finished last, four-tenths of a
mark behind Northeast.

Over quota during the final week of the season on adsales were
Gibbons of Memphis, Johnston of New Orleans and Gold of Des
Moines!

K-6 ADSALESDELIVERYi
-52 Weeks, as of July 29 *—

i

Following is the standing- of every branch, district and division on accumulated
52 weeks’ K-6 adsales delivery against quota for that full period of the completed
1938-39 season, as of July 29:

BRANCHES
July July July July
29th Branch (Ads. Manager) 22nd 29th Branch (Ads. Manager) 22nd
1 Montreal (Brault) ... 1 20 Albany (Lester ) .... 20
2 Los Angeles (Youngs) .... . . . 2 21 Indianapolis (Orsenigo) . 21
3 New Orleans (Johnston) . . . . . 4 22 Cincinnati (Kelly) . 22
4 Des Moines (Gold) ... 5 23 Salt Lake (Blasius) 23

St. John (Corbett) 3 24 ‘>,1

6 Omaha (F. Miller) . . . 6 25 Charlotte (Lowery) . . . . 25
7 Kansas City (Crawford) . . . . . 7 26 Toronto (Glasier) . . . . 26
8 Chicago (Monette) . . . 8 27 Memphis (Gibbons) . . . .

9 Portland (Fox) 9 ‘>T

10 Winnipeg (Smith) . . . 10 29 Seattle (Thorpe) .... 28
11 Calgary (Davies) . . . 12 30 Pittsburgh (Vandergrift) .... 29
12 Minneapolis (Clayson) . . . . . . . 11 31 Buffalo (Stamp)
13 Oklahoma City (Whelihan) ... 13 32 Milwaukee (Heim)
14 Washington (A. Miller) . . . . . 14 33 Detroit (Sturm)
15 San Francisco (Lewis) . . . . ... 15 34 New Haven (Weinstein) . .... 34
16 St. Louis (A. McManus) . . ... 16 35 Cleveland (Seott)
17 Dallas (Bandy) . . . 17 36 New York (E. McManus) .... 36
18 Vancouver (Hislop) . . . 19 37 Denver (Givin)
19 Philadelphia (Mintz) ... 18

DISTRICTS
July
29th District (Manager)
1 Prairie (Levy)
2 Midwest (Scott) . . .

3 Canada (O’Loghlin)
4 South (Ballance) . . .

5 Coast (—)

July
29th Division (Manager)
1 Central (Gehring) . .

2 West (Kupper) . . . .

July
22nd
. 1

. 3

. 4

July
29th District (Manager)
6 Atlantic (Moss) . . . .

7 Great Lakes (—) . .

8 Northeast (Bailey)

9 Mid-East (Roberts) .

DIVISIONS
July
22nd

1
o

July
29th Division (Manager)
3 East (Sussman) . . . .

July
22nd

8
9

July
22nd
. 3
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WOBBER ADDRESSES
SHOWMEN’S CONVENTIONS

IN CANADA AND NEW YORK
HIS PRODUCT STORY MAKES

GREAT IMPRESSION ON EXHIBS
Sales managers of competitive distributing com-

panies were amazed by the completeness of the prod-
uct story for 1939-40 that this company is able to
tell today.
Their astonishment was apparent on two different occa-

sions during the past fortnight. It was evident on the
first occasion at the annual convention of the Canadian
Famous Players circuit executives, departmental heads
and theatre managers at Niagara Falls, Ont., last week.
Again these sales experts were flabbergasted by the recitation of

production facts by General Manager of Distribution Herman Wob-
ber at the annual convention of the Schine circuit managers at
Gloversville, N. Y., on Wednesday of this week.

_

The two circuits invited the sales heads of every major producing-
distributing company to address

FINANCIAL REPORT
FOR FIRST 26 ’39 WEEKS

PROFIT WAS $2,325,525

SECOND ’39 QUARTER NET
PROFIT WAS $1,101,275

Twentieth Century-Fox Film Corporation this week
reported a consolidated net operating profit of
$2,325,525 after all charges including Federal income
taxes for the twenty-six (26) weeks ended July 1,

1939. This compares with a profit of $3,419,658 for
the first twenty-six (26) weeks of 1938.
For the second quarter ended July 1, 1939, the consoli-

dated net operating profit, after all charges, was $1,101,-
275, compared with the first quarter profit of $1,224,250
and a profit of $1,778,121 for the second quarter of 1938.
No dividends were received from National Theatres Corporation

during the first half of either year.

After allowing for the Preferred dividends for the half year, there
remained a profit for the half year equivalent to $ 93 per share on
the 1,741,988 shares of Common stock outstanding at July 1, 1939.
For the quarter ended July 1, 1939, after f flowing for the Preferred
dividend, profit amounted to $.43 per share on the 1,741,988 shares
of Common stock outstanding at July 1, 1939.

Following is the consolidated statement of the corporation and its
wholly-owned subsidiary companies, with the exception of the Roxy
Theatre, Inc., for the 26-week period, ended July 1, 1939:

Income

:

Gross income from sales and rentals of film and
accessories $27,200,458.84

Dividend income 66,100.80
Other income 579,648.78

$27,846,208.42

Expenses:
Operating expenses of exchanges, head office and

administration expenses, etc $ 6,931,701.31
Amortization of production costs 15.848,478.11

Participation in film rentals 2,301,615.64

$25,081,795.06

Net operating profit before interest, depreciation and
depreciation and Federal income taxes $ 2,764,413.36

Deduct:
Interest expense $ 8,464.21
Depreciation of fixed assets, not including depre-

ciation of studio buildings and equipment of
$420,361.14 absorbed in production costs 144,423.21

$ 152,887.42

Net operating profit before Federal income taxes $ 2,611,525.94
Provision for Federal income taxes 286,000.00

Net operating profit $ 2,325,525.94

their managers on their com-
pany’s production plans for the
new season.
Only Mr. Wobber was able to

outline the stories and plans
for Zanuck’s 24 super specials as
well as Wurtzel’s output, but to
mention casts, directorial as-
signments and to give further
significant and informative facts.
At the Niagara Falls session,

the sales head of one of the ma-
jor companies, with only meagre
facts concerning his own studio’s
plans, was overheard to say to-
ward the end of Mr. Wobber’s
talk

:

“What is he outlining, a two
seasons’ output?”
That gives the rerder an idea

of the superior and stronger po-
sition of this company concern-
ing the new season’s product.
The meetings were intended to

furnish showmen with “inside”
angles on what the major pro-
ducers-distributors plan doing
next season.

BIG MEETING
IN CANADA
NIAGARA FALLS, ONT.—

N. L. Nathanson, head of Cana-
dian Famous Players circuit, and
his departmental heads and ex-
hibitors, were amazed at the ex-
traordinary wealth of production
facts they gathered from Mr.
Wobber’s K-7 product talk.

While other companies’ sales
heads had to confine their re-
marks to mere announcements
of the planning of this and that
picture, the 20th Century-Fox
sales chief was able to go into
minute detail on every important
production.
As a matter of fact, Mr. Wob-

ber analyzed the entire product,
outlining plans for 24 Zanuck
specials, including five Techni-
color productions; 24 Wurtzel
productions including the all-

star Jane Withers releases and
the new “Cisco Kid” series, and
the four pictures that will come
from his company’s London
studios.

In addition to Mr. Wobber,
this company’s representatives
in attendance also included Cen-
tral Division Manager W. C.

Gehring and Canadian District

Manager J. P. O’Loghlin.
Hon. M. F. Hepburn, Premier

of the Province of Ontario, and
Hon. J. Earl Lanson of the Fed-
eral Parliament were the distin-

guished guests who addressed
the some 150 showmen and film

men in attendance at the con-
vention held at the General
Brook Hotel here.

SCHINE SESSION
VERY INTERESTING
GLOVERSVILLE, N. Y. —

Closer co-operation between cir-

cuit operators and their theatre
managers with territorial branch
managers of the film companies
and the heads of the distributors’

publicity departments came in

for detailed discussion at the
convention of Schine circuit

managers here Wednesday and
Thursday.

Sales heads of all the major

j Third Week for j

! "The Ware Case" !

|
j

j
On Friday morning the

j

2 management of the Carne- !

! gie Theatre in New York !

|
announced that it would |

j

hold the Gaumont-IIritish
j

! hit, “The Ware Case,” over S

| for a third week. >

j
Notwithstanding the ex-

j

! treme heat of the second
j

| week, the picture was
g

i drawing as splendidly as it
j

j

did in the first stanza, ac- s

I cording to the Carnegie !

|

manager.
j

distributing companies were in
attendance, as the guests of the
Schine brothers.
General Manager of Distribu-

tion Herman Wobber’s detailed
analysis of the 20th Century-
Fox’s output of 52 productions
for 1939-40 release was one of
the major features of the get-
together.

Mr. Wobber confined his re-
marks not only to a recitation of
his company’s product plans, but
also to Darryl Zanuck’s star-
power development campaign.
He listed the stars the latter has
developed and also singled out
the personalities he expects to
attain stardom this coming sea-
son. He particularly mentioned
Linda Darnell who makes her
debut in “Elsa Maxwell’s Hotel
for Women” and Brenda Joyce
who appears in the all-star cast
in “The Rains Came.”
The sales chief also referred

to the studio’s plans regarding
the Jane Withers series, listing
the stars that have been em-
ployed to co-star with her in fu-
ture releases, specifying the Ritz
Brothers and Gene Autry.
He also announced that his

company would produce a mini-
mum of five all-star Technicolor
productions, listing “Hollywood
Cavalcade,” “Drums Along the
Mohawk,” Swanee River,”
“Mark of Zorro” and Maeter-
linck’s “The Blue Bird.”
He made a plea for more ac-

tive exploitation on the part of
circuits and theatre managers
not only as regards productions,
but new people as well.

Mr. Wobber also reiterated
that his company will not per-
mit its stars to appear on either
radio or television programs.
He said, in part:
“Our company will do every-

thing possible to keep stars that
belong on the screen and that
were made by motion pictures
from appearing on either radio
or television programs. Person-
ally, I am strongly against their
appearances on the air. The
stars are yours, you help make
them and they should remain
yours.”
Mr. Wobber particularly

stressed the importance of
“Drums Along the Mohawk” to

the Schine managers. The action
of that best-selling story takes

place in northern New York
State. Mr. Wobber stated a gala
world premiere would probably
be held in this region.

In addition to Mr. Wobber,
this company was represented
by Eastern Division Manager
William Sussman, Mid-Eastern
District Managers George A.
Roberts and Tom H. Bailey,
Branch Managers Sidney Sam-
son, Moe Grassgreen and I. J.

Schmertz of Cleveland, and Rod-
ney Bush, publicity manager,
who representing Publicity and
Advertising Director C. E. Mc-
Carthy who was called to the
studio for conferences with Mr.
Zanuck and Studio Publicity Di-

rector Harry Brand, outlined the
promotion activities planned on
a national scope.

“STANLEY”
GETS OVATION
AT PREVIEW

Continued from Page 3

behavior woven around the heart
of the narrative thread supplied
by Philip Dunne and Julien Jo-

sephson in their eloquent screen
play. Bolstering the tale is the
elaborate historical research
worked into story outline by Hal
Long and Sam Heilman. . . .

“The picture was two years in

the making on a heavy budget
and stands as one of the most
pretentious and carefully organ-
ized entertainment ventures ever

turned out by Darryl F. Zanuck.
Kenneth Macgowan acted as pro-

duction lieutenant and amply de-

serves his share of the distin-

guished result. . . .

“IT’S THE TOPS”
“Suiperb in its reticence, its

simple direct statement, its vital

comprehension of the characters
dealt with and its maneuvering
of the story’s physical progress
with the spiritual implications,

is the direction of Henry King.
Honesty, dignity, a complete
sense of reality mark it through-
out, and always foremost is the

primary factor of mass enter-
tainment. . . .

“What the magnificent pho-
tography of George Barnes does
for the eye, the excellent musi-
cal direction of Louis Silvers
with its primitive motif does for
the ear. A grand job is done by
Alfred Bruzlin and Roger He-
man on the sound.”

The Hollywood Reporter said:
“20th Century-Fox’s ‘Stan-

ley and Livingstone’ coura-
geously chronicles the ex-
ploration saga against a

broad spectacle panorama
while its leading characters
are depicted with rare craft.

Thus it has bigness, both in

eye-appeal and in idealistic

feeling, and it will impress
additionally because of its

strongly suggested docu-
mentary texture. Honestly
sold on these angles, ‘Stan-

ley and Livingstone’ should
give wide satisfaction. Its

boxoffice returns should
grow accordingly, aided, of

course, by the expected ac-

cumulation of interest from
its title. . . .

LAUDS CAST
“The picture is rich in colorful

uackgrounds, both authentic and
contrived. These are, however, so

craftfully interlaced that the
whole has a scrupulous appear-
ance of authenticity. This is con-

tributed to also by the method
of presentation in some portions
in simple narrator style. . . .

“Spencer Tracy gives a dis-

tinguished performance as Henry
M. Stanley, the American news-
paper reporter who, in search-
ing for and finding Doctor Liv-
ingstone, becomes inspired to

carry on the latter’s explorations
and humanitarian crusade in
then little known Africa. He is

unusually masterful in closing
scenes when he realizes impo-
tently that disbelief of his story
of the finding of Livingstone
will rob the latter of his justly
earned note as a discoverer. The
scene in which he defends him-

self, but in Livingstone’s behalf—gives Tracy an unusual foren-
sic opportunity, and one of which
he makes much. . . .

“S ; r Cedric Hardwicke is
wholly adequate in the role of
Livingstone ,kindly, visionary
and philosophically dedicated to
building a new civilization among
savages. . . .

“Charles Coburn is superb as
the pompous publisher of the
London Globe and militant
spearhead in plot to discredit
Stanley’s story of the finding of
Livingstone : kindly, visionary
ably cast as a frontier Indian
scout who accompanies Stanley
on his arduous search. . . .

“The romantic theme is kept
in minor key throughout, with
Nancy Kelly attractively set as
an English girl who serves as
added inspiration to Tracy. Third
point of the triangle is Richard
Greene, himself unsuccessful in
his search for Livingstone but
Tracy’s champion neverthe-
less. . . .

“Henry Hull in the character
of Pioneer American publisher
James Gordon Bennett Jr., Hen-
ry Trivers and others contribute
key performances. . . .

“Henry King’s direction
is unvaryingly adept in
making the most of situa-

tions so subdued in dramatic
text as to require unusual
handling. He has succeeded
in making the painful trek
through the African veldt,

encounters with natives, and
sundry other incident mate-

rially part and parcel with
an intimate story of a man
finding himself and working
out his peculiar destiny. . . .

“Kenneth Macgowan has
made extraordinary use of
his backgrounds, and in this
he is materially aided by the
photography of George
Barnes. Art direction by
William Darling and George
Dudley, the musical direc-
tion by Louis Silvers and
other production assets are
meritoriously employed.”
Jimmy Starr in The Los An-

geles Herald and Express said:

“Rich and powerful with
the spirit of true adventure,
Darryl Zanuck’s production
of ‘Stanley and Livingstone’
excitingly tells a marvelous
story of courage. Based on
historical facts, with but a
few bits of fiction used as
connecting links, this superb
production is by far the best
to come from the hit-pro-
ducing 20th Century-Fox
studio.

“Spencer Tracy, always a can-
didate for an Academy award,
again strikes a histrionic bulls-

eye with an excellent, restrained
portrayal of that intrepid news-
paperman, Henry M. Stanley.
And for once we find on the
screen a real newspaperman.

“I urge you to see ‘Stanley
and Livingstone.’ It is an out-
standing production that joins
the few ‘greats’ of the movie in-

dustry.”
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MEMPHIS TEASE

PACING PITTS

— 1939-40

I
K-7 SHORTS

|

SALES——

*

Following is the standing of all

branches, districts and divisions on sale

of 1939-40 Movietone short subjects

product and Terry-Toon (K-7), based on

contracts sold against possibilities, as

of July 31

BRANCHES

MOORE FIRST TO

GET 100* ON K-7
Bill Kupper’s West continues to set the divisional

pace in every phase of K-7 product sales! He is first

on features with a margin of 2.9 over Sussman’s
East.

On K-7 short subjects, the West tops the East by eight

points, but on Movietone News the latter is virtually tied

for the throne. Gehring’s Centrals are 13.8 behind East
on features, nine points be-

hind on shorts and 14.2 on
Movietone News.
The West is the only division

that is running ahead of its K-6
sales volume as of the first week
of August.

Ahead of their volume of K-6
feature product contracts are
the following exchanges, accord-

ing to the report furnished New
Dynamo by Contract Department
Manager Jack Bloom:

1939-49 ——

»

I K-7 NEWS
IL SALES — J

Following is the standing of all

branches, districts and divisions on total
1939-40 (K-7) Movietone News con-
tracts sold against total possibilities,
as of July 31:

Washington
Albany
Boston
New Haven
Kansas City
St. Louis
Atlanta

Memphis
New Orleans
Denver
Los Angeles
Salt Lake City
Seattle

Bailey’s Northeast boasts a

district total in excess of its K-6
total at this time last year. Coast
is running ahead, thanks to the

West Coast circuit deal.

Although showing the pace
among the districts, Moss’ Atlan-
tic total was not quite as rich as

it was at the same date in 1938,

according to the official statis-

tics.

STEPPING ALONG
Many important circuit deals

were still in the process of con-

summation this week.

Mr. Wobber was planning to

close the McNeil-Naify circuit

deal next week. Division Man-
agers
per,

m a n
G e h
were

Tom Young

Kup-
Suss-
a n d
ring
in the

midst of
i m p o rtant
circuit deal-
ings.

Among
the more
i m p o rtant
chains
closed in
the past
we e k wa s

the deal
with Bala-
ban & Katz
in the Chi-
cago area.

BRANCHES
July July
31st Branch (Manager) 13th
1 Memphis (Young) 6
2 Pittsburgh (Cohn) 1
3 Washington (Wheeler) 2
4 Atlanta (Wilson) 3
5 Cincinnati (Grady) 4
6 Portland (Powers) 7
7 Winnipeg (Huber) 5
8 Los Angeles (Dillon) 8
9 St. Louis (Reingold) 9
10 Minneapolis (Podoloff) 10
11 Charlotte (Longdon) 12
12 Albany (Grassgreen) 11
13 Dallas (Beiersdorf) 13
14 Milwaukee (Lorentz) 14
15 Cleveland (Schmertz) 15
16 *New Haven (Simon) 19
17 *Kansas (Fuller) 29
18 Salt Lake (Walker) 16
19 Boston (Callahan) 21
20 Denver (Morrison) 17
21 Frisco (Ballentine) 18
22 Des Moines (Mayer) 20
23 Philadelphia (Gross) 23
24 Seattle (Edmond) 22
25 Omaha (Scott) 24
26 New Orleans (Landaiche) .... 25
27 Indianapolis (Landis) 26
28 Oklahoma (Clark) 27
29 Buffalo (Samson) 28
30 New York (Buxbaum) 30
31 Vancouver (Patterson) 31

32 Chicago (Eckhardt) 32
33 Montreal (English) 33
34 Detroit (Sturm) 34
35 Calgary (Skorey) 35
36 St. John (March) 36
37 Toronto (Bailey) 37

* Tied.

DISTRICTS
July 'July

31st District (Manager) 13th
1 Atlantic (Moss) 1

2 South (Ballance) 2

3 Mid-East (Roberts) 3

4 Coast (— )
4

5 Northeast (Bailey) 3

6 Prairie (Levy) 5
7 Midwest (Scott) 7

8 Great Lakes (— )
8

9 Canada (O’Loghlin) 9

DIVISIONS
July July

31st Division (Manager) 13th

1 West (Kupper) 1

2 East (Sussman) 2

3 Central (Gehring) 3

That August will see a gen-

eral splurge on sales is the frank

claim of the division managers.

All contracts are being an-

alytically scrutinized by Mr.

Wobber, for with the tremen-

dous increase in production cost

that must be absorbed, it is im-

perative that the maximum
earning power of the K-7 output

be protected in every single situ-

ation.

Ira Cohn’s Pittsburghers have
sold virtually three-quarters of

their total territorial feature

possibilities, but on short sub-

jects and Movietone News the

Steel City combination does not

show the relative strength Tom
Young’s Memphis can boast.

The Tennessee aggregation is

first on shorts and News sales,

and only 1.4 points behind the

Pirates on the features.

THE DISTRICTS
Wilson’s Atlanta and Wheel-

er’s Washington are feuding.

The former is six points behind

Memphis on features, but 11th

on short subjects and fourth on

News. Washington trails At-

lanta by only five points on fea-

tures, but is 6.2 richer on Movie-

tone-Terrytoon circulation and
only one-tenth of a mark
stronger on News figures.

Moss’ Atlantics are six points

ahead of Ballance’s South on K-
7 feature sales. Bailey’s North-
east trailed Dixie by 11.1, but

headed Scott’s Midwest by 2.4.

Coast needed eight-tenths of a

mark to hook Midwest and led

Roberts’ Mid-East by 2.6.

Levy’s Prairies were seventh,

six-tenths under Mid-East and

3.7 above O’Loghlin’s Canadians.

Great Lakes were last, 10.2 be-

hind the Dominions.

On short subjects sales, Atlan-

tic was 7.4 above the South,

which led Midwest by 7.2, with

Coast hard-pressing the latter.

On News circulation to date,

Atlantic was 6.3 better than the

South and 6.6 ahead of Roberts’

Mid-East. Coast and Bailey’s

Northeast were almost neck and

neck, with Scott’s Midwest 1.8

behind the Yankees and three-

tenths above the Prairies. Lakes

lagged 13 points behind Prairie

and were six points healthier

than Canada.

July
31st Branch (Manager)
1 Memphis (Young) ....

2 Pittsburgh (Cohn)
3 Washington (Wheeler) .

4 Dallas (Beiersdorf) ....

5 Charlotte (Longdon) . . .

6 Winnipeg (Huber)
7 Salt Lake (Walker) . . .

8 St. Louis (Reingold) . . .

9 Philadelphia (Gross) . . .

10 Minneapolis (Podoloff) .

11 Milwaukee (Lorentz) . .

12 Atlanta (Wilson)
13 Albany (Grassgreeen) . .

14 Kansas (Fuller)

15 Los Angeles (Dillon) . . .

16 Seattle (Edmond)
17 Cincinnati (Grady) ....

18 Oklahoma (Clark)
19 New Orleans (Landaiche)

20 Cleveland (Schmertz) . .

21 Omaha (Scott)

22 Denver (Morrison)
23 Frisco (Ballentine)

24 Boston (Callahan)

25 Indianapolis (Landis) . .

26 Portland (Powers)
27 Des Moines (Mayer) . . .

28 New Haven (Simon) . . .

29 St. John (March)
30 Calgary (Skorey)

31 Chicago (Eckhardt) . . .

32 Buffalo (Samson)
33 Vancouver (Patterson)

34 Montreal (English)

35 Detroit (Sturm)
36 Toronto (Bailey)

37 New York (Buxbaum)

DISTRICTS
July
31st District f Manager)
1 Atlantic (Moss)
2 South (Ballance)

3 Midwest (Scott)

4 Prairie (Levy)
5 Coast (— )

6 Northeast (Bailey)

7 Mid-East (Roberts)
8 Great Lakes (—)

9 Canada (O’Loghlin) . . .

DIVISIONS
July
31st Division (Manager)
1 West (Kupper)
2 East (Sussman)
3 Central (Gehring)

July
13 th

8
. . 1

6
4

. . . 7

. . . 22
. . . 9
... 10
. . . 13
. . . 11
. . . 30
. . . 12
. . . 14
. . . 15
. . . 21

. . . 16
. . . 17
. . . 18
. . . 19
... 20
. . . 23
... 24
. . . 27
... 25
. . . 28
... 26
... 29
. . . 31
... 32
... 33
... 34
... 35
... 36
... 37

July
13th

1

. 2

. 5

. 3

. 4

. 7

6
8
9

July
13th

1

3

To George Moore, Pittsburgh’s alert salesman, goes

the distinction of being the first salesman to clean up

his every zone possibility on the K-7 feature product.

Word to that effect came from Ira Cohn’s Pittsburgh

this week. This is the earliest any salesman has sold his

zone 100 per cent on the feature product.

Abe Eskin of St. Louis was the first salesman to clean up his zone

on last season’s output. But, he did not attain that record until the

latter part of August. Moore effected that showing during the week
that punctuated the official conclusion of the K-6 season.

However, the St. Louisan continues to bang away unmercifully

at the doors of other Pittsburghers’ homes. He is still in third place,

but that is within easy reach of Pittsburgh’s Austin Interrante who
hopes to hit the bull’s eye by the early part of

September. Eskin hopes to bring that about

before the end of the month.

Nat Wyse of Memphis is in there making
things hot and heavy for Eskin, but he himself

has to watch his step for Jerry Murphy of Wash-
ington is coming along in promising fashion.

Sam Lichter of Cleveland was almost nailed by
Baskin of Memphis who jumped ahead of Klein

of Washington.
Hendrix of Dallas and McElhinney of Salt

Lake City are now tied for the ninth landing.

Kellenberg, Pittsburgh’s sales manager,
climbed a pair, while Houston of Dallas upped
from 26 to 22, with Boston’s Matt Simons and
Washington’s Glenn Norris right at his heels.

Ebersole of Charlotte is 28th, a gain of four, but the Carolinian

is at the mercy of Osborne of Oklahoma City. The Oiler bounced
from 52nd to 29th place.

Johnny Skillman of Philadelphia gained seven and is now 31st.

Mitchell of Atlanta caught James of Oklahoma City and is sharing
the 34th berth with the latter. The Atlantan climbed 13 brackets.

Scheinberg of Cleveland and Dugan of Salt Lake City made splendid

progress. Gottlieb of Des Moines landed two cozier posts.

Holston of Charlotte rushed from 63rd to 48th place, but he tied

with Bill Humphries of Philadelphia. The Quaker was formerly
57th. Dodson, Kinser, Feloney, Bugie, Robinette, Laseter, Rennie,

McCleaster, Edgerton, Alexander and Frederick were others who
I. travelled in the right direction.

George Moore

[ SALESMEN'S STAN DING |

i ON K-7 FEATURE LINEUP i

l, „

Following’ is the standing’ of every
salesman on the sale of 1939-40 (K-7)
feature product, based on contracts sold
against zone possibilities as of July 27

:

July July
27th Salesman (Branch) 13th

1 Moore (Pittsburgh) 1

2 Interrante (Pittsburgh) .... 2
3 Eskin (St. Louis) 3
4 Wyse (Memphis) 5
5 Murphy (Washington) 6
6 Lichter (Cleveland) 4
7 Baskin (Memphis) 8
8 Klein (Washington ) 7
9 *Hendrix (Dallas) 10
10 *McElhinney (Salt Lake) ... 9
11 Gribble (Dallas) 11

12 Ware (St. Louis) 12
13 Krupp (Winnipeg) 13
14 Pabst (New Orleans) 14
15 Cohen (Minneapolis) 15
16 Thorpe (Pittsburgh) i6
17 Tolmas (Philadelphia) 17
18 Kellenberg (Pittsburgh) .... 20
19 Bernard (Frisco) 18
20 Colian (Minneapolis) 21

21 Diamond (Washington) 19
22 Houston (Dallas) 26
23 Simons (Boston) 24
24 Norris (Washington) 25
25 Mock (Charlotte) 23

26 Sliter (Chicago) 22

27 Williams (St. Louis) 27

28 Ebersole (Charlotte) 32
29 Osborne (Oklahoma) 52
30 Shallcross (New Orleans) ... 29

31 Skillman (Philadelphia) .... 38
32 Knickerbocker (Kansas) .... 31

33 Black (Indianapolis) 33
34 *James (Oklahoma) 36
35 *Mitchell (Atlanta) 47

36 Needham (Cincinnati) 28
37 Scheinberg (Cleveland) .... 44

38 Dugan (Salt Lake) 42
39 Ironfield (Omaha) 30
40 Connelly (Boston) 37

41 Scott (Dallas) 40
42 Tidwell (Salt Lake) 34
43 Dare (Albany) 35
44 Gottlieb (Des Moines) 46
45 Erickson (Frisco) 39
46 Simon (Chicago) 41
47 Michel (Milwaukee) 43
48 Spear (Seattle) 45
49 *Holston (Charlotte) 63

50 *Humphries (Philadelphia) . . 57

51 Kinser (Kansas) 53

52 *Dodson (Atlanta) 54

53 *Halloran (Omaha) 48

July July
27th Salesman (Branch) 13tli

54 * Reiner (Albany) 51
55 Burkart (Cincinnati) 49
56 Feloney (Boston) 64
57 Mussman (Minneapolis) .... 50
58 Goodamote (Chicago) 55
59 Bugie (Cincinnati) 66
60 Horwitz (Milwaukee) 60
61 Gold (Boston) 56
62 Robinette (Portland) 71
63 Paulson (Denver) 59
64 Carrow (Detroit) 58
65 Scott (Calgary) 61
66 Berke (Omaha) 65
67 Laseter (Atlanta) 76
68 Naegel (Cincinnati) 62
69 Davis (Philadelphia) 68
70 Hancock (Indianapolis) .... 70
71 Lorentz (Minneapolis) 67
72 Riegelman (Des Moines) .... 69
73 Rennie (Denver) 75
74 *McCleaster (Indianapolis) ... 79
75 *McClure (Atlanta) 72
76 *Fairchild (Atlanta) 78
77 Lyons (Minneapolis) 73
78 Edgerton (Milwaukee) 74
79 Wright (New Haven) 80
80 O’Neil (Des Moines) 77
81 Woodward (Kansas) 81
82 Alexander (Boston) 85
83 Dickman (Buffalo) 82
84 Rowell (Buffalo) 83
85 Westcott (Detroit) 84
86 Wall (Los Angeles) 86
87 Frederick (Seattle) 89
88 Hall (Minneapolis) 87
89 Pearson (Montreal) 88
90 Hallstrom (Salt Lake) 90
91 Miller (Dallas) 92
92 Neger (Indianapolis) 91
93 Kubitzki (Kansas) 93
94 Kempner (Buffalo) 94
95 Lester (Toronto) 102
96 Feld (St. Louis) 95
97 *Unassigned (New YTork) .... 96
98 *Kurtz (New York) 101

99 Laurice (Frisco) 97
100 Keilcr (Detroit) 98
101 *Bergman (Cleveland) 100

102 *Robison (Los Angeles) 99
103 Blumstein (New York) .... 103
104 Florin (New York) 104
105 Schutzer (New York) 105

106 fReid (Toronto) 106

107 fKnapp (Detroit) 107

108 fLoeb (Chicago) • .108

109 fGrohe (Chicago) 109
* Tied, f Blank.

QUALITY
K-7 CONTRACTS
SET RECORDS

Continued from Page 2

productions scheduled for K-7
release.

In the multi - million - dollar

class of K-7 productions before
cameras or completed or in the
cutting rooms are: “Stanley and
Livingstone,” “The Rains Came,”
“Hollywood Cavalcade,” “Drums
Along the Mohawk” and “Little

Old New York.”

While the studio was never in

better shape insofar as its pro-

duction schedule was concerned,
the fact remained that from the

distribution angle everything
was in readiness to make imme-
diate capital of the completed
K-7 attractions.

The records of the Contract
Department at the Home Office

showed that the beginning of

the new season found this com-
pany in possession of completed
deals with 80 per cent more na-
tional and territorial circuits

than had been closed when the

K-6 year was inaugurated.

Notwithstanding the fact that

new distribution problems arose

in the Spring, thus delaying ac-

tive selling insofar as salesmen
were concerned, the Contract
Department record showed this

week that individual sales re-

sults, too, were definitely in ex-

cess of what they had been at

this time a year ago.

Mr. Wobber, in New York,

was planning for his trip to the

studio to confer with Mr. Zanuck
with regard to turning loose a

batch of specials for trade show-
ings in the more important ex-

change cities in the United

States. The sales chief was also

preparing to make his annual

visit to the branch offices, being

accompanied by the Drive leader.
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WADING INTO THE KENT DRIVE

Continued from Page 9

CONGRATULATIONS to the

publicity and advertising
department for the superb ac-
cessories created for Elsa Max-
well’s “Hotel for Women.” They
are the best sellers got out on
any picture released so far this

season and doing much to help
managers, salesmen and book-
ers get the proper type of play-
time.

•

UNUSUAL interest was man-
ifested in the talk on “The

Rains Came” and in “Brigham
Young” at the Cleveland ex-
change. There was a very good
reason for that local interest.
Manager Schmertz said that
Louis Bromfield, who authored
“The Rains Came” and who is

screen - adapting the original
story of “Brigham Young,”
hails from Lima, O. Several
Ohio exhibitors have asked for
the world premiere on “The
Rains Came,” but that is slated
for the Roxy theatre in New
York.

9
/HAT Elsa Maxwell’s “Hotel

for Women” does in its

first weeks will depend on terri-
torial showmanship and ex-
ploitation, for while this Zan-
uck natural opens the season
it is not billed to play the Roxy
theatre in New York until af-
ter the run of “Stanley and
Livingstone” there. We will
be passing up a whole lot of
available money if we don’t
make it our business seeing that
Elsa Maxwell’s “Hotel for
Women” gets a SENSATION-
AL exploitation campaign in
every key city. This one is a
pushover for BIG money—pro-
vided it is properly sold and in
keeping with the breeziness of
the story.

9
TUNE CARLSON, young sis-
” ter in the Jones Family
series, was in Chicago en route
from New York to the studio.
She not only attended the open-
ing of the Chicago exchange, but
she visited some of the exhibi-
tors. June gets her big oppor-
tunity in the third K-7 Jones
Family comedy, “Down to
Earth,” which will find the
world’s best-known family in-

volved in the Little Theater
movement.

9
TIHE Drive crew is particular-

ly indebted to the many men
and women who drove hundreds
of miles from vacation points to
be present at the meetings. When
an office boasts employees of
that type, you can bet your bot-
tom dollar that such a branch is

going to be right there, among
the headliners, fighting for prize
money—and we hope they get a
prize

!

9
'VfORTHEASTERN District
L ’ Manager Tom Bailey would,
in our humble opinion, make an
excellent Drive leader. He al-

ways delivers a message that
stirs and spurs his listeners. We
never heard any district man-
ager get on his feet and deliver
the truly inspiring message that
he gave at the Albany, Boston
and New Haven branch meet-
ings. Rightly, his employees at
those branches punctuated his
great talk with an ovation.

9

A NEW record for the vol-

ume of Drive business cor-
ralled in a single day was ef-

fected at the official opening of
the Chicago branch. Clyde Eck-
hardt’s two-day celebration of
his silver anniversary brought
every exhibitor in his territory
into the Windy City. And the
bookers and salesmen were ready
for them. The volume of Drive
playtime secured for the first

eight weeks flabbergasted rival
branch managers. Watch out for
Chicago in the Drive. Nothing

J. Corbett E. Teel

like making real hay while the
sun shines its brightest. Good
work, Chicago!

9

THERE’S new blood partici-

pating in the Drive in Mon-
treal. Eddie English’s staff boast
three newcomers among the
girls. And they were the most
attentive and interested listeners
at the tine meeting held in the
Montreal office.

•

THE milk industry is seeming-
ly having its woes—as what

business isn’t? But that fact
isn’t worrying Salesmen Dare
and Remer, Booker Houlihan and
Manager Grassgreen at Albany.
The farmers are complaining
about the price on milk being
too low, but the fact remains
that in the midst of all this ter-

ritorial headache, the Albany ex-
change’s K-7 circulation is far
ahead of the same period last

year.

9
ARD SCOTT hoped to have
the Griffith circuit deal all

set by this week. But Western
Division Manager Bill Ivupper
was delayed on the Coast where
he is working on the McNeil
chain deal with San Francisco
Manager George Ballentine. Bill

had expected to be in Oklahoma
City Saturday, but he had to

postpone that trip until this

week. When the Griffith circuit

is set as it probably would be by
the time this edition reaches you,

other important deals in St.

Louis awaited the attention of

Kupper and Scott.

9

THIS week-end several im-

portant Canadian circuit

deals should be in the work

—

and that is good news for the

Dominion managers. The latter

have all their possibilities that

can be sold at this period of the

season in the fold. When these
deals are set, the Canadian sales-

men may be expected to burn up
the road. Charles Krupp of Win-
nipeg is still far in the lead in

the matter of individual K-7 con-

tracts negotiated to date.

9

BILL SUSSMAN’S statement

at the meeting at Harry Bux-
baum’s branch left no doubt that

he means to resort to the super-

human means to pull his divi-

sion into first place. The East
never was more enthusiastic nor
more optimistic regarding its

chances of winning a majority

of prizes. It’s revenge the East
seeks—and Sussman doesn’t care

who knows that. A greater meet-
ing than the one held Friday
never was experienced at the

branch housing Harry Buxbaum,
Joe Lee & Company.

9

UP IN New Haven Local Drive

Leader Earl Wright has or-

ganized the personnel into two
competitive groups. Also the

Drive push for extra revenue has

been split. While Manager Ben
Gould and Salesman Wright will

concentrate on boosting revenue
among regular accounts, with

Booker Sam Germaine holding

forth in the exchange, the girls

have been organized into a team
that will devote its efforts to

non-theatrical accounts. And
already, reported Wright, the

girls have secured substantial
results— results in excess of
what was on the Drive books
at the same time last year.

9
yNCIDENTALLY, also in New
r- Haven the personnel of the
two competing teams have taken
on the names of our leading
stars. Whether Tyrone Power,
Alice Faye, Marjorie Weaver,
Arleen Whelan, Nancy Kelly and
Don Ameche know it or not,
New Haven has definitely placed
them in Drive competition,

9

THE adsales forces can de-

pend on managers, salesmen
and bookers to corral more rev-
enue than in any prior Drive.
This statement we base on in-

formation we gathered on our
recent trip. In every single ex-
change, the salesmen and book-
ers have voluntarily set adsales
goals and there is no doubt in

the writer’s mind that from the
point of increased sales revenue
this will be an outstanding
Drive. And if records are not
smashed it will not be for any
lack of cooperative and vigorous
work on the part of salesmen
and bookers. Of that we are
positive right now.

9

TO ATTEND the meeting at

the New York exchange, Mr.
Wobber winged his way from
Niagara Falls, Ont., to the big
city early Friday morning. He
set something of a record, for
he delivered two informative and
inspiring addresses within 24
hours. The first he delivered
before the Famous Players Ca-
nadian Theatres circuit manag-
ers who convened on the Cana-
dian side of the Falls Thursday
gfternoon, and the second at the
New York Drive session Friday
morning.

9

S
AM BERG, celebrating his

25th anniversary with this

company, delivered a speech that
rightly made District Manager
Tom Bailey and Branch Man-
ager Ed Callahan very proud.
Speaking for the personnel, the
veteran booker did a remarkable
job. Levy had never been in

Boston before and what he heard
there swept him off his feet. The
Drive leader has been with this

company for some 19 years, but
office after office amazed him.
While he asked the local Drive
leaders “not to be nervous,” none
showed the remotest semblance
of nervousness; on the contrary,
they got on their feet and spoke
clearly, smoothly and in every
single instance delivered a splen-
did message. There is no dearth
of national Drive leadership ma-
terial in this company’s ranks.
Many a manager and employee
who spoke at the Drive meetings
would make a perfect national
Drive leader right now.

9

THE Boston booker, who is un-
questionably one of the most

popular men in any Film Row in

this country, has a classic cam-
paign under way. What is more,
he can point to results right
now. With every man and
woman behind him, Sam Berg
has lined up an advance volume
of playdates that is the largest
any branch can boast for the
first six weeks of the Drive.
Berg is out to make his 25th an-
niversary an event—and New
England exhibitors are giving
unprecedented cooperation, ac-
cording to Manager Callahan.

9

AND speaking of Callahan,
reminds us: notwithstanding

the fact that a drought, broken
on the very day the Drive meet-
ings were held in New England
(a good omen?), the Boston
manager voluntarily pledged 100
per cent delivery of the biggest
18-week quota any office there

E. A. Burkart E. Jacobs

has ever been given. And the
Boston Drive quota is second in
size only to that of Buxbaum’s
New York office, which also an-
nounced, through Manager Har-
ry Buxbaum and Local Drive
Leader Joe Lee, that that fixed
figure “has had only one effect
on us: to whale the blazes out
of it!” Here is hoping both
Boston and New York do just
that. And they will, too!

9
l^EW YORK Drive Leader Joe

' Lee will bear close watch-
ing. He positively flabbergasted
the audience at the meeting at
that exchange. And in that au-
dience were Home Office execu-
tives and departmental heads
and an ex-Drive leader. But
Joe left no doubt that he has the
stuff of which Drive leaders are
made! Fortunate, indeed, is the
metropolitan office to have an
executive of the type of Lee to
act as their local Drive com-
mander.

,

9

REG MARCH, speaking in

Boston, said that the break-
up of branches into two groups
“enhances the chance of St. John
winning another Drive.” And
the Saints are going to go into
the campaign wealthier than
ever, from what March told us!
And remember that it’s harder
to earn $10 in the isolated,

sparsely settled St. John terri-

tory than it is for some of the
bigger U. S. exchanges to get

$1000 !

9

ALL of the Boston salesmen,
excepting Sales Manager

Harry Alexander, worked in the
booking department there. We
refer to Salesmen Matt Simons,
Harry Gold and Johnny Feloney.
Manpower development has been
an outstanding accomplishment
in Ed Callahan’s great record as
manager of the Boston exchange.
It is no wonder to us that every
film man in New England views
the Boston exchange as Film
Row’s heaven!

9

THE finest display of acces-

sories we viewed at Sidney
Samso n’s Buffalo exchange.
That should not surprise you,
for there’s showmanship written
all over the Buffalo office. The
accessories are attractively ex-
hibited—and we observed that
not an item has been overlooked
on “Stanley and Livingstone,”
which should be the means of
many an exchange setting up a
new record for adsales revenue
derived from a single release.

9

THE fact that there will be a
minimum of five Zanuck

super specials, some six Movie-
tone short subjects, including
Vyvyan Donner’s Fashion Fore-
casts, and 10 Terry-Toons done
in Technicolor has had an ex-
cellent effect on showmen
throughout the country. Every-
where we went exhibitors raved
over the Fashion Forecast and
Ed Thorgersen’s Sports Reviews
series. Truman Talley can well
be proud of the unprecedented
record his Movietone organiza-
tion established during its first

year as producer of short sub-
jects. The Movietone short sub-
jects program is conceded by
unbiased showmen in the best

position to judge to be definitely
the best on the market.

9

EDGAR MOSS’ Philadelphia,
Pittsburgh and Washington

exchanges lead the district that
has locally raised the largest
sum for territorial distribution
during the Kent Drive. Moss
himself is offering $50 to every
exchangee. Each office boasts a
local prize pot ranging from $85
to $135!

9
]^OT since “Cavalcade” and

’ the days of the Gaiety thea-
tre road-shows has this com-
pany put forth such an elaborate
billposting campaign behind a
special as it has under way on
“Stanley and Livingstone.” Al-
though the world premiere takes
place at the Roxy theatre in New
York, this Zanuck special is be-
ing given a road-show exploita-
tion campaign in the metropolitan
area. We were some 40 miles
out of New York when we caught
sight of the first of those eye-
catching 24-sheets on this pro-
duction.

9
FJILL CLARK never has been
-R-' as enthusiastic as we found
him the other day. He had seen
some of the Movietone K-7 fea-
turettes and he raved and raved!
And with reason, too, for you
also will have much to cheer
about when you see the first re-

lease in the Father Hubbard,
Ed Thorgersen, Lew Lehr and
Adventures of News Cameramen

ITANLEY AND LIVING-
STONE” is to open in some

score of major key cities sev-
eral days prior to the national
release date, but following the
world premiere in New York,
according to bookings approved
during the past week by the
Home Office.

9

PAUL TERRY, producer of

Terry-Toons, was among
those who attended the exhib-
itors’ testimonial dinner to Clyde
Eckhardt in Chicago. And from
all sides, exhibitors congratu-
lated him on his Technicolor
Terry-Toons. Paul, as you know,
has given $1000 of that $2000
in prizes that will be available
for outstanding Drive delivery
on short subjects. The other
$1000 came from Movietone.

9

I
T WAS a happy week-end in

Philadelphia, Washington,
San Francisco and Minneapolis,
for those branches received
checks representing prizes won
in the recent Educational Month
campaign. Now let’s see what
you can do in the Drive short
subjects test.

9

ANOTHER few days and the

Summer vacation period will

have passed. However, the
Drive crew wants to express its

sincere thanks to the some score
of vacationing employees who
took time out to be present at
the meetings.

9

OWING to the length of the

meetings—about 45 minutes
longer than those of past Drives
insofar as the first swing around
the branches was concerned—the
initial trip of this Drive ran
about 10 days longer than those
of the first six campaigns. But
then tied in with the meetings
just concluded were other impor-
tant sales matters that concerned
not only the Drive, but the K-7
season as a whole. However, the
first series of Drive meetings
this season was completed two
weeks ahead of past years, but
the trip was started a little bet-

ter than three weeks earlier.

The first meeting this year was
held on June 29. Last year’s

first session was held on July 19.
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s HOLLYWOOD CHEERS NEW STAR, LINDA DARNELL, IN “ELSA MAXWELL’S HOTEL FOR WOMEN”
j

New Dynamo’s cameramen were right on the job to photograph the comings and goings of Hollywood’s stars, producers and directors on the occasion of the tri-
j

umphal press-preview of the first Cosmopolitan production for K-7 release. Here they are: (1) Sidney Blackmer and Susanne Kaaren, (2) Mr. and Mrs. Kane Richmond;
j

(3) Pandro Berman. Walter Kane and Lynn Bari; (4) Kay Griffith and John Howard; (5) Brenda Joyce and her mother, Mrs. Owen Ward; (6) Roger Pryor and ?

Ann Sothern (Mrs. Pryor); (7) Joan Valerie and Grant Richard; (8) Mack Sennett; (9) Katherine Aldridge; (10) Chick Chandler, Alice Armand and Billy Blakewell;
|

(11) Ann Sothern; (12) Mr. and Mrs. Jimmy Ritz; (13) Alan Dinehart, and (14) Gregory Ratoff, Gilbert Miller and Katherine Aldridge.
,

SEE THAT EVERY K-7 SPECIAL IS PROPERLY EXPLOITED!
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! Alert? Many Branches Already Have Lined
j

|

Up Circuits to Repeat Past Hits as This
j

! Industry Celebrates Its 50th Anniversary
j

Enterprising district and branch managers,
salesmen and bookers already have perfected plans
to maximumly capitalize the 50th anniversary of

motion pictures this Fall.

This fact was stressed in a deluge of telegrams
and letters sent to New Dynamo by field forces
during the past week.
The industry itself has officially designated an

early week in October for national celebration of
that important event.

This company will be in an especially ideal posi-

tion to profit from such a commemoration by
reason of the fact that Darryl Zanuck’s Techni-
color super special, “Hollywood Cavalcade,” will

be available for release in the key cities. This
dramatization of progress of motion pictures in
the last 20 years will be, in fact, the highlight of
the celebration.

As a matter of fact, Zanuck had been planning
“Hollywood Cavalcade” ever since Chairman of
the Board Joseph M. Schenck directed the atten-
tion of the industry that this year marked the
50th anniversary of the invention of what are
today known as motion pictures. In “Hollywood
Cavalcade” are not only Don Ameche, Alice Faye,
J. Edward Bromberg and many other stars and
featured players of today, but also Mack Sennett,
the original Keystone Cops, Buster Keaton, Ben

Turpin and scores of other famous personalities
of the silent days of the screen.
But while Zanuck, displaying his characteristic

alertness, is on deck with a production that is par-
ticularly time for the industry’s celebration, the
field’s enterprise embraces other means of getting
added revenue.
Branch managers like Ed Callahan of Boston,

Sidney Samson of Buffalo, Ben Reingold of St.
Louis, Harry Buxbaum of New York, Sam Gross
of Philadelphia, Herndon Edmond of Seattle, and
others are lining up local circuits to celebrate the
50th anniversary of motion pictures by setting
aside and exploiting a special week wherein there
will be a daily presentation of a different picture
that was the outstanding hit when originally re-
leased. Exhibitors are acting particularly favor-
ably to this idea and falling in line by furnishing
valuable dates.

This enterprise will be the means of earning
many thousands of extra Drive dollars during
the week the industry will be celebrating the
50th anniversary. The idea the managers are
submitting is this: while first-run key-city houses
are featuring “Hollywood Cavalcade” the small-
town and subsequent houses will be participating
in the local campaign by offering repeat showings
of hits of other days, hits recalling the indus-
try’s entertainment masterpieces of the past 10
years.

LIBERTY MAGAZINE GIVES HIGHEST I !

POSSIBLE RATING -FOUR STARS -TO
|

I

ZANUCK’S “STANLEY, LIVINGSTONE”
j

I

Congratulations!
J

Below, Clyde W. Eck-
jhardt, whose celebration ?

of his 25th anniversary in j

this industry, brought him i

great honors and record- !

breaking July revenue for !

the corporation. Chicago
|won two K-6 prizes.

1

Following is the text of the review to be published in the !

|
Sept. 9 issue of the nationally circulated Liberty Magazine I

j

on Darryl Zanuck’s first K-7 super special, “Stanley and
j

j

Livingstone,” the reprint being made possible through cour- !

I tesy of the publishers of that publication. Liberty rates pic-
j

i tures via the star system: 4 stars signifying the production :

! is extraordinary, three stars excellent, two stars good, one !

j
star poor and no star very poor. “Stanley and Livingstone”

j

j
draws its highest possible rating, four stars. The review

j

= follows: *

i “THE PLAYERS: Spencer Tracy, Nancy Kelly, Richard
j

I Greene, Walter Brennan, Charles Coburn, Sir Cedric Hard-
j

]
wicke, Henry Hull, Henry Travers, Miles Mander, David *

! Torrence, Paul Stanton, Holmes Herbert, Montague Shaw, j

j
Brandon Hurst, Hassan Said, Paul Harvey, Russell Hicks, i

Frank Dae, Joseph Crehan, Robert Middlemass, Frank Jac- !

I quet, Clarence Derwent. Screenplay by Philip Dunne and |

j
Julien Josephson, based on research and story outline by

j

, Hal Long and Sam Heilman. Directed by Henry King. !

I Produced by 20th Century-Fox. Running time, 101 minutes.
{

jj

“For months, Harry Morton Stanley, the first of the great i

j
newspaper correspondents, had struggled onward into Africa !

[ in quest of the long missing David Livingstone. He had been I

j
commissioned by James Gordon Bennett, owner of The New

j
: York Herald, to find Livingstone, then lost to the world for

j

j
four years. Heat, savages, fever, wild animals, desertions, |

|
even mutiny blocked his way. Finally, on November 10, 1871,

J
i racked by jungle fever, he came upon Livingstone on the

j

|
banks of Lake Tanganyika. It is typical that he hesitated

j

|
at the head of his safari, took off his hat and said formally, i

|
“Dr. Livingstone, I presume?” !

! “Stanley had been born in Wales in dire poverty, had been I

|
raised in a pauper’s workhouse. He came to New Orleans as

jj

i a cabin boy, was adopted by the merchant whose name he
|

! took. But he grew up to become Bennett’s ace reporter, the I

j
forerunner of such great pen adventurers as Richard Hard-

j

|

ing Davis, Frederick Palmer, James Creelman and Floyd
j

! Gibbons.
’

)
“This film spectacle lavishly traces Stanley’s intense, un- i

j

deviating search for the Scotchman who was torn between =

! being a missionary and a discoverer. It shows, too, Stanley’s I

|
efforts, upon his return, to prove his story, for Livingstone

j

|
stayed on in the heart of Africa, to make new finds and new

j

! converts—and to die two years later. Stanley finally is vin- I

| dicated, but the quest has transformed him. He’s off again
j

j
to the wilds of the dark continent, drawn by the lure of s

! adventure.

| “Spencer Tracy lends strength and vigor to the reporter
j

j
who gets his man and his story, no matter what the price,

j
• There is a curiously honest tang to his screen characteriza- !

|
tions and his Stanley has authenticity. There is little romance. I

j

Stanley dreams of an unrequited love, while he tosses in i

]
his jungle tent o’nights and the lions howl in the distance. !

I But Sir Cedric Hardwieke nearly steals the film as the lost
j

|
discoverer in his brief appearance. He makes Livingstone

|

j

a fanatical figure, led by a burning zeal to find new lands, I

I new converts and new hymn singers.

J
“Here is a panorama of high courage. And history vividly J

[ retold.” 5

CHICAGO
WINS TWICE!

Continued from Page 4
1938 Big Push, the 52-week prize
contest had little effect in the
comparative earning power of
the offices as a whole. Offices
like Omaha, Toronto, Seattle,
Portland, Boston and Oklahoma
City lost ground in the post-
Drive period.
The spectacular jumps enjoyed

by Cincinnati, Washington and
Kansas City were attributable
to sensational and record-break-
ing earning's resultant from
“Kentucky” and “Jesse James.”
On the other hand, Oklahoma
City which profited as spectacu-
larly on “Jesse James” as did
either Kansas City or St. Louis,
dropped from 21st place at the
end of the Drive to 36th position
at the completion of the K-6 sea-
son.

CHICAGO SMASHES
ALL BUSINESS RECORDS
FILM ROW FLABBERGASTED!

ECKHARDT’S SILVER JUBILEE
EXCEEDS HIGHEST EXPECTATIONS

CHICAGO—The first

week that marked
Clyde W. Eckhardt’s
silver jubilee in motion
picture distribution
saw this office break all

records for a seven-
days’ July business for
any local distributing
agency.

Eckhardt realized h i s

every ambition, for the rec-
ord over-quota delivery, pat-
terned to win the 52-week
K-6 total delivery contest,
was brought about through
annihilation of records for
total volume of business,
volume of feature and short
subject bookings, volume
of repeat and reissue en-
gagements, adsales, num-
ber of shipments and foot-
age of film inspected.

The Chicago exchange’s ac-
complishment was the talk of
Filmdom. For weeks it had been
whispered in the trade that Eck-
hardt and his employees would
seek to break all territorial rec-
ords for a July week’s business.
In view of the economic situa-
tion and the fact that box office

takings have been territorially
off for the past three months,
other film men doubted the prac-
ticability of the task this ex-
change had set as its goal.

Thus, when the goal was not
only attained, but actually ex-
ceeded, Film Row was flabber-
gasted.
The record week terminated

the most profitable July any
distributor has enjoyed in this
territory. Each and every week
found the Chicago exchange ex-
ceeding its quota. In fact, offi-

cial records show that this office

has wound up its season with a
52-week delivery that is in ex-
cess of quota fixed for that pe-
riod. This is the first time any
Chicago office has reached that
percentage of an accumulated
52-weeks’ total delivery.
Film shipments for the week

were more than treble the nor-
mal weekly average. The ship-
ping department had to be aug-
mented to service the record
number of theatres that had
booked some part of film service.

I

Pictures that were three and
four years old were grabbed up.
The vaults of the exchange were
absolutely emptied of their con-
tents through the seven days.
In fact, the office set an unusual
record, having to borrow from
other exchanges a huge number
of prints on pictures.

OTHER FACTS
Not only the many records

established for business by Eck-
hardt’s exchange during his his-
toric week, but also the unprece-
dented exhibitors’ testimonial
banquet tendered him at the Con-
gress Hotel constituted the chief
topic of conversation among film
men. The Midwest had never
before beheld such an affair.

Never had so many distin-

guished film men traveled so far
and in the numbers they did to
pay their respects to one of the
best known film men in the in-

dustry.
More than 500 were present at

the affair. They came from as
far East as New York and as
far West as the Coast. Gen-
eral Manager of Distribution
Herman Wobber congratulated
Eckhardt not only on his 25th
anniversary, but for the mag-
nificent record he had made for
the company in this territory.
He was introduced by Felix Men-
delssohn, who acted as toast-
master. Lew Lehr, at his best,
acted as guest toastmaster.
Movietone Producer Truman H.
Talley was another of the prin-
cipal speakers.

Every important distributor
was represented at the dinner.
Territorial exhibitors turned out
100 per cent. Scores of show-
men came from Minneapolis,
Milwaukee, Detroit, Indian-
apolis, Omaha, Des Moines and
St. Louis territories.

No branch manager ever had
lavished on him the honors that
were verbally bestowed on him
at this affair.

Other speakers were Brad
Sears, John Balaban, Jack Mil-
ler, Central Division Manager
W. C. Gehring, Jack Osserman,
E. T. (Peck) Gommersall, James
Coston, Henry Herbel, Allan
Usher, W. E. Banford, Walter
Brandson and Construction En-
gineer E. H. McFarland.
A huge silver service was pre-

sented to the guest of honor, who
expressed his appreciation and
was given an ovation that he will

never forget.

BUILD FALL PLAYTIME
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CHICAGO MOVES INTO ITS NEW BUILDING!

A Ureaf Month

!

The celebration lasted not one
day, but a whole month insofar as
the personnel of the Chicago ex-

change was concerned. They cli-

maxed it by winning two first

prizes for dollar delivery—and by
turning in the greatest revenue any
Chicago exchange has ever earned
in the month of July. On this page
are pictured various scenes at the
new exchange building (lower left

corner) house-warming. Construc-
tion Engineer McFarland was
among the many present.

EVERYBODY THERE!

The Chicago territory celebrated the
opening of the finest exchange building
in this country, and also marked the 25th
anniversary of Manager Clyde W. Eckhardt
who that night was honored at a banquet
attended by more than 500 film men. Among
those who journeyed hundreds of miles to
help Clyde celebrate were General Manager
of Distribution Herman Wobber, Movietone
Producer Truman H. Talley, Movietone
Short Subjects Editor and Humorist Lew
Lehr, Terrytoon Producer Paul Terry, Cen-
tral Division Manager W. C. Gehring, Terry-
toon Business Manager Harvey Day and
executives and branch managers of all dis-
tributors, plus hundreds of exhibitors.
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CINCINNATI K-6 CHAMPION ON NEWS DELIVERY

EXALTING A BEST-SELLER!

These gentlemen gathered for the purpose of making an extra-

ordinary trailer that will herald the greatest motion picture ever

produced, “The Rains Came,” with Tyrone Power, Myrna Loy,

George Brent, Brenda Joyce, Maria Ouspanskaya, H. B. Warner,
Nigel Bruce and thousands of others. This picture was taken in

Production Chief Darryl Zanuck’s office at Movietone City. Seated

from left to right are: Clarence Brown, the director; Louis Brom-
field, the author and who, incidentally, has just finished the screen-

play for “Brigham Young,” and Mr. Zanuck. Standing is Harry
Joe Brown, the associate producer. So pleased is Mr. Zanuck with

Brown’s directorial job that he is seeking to borrow his services for

another important special scheduled for 1933-40 release.

BRENDA JOYCE was
“caught” while at play. She is

currently appearing in “Here I

Am a Stranger.”

|

NEW SI V!!
j

Something New In Screen

Trailers For "Rains Came"

mNew York. N. Y. Vol. VIII

mo
Aug. 5, 1939 No. 16

G-B Hit, "The Ware Case"

Goes Into Its Third Week

HELD OVER
SECOND WEEK
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EXCELLENT ENTERTAINMENT
. . . Surprise

Him . . . thrilling and exciting . . . capitally
played. —WM. BOEHNEl World Tj.fcgr.sm

Clive Brook with excellent company comes to
the Little Carnegie in THE WARE CASE,”
the SUBTLEST and BEST murder mystery
that has come to town SINCE THE YEAR 1.

^ 2 . —WANDA HALE Daily News'

This English film is a DELIGHTFUL SUR-
PRISE . . . Human nature, characterization or
whatever one wishes to call it, is the joy of
THE WARE CASE.”

— R. W, DANA 1 Herald-Tribune !

THE WARE CASE” has some tricky mo-
ments, with unexpected melodrama. Its Brit-
ish quality . . . brings it an interest of its own.

—EILEEN CREELMAN i N. Y. Sun

!

Sir Hubert, played with velvet grace by Clive
Brook. -B. R, CROWTHER (N. Y, Times!

Distinguished by polished direction and re-

strained acting ... Mr. Brook gives a quite
touching performance.

— BLAND IOHANESON Mirror)

Production built along smart, intriguing lines.
—IRENE THIRER N. Y Post!
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PUBLIC LOINS THE CRITICS

Above a photograph of a board displayed in the lobby of the
Carnegie Theatre in New York, where the Gaumont-British produc-
tion, “The Ware Case,” starring Clive Brooks, is entering its third
week. This production, as indicated above, received exceptionally
fine notices from the metropolitan critics. That the ticket-buyers
agree with them is evidenced by the fact that “The Ware Case” is
proving one of the outstanding attractions shown at this theatre.
Second week’s gross was daily paralleling that of corresponding
days of the first stanza, according to the management’s statement.
That “The Ware Case” will parallel the showing of “The Lady Van-
ishes” is the confident expectation of G-B officials.

WELL-DESEKVED HONORS
Left to right, Author Lamar Trotti, Associate Pro-

ducer Kenneth MacGowan and Featured Player Mar-
jorie Weaver, holding honors awarded them for “Young
Mr. Lincoln,” voted the best picture of the month by-

Box Office.

Printed in U.S.A.
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F. MacMurray
This Paramount star was bor-

rowed from Paramount to co-
star in “Little Old New York.”

Best of “Chans”
Cesar Romero is the hypnotist

who has Pauline Moore in his
power in this scene from “Char-
lie Chan At Treasure Island,”
starring Sidney Toler, right.

Edward Arnold

Co-Sittr in “Hollywood Cavalcade99

Never better than they are in this Technicolor super special have
Alice Faye and Don Ameche been. The former plays a Broadway
understudy who is “promoted” to a trip to Hollywood by the latter.

The services of this great
character star were acquired
this week by Darryl Zanuck for

“Johnny Apollo” in which Ty-
rone Power will play the title

role. Linda Darnell, who has
scored a sensational hit in “Elsa
Maxwell’s Hotel For Women,”
will be co-starred.

MANY STARS

ADDED TO K-7!

The Incomparable Gene Autry
None other than the crooning cowboy who will be co-starred with

Jane Withers in her fourth special in the 1939-40 series, tentatively
titled “Jubilo.” Jane has just finished her second release, “Rough-
necks,” with the Ritz Brothers. Next week she starts on her third
picture for this season, tentatively titled “High School,” with
Marvin Stephens playing opposite her. George Nichols is slated to
direct “High School.” Gene Autry right now is making sensational-
ly successful personal appearances at London, England, theatres.

They’re Not Golden Stairs H
,

ere is an off -

stage scene
photographed by the New Dynamo cameraman, showing Claudette
Colbert, on ladder, awaiting directorial orders from John Ford,
second from left, seated, on platform. This interior scene was photo-
graphed at the Cedar City, Utah, location from which the “Drums
Along the Mohawk” company returned this week. Henry Fonda is

co-starred with Miss Colbert in this Technicolor picturization of the
best-selling novel.

FIRST SONJA HENIE K-7 SPECIAL STARTS ON SEPT.1
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WARNER RAXTER

HEADS CAST IN

“SCOTLAND YARD”

Movietone city — The
first 1939-40 vehicle in which

Warner Baxter will star will not
be “Day-Time Wife,” as Zanuck
originally planned. Production
on that domestic farce-comedy
has been postponed until later
in the Fall owing to casting diffi-

culties. Not until he has been
able to negotiate for the star he
had in mind for one of the two
feminine leads will he put “Day-
Time Wife” in production. If
she is not available this season,
Zanuck will draw on his reserve
list, extracting “Lillian Russell”
or some such important subject
which he has in readiness for
just such emergency as this one.

•

HOWEVER, casting difficulties

on “Day-Time Wife” will in
no way keep Warner Baxter
idle. He has been assigned the
starring male role in “Scotland
Yard.” Production will start
within the next month. Alfred
Werker, who recently completed
another mystery drama, “The
Adventures of Sherlock Holmes,”
has been given the directorial
reins on “Scotland Yard” as a
reward for his success in han-
dling the former production in
which appear Basil Rathbone as
Sherlock Holmes, Nigel Bruce
as Watson, Ida Lupino, Alan
Marshal and others.

•

THE fact that “shooting” on
“Part-Time Wife” has had

to be postponed left Gregory
Ratoff free to accept another
directorial assignment. Because
of the fine job he turned in on
the first Cosmopolitan produc-
tion for 1939-40, Zanuck has
delegated him to direct Sonja
Henie’s first of two specials for
this season. He will direct
“Everything Happens at Night.”
Miss Henie, who has been vaca-
tioning in Europe ever since she
completed “Second Fiddle,” is

due back here on Sept. 1.

•

BECAUSE he will be busy
working in “Little Old New

York” with Alice Faye, Fred
MacMurray, Andy Devine and
others, Richard Greene can not
appear in “Everything Happens
at Night,” as originally in-

tended. Both these productions
will be in work at the same time.
Hence, Zanuck this week made
a deal with Paramount for the
services of Ray Milland to play
opposite Sonja.

THIS week it was announced
that “Little Old New York”

will definitely go into production
on Sept. 1. That is the approxi-
mate date on which Zanuck will

start several other important
specials, namely, “Johnny Apol-
lo,” “Swanee River” and Mae-
terlinck’s “The Blue Bird.”
About the same time work will

get under way on “Scotland
Yard,” which will be easily avail-

able for Domestic release early
in December. Henry King be-
lieves “Little Old New York” is

the best box office story he has
had since “Alexander’s Rag-
time Band,” which he also di-

rected.

THE announced sensational
war of the Government

against organized crime makes
“Johnny Apollo” a particularly
timely subject. This is an orig-

inal story with a strong gang-
ster element and the first of its

kind that Zanuck has undertaken
to make for release by this com-
pany. Rowland Brown and A.
M. Engel furnished the screen-
play.
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“THE RAINS CAME” IS GREATEST MOTION

PICTURE EVER PRODUCED -C. E. M'CARTHT
j

Publicity and Advertising Director Charles E. McCarthy was summoned to the Coast by Production Chief Darryl F. Zanuck
(

this week for conferences on exploitation and advertising campaigns on forthcoming K-7 specials. On Wednesday McCarthy with
jStudio Publicity Director Harry Brand saw Louis Bromfield’s “The Rains Came.” He wired Mr. Wobber the following:

“I have just seen ‘The Rains Came’ and it is the greatest motion picture ever produced. It is also the greatest box office picture I

ever made and it will break box office records everywhere. Even without the spectacular flood and earthquakes, the story is so
|

terrific that it would be the greatest human document that has come out of Hollywood. Brenda Joyce is definitely the great star s

reports from the studio said she was.” t

In reaching the above opinion, the advertising chief coincides with the view already detailed to the field organizations by Mr.
(Wobber and at the Drive meetings by Morton A. Levy and Roger Ferri who had seen “rushes” of “The Rains Came” early i

last month. I

On Thursday night, McCarthy was to attend a screening of the first Technicolor special, “Hollywood Cavalcade.”
|

FRED MACMURRAY

SET FOR “LITTLE

OLD NEW YORK”

Movietone city— zanuck
is determined to make “Lit-

tle Old New York” the “Alexan-
der’s Ragtime Band” of the
1939-40 season. That he is well
on his way toward bringing that
about can not be disputed in
view of recent moves he made.
First move brought the services
of Fred MacMurray, who is un-
der contract to Paramount. In
return for MacMurray, the lat-

ter studio will get the services
of Don Ameche for one picture.
Meantime, the latter has com-
pleted the first of his four for
the K-7 season. It is “Holly-
wood Cavalcade” in which he
co-stars with Alice Faye.

•

THIS week Zanuck also ob-
tained the services of Andy

Devine from Universal for a
featured comedy role in “Little
Old New York.” Alice Faye and
Richard Greene will play the
romantic leads in this produc-
tion that Henry King will di-

rect. “Shooting” is expected to
get under way by the first of
next month. Meantime, there are
several other very important
roles that have to be filled and
this task is now being attended
to.

•

DON AMECHE will complete
his Paramount assignment

in time to start work on his
second 1939-40 vehicle, “Swanee
River” which will be done in
Technicolor. To faclitate Tech-
nicolor work and assure prompt-
ness in delivery of Technicolor
prints, Zanuck has found that it

is to the studio’s advantage to
have two Technicolor pictures in
work at the same time. He
found this to be fact when he
made “Jesse James” and “Ken-
tucky.” He followed through on
that procedure on “Hollywood
Cavalcade” and “Drums Along
the Mohawk.” The former is in
the cutting department and the
latter in its second month of
“shooting.”

S
WANEE River,” which Sid-

ney Lanfield, who mega-
phoned “Second Fiddle,” “Wake
Up and Live,” “One in a Mil-
lion,” “Thin Ice” and other out-
standing hits, will direct, will
be a romantic drama featuring
the music of Stephen Foster.
The latter part will be played
by Don Ameche. A1 Jolson real-
izes his ambition when he plays
the role of Minstrel-man Chris-
tie, the showman who first sang
the Foster melodies so univer-
sally loved today. Nancy Kelly
will carry one of the two femi-
nine romantic roles, for there
were two loves in the life of the
noted American composer.

•

BY the time “Swanee River”
is ready for the Technicolor

cameras, Zanuck expects to have
lined up the cast that will ap-
pear with Shirley Temple in
another all-color special, Mae-
terlinck’s “The Blue Bird.” The
screenplay has already enjoyed
the enthusastic endorsement of
the author who will star in the
trailer on “The Blue Bird.”

i HERE IS A REAL PARTY!
|

j

|
This scene was intended to be a night of triumph for a I

j
clever trouper from Broadway who was well on her way 1

= to screen stardom. But, apparently, it was not that for Alice s

I Faye. This is one of the “sock” moments in the first Tech- I

|
nicolor special of the 1939-40 series, “Hollywood Cavalcade.”

j

|
With Alice is Don Ameche, who is co-starred in this dramati-

j
zation of 20 years of motion picture production. 1

EDWARD ARNOLD IN “JOHNNY

APOLLO”, GANGSTER EXPOSE!

Movietone city — News-
paper announcements that

the Government was launching
a campaign to wipe out crime
and clean up politics created a
sensation all over the nation this

week, judging from the press re-

action and front-page publicity
given the move. The announce-
ment exalted the value of
“Johnny Apollo,” a strong
drama with a gangster element,
written by Rowland Brown and
A. M. Engle. The Government
announcement stated that the
investigation. Grand Jury hear-
ings and trials will keep the
authorities busy through the
Winter. And this fact makes
“Johnny Apollo” an especially
timely subject.

•

J
OHNNY Apollo” will be
available for release when

the investigation and trials are
well under way, according to

the schedule Zanuck arranged
this week. Furthermore, he is

going to make this one of his
major undertakings for the new
season. Tyrone Power will head
the all-star cast in “Johnny
Apollo,” which the production
chief intends to start around the
first of September. Linda Dar-
nell, who has caused a furore
because of her sensational debut
in “Elsa Maxwell’s Hotel for
Women,” will play opposite
Power. Edward Arnold has been
signed for a major role.

•

THE fact that Zanuck will

make “Johnny Apollo” for
1939-40 release is good news
not only for the world-wide dis-

tribution forces, but for exhibi-
tors generally. It is the first

pcture of this type Zanuck will

have made since taking charge
of 20th Century-Fox production
activities. And it will be re-
called that the most sensational
gangster expose stories were
those that Zanuck first transfer-
red to the screen when with an-
other company. Harry Joe
Brown, who was associate pro-
ducer on “The Rains Came” and
is right now winding up “Here
I Am a Stranger,” will serve
in a similar capacity in the
production of “Johnny Apollo.”

•

THE Hollywood preview of
“Hollywood Cavalcade,”

which Studio Publicity Director
Harry Brand is now planning,
will be the most historic event
to take place in the capital of
the industry. The fact that this
production, spanning 20 years
of motion pictures will be avail-
able at a time when the indus-
try is celebrating its 50th anni-
versary is one of the reasons
why all Hollywood is anxiously
awaiting the preview. Details
of the preview, which will be
held with national exploitation
in view, will be announced later
in this publication.

•
ANUCK is so confident of the
success of the enthusiastical-

ly received “Stanley and Living-
stone” that last week he pur-
chased the screen rights to a
semi-biographical novel entitled
“With Henry M. Stanley in Eng-
land.” Georges Drumcurt wrote
it. It is Zanuck’s intention to
make this story for 1940-41
(next season) sequel to “Stan-
ley and Lvingstone.” The story
deals with Stanley’s dramatic
career after returning from his
second trip to Africa.

RANDOLPH SCOTT

GIVEN TOP ROLE

IN “20,000 MEN”

Movietone city — Ran-
dolph Scott, who is scoring

his outstanding triumph in the
title role in “Frontier Marshal,”
is being rewarded for that mag-
nificent performance. He has
been assigned the male lead in
“20,000 Men a Year.” The rest
of the cast is expected to have
been selected by the end of the
coming week, for “shooting” is

scheduled to start on Monday,
Aug. 14. The importance of this
production is emphasized by the
announcement that Alfred E.
Green has been selected to direct
it.

•

THIS week Executive Producer
Sol M. Wurtzel announced

that on Monday, Aug. 14, he will
start production on three more
releases. With the second Jane
Withers special, “Roughnecks”
with the Ritz Brothers, and the
second “Charlie Chan”—“Char-
lie Chan in a City in Darkness”—completed, Wurtzel was pre-
pared to boost his list of finished
1939-40 releases to at least 10
by the early part of September.
The third Jane Withers vehicle,
tentatively titled “High School”
will be started within the week.
Jane returns from her brief va-
cation next week. When “High
School” has been finished, Miss
Withers will start the tenta-
tively titled “Jubilo” in which
she will co-star with the croon-
ing cowboy-star, Gene Autry.

•

THE second Jones Family re-

lease for the new season has
been definitely titled “The Jones
Family In Too Busy to Work.”
In this comedy Jack Jones (Ken
Howell) falls in love and with
none other than pretty Helen
Erickson, one of the stock-school
graduates who gets her first
important “break” in this pro-
duction. Others in the cast of
“Too Busy to Work” will be
Marvin Stephens, Marjorie Gate-
son, Andrew Tombes and Chick
Chandler. These, of course, are
in addition to Jed Prouty, Spring
Byington, June Carlson, Flor-
ence Roberts and other mem-
bers of the original Jones Fam-
ily cast. Otto Brower will di-
rect.

•

A NOTHER important an-
nouncement from Wurtzel’s

office brought word that William
Beaudine had been signed to
direct “The Simple Life,” based
on a script by Jack Jungmeyer,
Jr., Edith Skouras and Harold
Tarshis. This is a comedy of a
young couple living beyond their
means. Marjorie Weaver and
Stuart Erwin head the cast
which also includes Chick Chand-
ler. “The Simple Life,” too, will
be started on Aug. 14.

•
TN the cutting rooms right now
A Wurtzel has the following at-
tractions: “Roughnecks,” “Heav-
en With a Barbed Wire Fence,”
“Charlie Chan in a City in Dark-
ness” and “The Escape.” The
first of the Chan series, “Charlie
Chan at Treasure Island” was
shipped to New York early this
week.
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THRILLING SCENES FROM 1939-40 SPECIALS 1

“TAKE IT!” A friendly Indian takes up the white man’s fight in
“Drums Along the Mohawk.” Henry Fonda and Claudette Colbert
are in the wagon. At Cedar City, Utah, where for the past three
weeks “Drums Along the Mohawk” has been “shooting,” this com-
pany will make the exteriors for another Zanuck special, “Brigham
Young.”

JUST ONE OF THE HUNDREDS OF INDESCRIBABLE THRILLS in the incomparable spec-

tacle, “The Rains Came.” Earthquakes, floods and whatnot all lend to the excitement of this enter-

tainment masterpiece. If ever there were a production worthy of road-showing at a $2.50 scale

“The Rains Came” is it. It cost $2,500,000 to make, according to the treasurer’s statistics.

“HERE I AM A STRANGER”—Four principals in this unusual
father-son story. Left to right: Russell Gleason, Richard Greene,
Brenda Joyce and Roland Young. Others in the cast are Richard
Dix and Gladys George as father and mother of the bewildered
young collegian.

HAVOC ALONG THE MOHAWK. At left you behold the first meeting of Henry
Fonda (standing at left) and Claudette Colbert, driving, early in the picturization of
another best-selling novel, “Drums Along the Mohawk.” At the right you see the

poineers making a brave effort at rehabilitation. Dorris Bowdin entered the cast of
this special this week.
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FOUR MORE SUPER SPECIALS

BEING READIED FOR CAMERA

WORKi'CAVALCADE’CUTTING
Tl/rOVIETONE CITY—Preparations were being rushed to start

production late this month or early in September on five
important Zanuck super specials: (1) “Little Old New York,” (2)
“Swanee River,” (3) Maeterlinck’s “The Blue Bird” and (4) “Johnny
Apollo.” Two of these four specials are fairly well set insofar as
the casting end is concerned. Zanuck is now lining up the players
who will constitute the important cast that Shirley Temple will
head in the Technicolored “The Blue Bird.”

•
yANUCK will spend most of the next weeks to the personal edit-" ing of important productions that will have been completed.
This task will take in “The Rains Came,” “Hollywood Cavalcade,”
“Here I Am A Stranger” and “Drums Along the Mohawk.” The
last mentioned special and “Hollywood Cavalcade” are technicolor-
ized. “Drums Along the Mohawk” is in its second months of
“shooting” with John Ford di-

recting.

“TTOLLYWOOD Cavalcade,”
-BA patterned to be the indus-

try’s feature of the celebration
of its golden jubilee, is in the
cutting department. A “rough”
completed cut of the full pro-
duction was shown to studio ex-
ecutives and Charles E. Mc-
Carthy, publicity director from
New York who was brought on
here by Zanuck for advertising
campaign conferences on forth-
coming specials. This screen-
ing was held Thursday night and
the picture was enthusiastically
received. Zanuck is now hopeful
of having it in completed shape
for a “sneak” preview at some
nearby town within the next sev-
eral weeks. Irving Cummings
directed “Hollywood Cavalcade”
wihich features Don Ameche,
Alice Faye, J. Edward Brom-
berg, Mack Senneitt, Buster Kea-
ton, George Givot, Lynn Bari
and numerous others.

“TTERE I Am A Stranger” has
AA about another week of

“shooting” before it will have
been completed. Production was
held up on this father-mother-
son drama because of a painful
injury sustained by Richard
Greene. The latter, however,
has thoroughly recovered and is

now appearing in what should
prove the most important pic-
ture of his career. In “Here I

Am A Stranger” Greene will be
embarked on his career as a full-

fledged star and will get star
billing.

FEW pictures have boasted the
superb cast that “Here I Am

A Stranger” can boast. Brenda
Joyce, who scores a personal hit
in the all-star cast in “The
Rains Came,” plays the roman-
tic feminine lead opposite
Greene. Richard Dix is the
father, a characterization that
is scheduled to put him back
among the topnotchers. Gladys
George, who is shuttling be-
tween this studio and Warner
where she is appearing in an-
other production, plays the part
of the mother. Another major
and featured role is played by
Roland Young. Russell Gleason,
too, is in the cast. Roy Del Ruth
is directing.

•
“CWANEE River” will be in

^ production simultaneously
with “The Blue Bird,” according
to the present “shooting” sched-
ule. Sidney Lanfield, who has
directed some of this company’s
outstanding musical hits, will
megaphone this dramatization
of the lives of Stephen Foster
and the famous minstrel man,
Christie. The former role will
be played by Don Ameche. A1
Jolson will play the dynamic
minstrel-showman who first in-
troduced the Foster melodies to
the people. In the life of the
famous composer two loves
played an important part—and
one of these will be personalized
by Nancy Kelly. At least five
of Foster’s most famous melo-
dies will be introduced in
“Swanee River” which will be
done entirely in Technicolor.

j Louis Bromfield I

j
The author of the best I
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j
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completed the screen treat- j
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tion picture in history.

J
OHNNY Apollo” is one of

the four specials in which
Tyrone Power will head all-star

casts during the 1939-40 sea-
son, according to Zanuck. He is

also slated to play in the Tech-
nicolor special, “Mark of Zorro.”
But “Johnny Apollo” will be sent
before the cameras first. This
will be done when Power, who is

honeymooning with Annabella
in Europe, returns to the studio
later this month. Edward Ar-
nold has been borrowed for one
of the featured roles in this
timely drama of today, written
by Rowland Brown. The title

character that Power will play
differs radically from any he
has portrayed so far in his ca-
reer.

•

WILLIAM ANTHONY Mc-
GUIRE furnished the orig-

inal story for “The Simple Life,”
one of Wurtzel’s K-7 specials.
McGuire himself is now busy
working on a story concerning
the colorful life of Lillian Rus-
sell. This story is on Zanuck’s
reserve list, for his 24 specials
for the current season have been
all lined up and are announced
in this edition. However, in the
event that Zanuck is not satis-
fied with the treatment on any
of his scheduled stories he can
draw on his reserve list. In any
case, “Lillian Russell” will be
made for 1940-41 release, star-
ring Alice Faye in the title role.

[

j
FIRE OVER THE MOHAWK!

I An entire village, built by artisans from the studio, at the

|
Cedar City, Utah, location was burned to the ground for an

I exciting scene in “Drums Along the Mohawk,” a Technicolor

j
super special co-starring Henry Fonda and Claudette Colbert,

j

Director John Ford and his company worked at Cedar City
j for three weeks on outdoor sequences. “Brigham Young”
j

also will be filmed in the vicinity of that Utah location.
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TEAM AL JOLSON

WITH TEMPLE IN

HER SECOND PIX

Movietone city — That
Darryl F. Zanuck intends

to follow up personal characteri-
zation triumphs assured by roles
already assigned various box
office personalities was again
emphasized in an announcement
made this week. A1 Jolson, who
will play the role of the colorful
minstrel Christie in the Techni-
color super special “Swanee
River,” co-starring with Don
Ameche and Nancy Kelly, has
been given another significantly
important assignment. He will
be featured in the all-star cast
in Shirley Temple’s second pro-
duction for the 1939-40 season.

•

MR. ZANUCK’S plans con-
cerning the 1939-40 Shirley

Temple vehicles are the most
ambitious attached to the mak-
ing of her pictures. There can
be no doubt about that. Not
only did the studio pay a huge
price for the screen rights to
Mateterlinck’s “The Blue Bird,”
but the decision to make it an
all-star Technicolor super spe-
cial furnishes a comprehensive
hint to the magnitude of the
Zanuck plans for Temple pic-

tures. “The Blue Bird,” in cost,

will be on a par with “The Little

Princess.” However, the latter

picture is relegated to the deep
background compared with the
lavish scale on which “The Blue
Bird” will be made.

•
“ITVHE BLUE BIRD,” which will

A go into production within
the next several weeks, has been
in careful preparation for sev-
eral months. The screen treat-

ment is a masterpiece and Mr.

Zanuck is rightly very proud of
the screenplay that has been
written from Maeterlinck’s
world-famous story. That it is

the most important picture in

which Shirley Temple has ap-
peared is common knowledge.
But what makes significantly

important news is the manner
in which “The Blue Bird” will

be finally offered to the public.
Shirley will have the assistance
of carefully selected stars. The
settings will be the most lavish
ever built on the lot. Techni-
color tests of these and other
factors promise a picture that
already is bringing superlative
praise from the color experts
and from the Technicolor corpo-
ration itself.

•

CONFIDENT that “The Blue
Bird” will be the biggest

vehicle in which Shirley Tem-
ple will have appeared and
equally certain that it will de-
velop into one of the universally
major box office hits of the new
season, Mr. Zanuck is prepared
to follow up with an equally
strong attraction for the little

actress who still is in a class by
herself for individual box office

drawing strength. This second
1939-40 vehicle will be produced
immediately after Shirley has
completed “The Blue Bird,”
which, by the way, will be be-
fore the cameras simultaneously
with that other Technicolor spe-
cial, “Swanee River.” Thus,
both Shirley and Jolson will be
ready for their next co-starring
picture. For reasons that can-
not be explained here, further
details regarding the second
Temple production can not be
divulged until later.

•

BUT, the world-wide sales or-

ganization and its customers
may be certain of one thing: the
second 1939-40 Temple vehicle
will be every bit as attractive in

box office strength as “The Blue
Bird” is being patterned to be.

j
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|
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j

! McCarthy, who was at the studio, on Friday, Mr. Wobber !

[

received the following report, the first, on Jane Withers’ sec- |

ond K-7 comedy, “Roughneck,” with the Ritz Brothers: f
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|
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j
is bound to increase the box office value of these Withers

j
I subjects.”

“DRUMS” CAST IS

BACK AT STUDIO;

READYING “WRATH”

Movietone city— Direc-
tor John Ford has launched

the second month of camera
work on the Technicolor special,
“Drums Along the Mohawk” at
the studio. After three full
weeks of “shooting” at the
Cedar City, Utah, location, the
entire company of stars, prin-
cipals, players and technicians
returned here Sunday. There is

some six more weeks of “shoot-
ing” to be done on this picturi-
zation of a best-selling novel.

•

WHILE the Cedar City, Utah,
location is now deserted,

within a few days artisans will
be dispatched there to make
changes in settings, for the
same site will be used in the
filming of the Zanuck super spe-
cial, “Brigham Young.” Louis
Bromfield, author of “The Rains
Came,” has completed the treat-
ment of the “Brigham Young”
story and returned East this
week. “Brigham Young” will
rank among the more expensive
specials to be made for 1939-40
Domestic release.

•

RUSHES” of the Cedar City
sequences for “Drums Along

the Mohawk” were screened
daily and the entire outdoor
scenes have been officially

okayed by Zanuck. In the final
few days of “shooting” Ford
directed Dorris Bowden in se-
quences in which Linda Darnell
had been previously used. Miss
Darnell was taken out of the
cast of this picture, owing to
her sensational personal tri-

umph in “Elsa Maxwell’s Hotel
For Women” and Zanuck’s deci-
sion to co-star her in her next
vehicle. Miss Bowden will be
remembered for her fine per-
formance in “Young Mr. Lin-
coln.”

•

UP at Cedar City, Ford pro-
duced some of the exciting

outdoor sequences, including the
skirmishes between the Mo-
hawks and the white men. These
are reputed to be the most ex-
citing and realistic battles be-
tween red and white men that
the screen has ever recorded.
The technicolorization of “Drums
Along the Mohawk” has proved
of tremendous value and the
contrast between the natives re-
pulsing the white man’s inva-
sion is vividly pictured. Those
who have seen the “rushes” in-
sist that Technicolor never was
used to greater advantage than
it has so far on this production
which co-stars Claudette Col-
bert and Henry Fonda.

'•

“TYRUMS ALONG THE MO-
AA HAWK” will be ready for

the cutting and editing depart-
ment early in September. How-
ever, while some three months
will have lapsed before it has
been completed, preparations
for its filming had been under
way for several years. It was
a best-selling novel in 1936 and
attained such popularity that it

was printed in several foreign
languages, according to the
publishers. A full month was
devoted to the erection of the
outdoor sets at Cedar City.

•

UPON the completion of

“Drums Along the Mo-
hawk,” Ford will settle down to
preparing for this next assign-
ment, the production of the
screen version of John Stein-
beck’s current best-seller, “The
Grapes of Wrath.” Indications
are that one of the starring
roles in this sensational story
will be played by Henry Fonda.
Walter Brennan is set for an-
other major role as is Beulah
Bondi, one of the screen’s out-
standing character actresses.
Zanuck is negotiating for the
services of other able players
who will appear in this widely-
discussed venture.
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THE LATEST SURVEY OF 1939-40 LINEUP
As of Aug. 4

THE RAINS CAME—Based on a book printed in almost
every language, one of the most popular novels of our
time. It is a story of the State of Ranchipur in India,

suddenly stricken by earthquake and ensuing flood,

that transforms the small, prosperous area into one of
suffering and pestilence. It has romance and thrills

and spectacle and it involves a terrific financial outlay.
Seldom has a story been offered the screen that offers

what this one does. It has fire, earthquake, flood.

“The Rains Came” represents the highest price ever
expended by this company for a novel. Clarence
Brown, Metro’s ace director, directed. George Brent
portrays Ransome. Myrna Loy has the best role of
her career as Lady Esketh, Tyrone Power is co-starred
as the romantic, colorful Major Safti. Maria Ouspen-
skaya plays the Maharanee; H. B. Warner the Maha-
rajah; Henry Travers, the Missionary; Marjorie
Rambeau portrays Mrs. Simon and Laura Hope
Crews enacts the part of Mrs. Hoggett-Eggbury.
Others in the cast are the new “find” Brenda Joyce,
who is Fern; William Royle and thousands of others.
Miss Joyce scores a sensational triumph and emerges
from this super special as an excellent dramatic star.

“The Rains Came” is not only one of the eight
most expensive, but one of the greatest undertakings
of this company. Here we have a story of an India
never before seen on the screen—modern India of
1939, the India of Maharajahs, the India of class

pitted against poverty and the Untouchables. And,
as Tom Ransome in the books says: “You hate her,
you despise her. In one breath she takes from you
all that is worth having, and in the very next she
opens her arms and smiles and gives you anything
that any man could want.” That is “Mother India.”
Budget on this production was the highest in the his-

tory of this company—$2,500,000. Of that amount
$500,000 was spent on settings and another $500,000
on the flood and earthquake sequences. In the cutting
department.

DRUMS ALONG THE MOHAWK—This is a great
story taken from a big selling novel that has won
millions of readers. The production calls for a story
and background of great dramatic sweep. It’s a fas-
cinating story of raw, frontier days. It’s the story of

early settlers of Northern New York State, of hearty
pioneers fighting for their very existence. Not only
did they fight Redcoats during the Revolution, they
fought Indians. They saw their houses, crops and
barns burned. They saw their children burned at the
stake. They saw their women ravished and their men
scalped and killed. But they never gave up! They
fought on and on irrespective of the odds, and finally

won out.

It is inspired by one of the greatest chapters in Amer-
ican history. It will be entirely done in Technicolor.
Claudette Colbert and Henry Fonda will co-star.

Edna May Oliver, Dorris Bowden, John Carradine,
Robert Lowery, Charles Tannen, Roger Imhoff and
Ward Bond also are in the cast. John Ford, director.

Company has just returned to the studio from Cedar
City, Utah, location. “Shooting” will not be com-
pleted until September.

HOLLYWOOD CAVALCADE—This special is being
produced in Technicolor. Here’s the romance of the
ever-changing Hollywood scene—from the days of the
“custard pie” to the advent of the “talkies.” That’s
the background for this absorbing tale. There’s
nothing scientific or technical about it. Never once
does the background overshadow the great personal
story that has been written. Irving Cummings di-

rected the story. Mai St. Clair directed the humorous
and chase sequences. What “Alexander’s Ragtime
Band” was to music, “Falling Stars”—the Cavalcade
of Hollywood—is to the moving picture.

It is the first story ever laid in the Glamour City in

the days before it became a city of mechanical guilds,

unions, etc.—the drama of Jack Michaels, a movie pio-

neer, and of Vera Dale, the actress he made famous.
Michaels starts out as just an over-worked subordi-
nate with ideas and ambitions; he remains an over-
worked subordinate, but not for long! His handling
of Vera from an understudy to a leading lady, with
its resulting romance, is the great personal story that
dominates this production. It’s simply handled in a
big way in this picture with Alice Faye and Don
Ameche set for the two leading parts. A1 Jolson,
Stuart Erwin, Buster Keaton, J. Edward Bromberg,
Jed Prouty, Donald Meek, George Givot, Ben Turpin,
Lynn Bari, Alan Curtis, Roberty Lowery, Kay Arledge,
and others. Harry Joe Brown, associate producer of
“Alexander’s Ragtime Band,” will oversee this big
production. Mack Sennett appears and served as
co-associate producer. It is very big in every sense of

the term. In the cutting department.

SWANEE RIVER—A not her of Zanuck’s Technicolor
super specials. The story of a man, a great historic

figure of early America, whose songs were sometimes
credited to him; sometimes sold for a few much-
needed dollars for the signatures of others. He was
a figure in the theatre—the backbone of the rising
tide of minstrelsy, who lived, laughed, fought, starved
and occasionally feasted through a brief, dark but
glorious existence. This is a stirring dramatization
of the eventful life of Stephen Foster, beloved com-
poser of “Oh Suzannah,” “My Old Kentucky Home,”
“Old Black Joe” and other important songs. This will

he patterned to surpass “Alexander’s Ragtime Band.”
This story is consolidated with the colorful career of
E. P. Christie, the man who made famous the black-

faced American minstrel, the originator of the street

ZANUCK K-7 SPECIALS
1

As of Aug. 4 _o

Following are the 24 super specials that Darryl F. Zanuck,

Vice-President in charge of production, plans to make for the

1939-40 year:

1

—

The Rains Came
2

—

Drums Along the Mohawk (T)

3

—

Hollywood Cavalcade (T)

4

—

Swanee River (T)

5

—

The Crapes of Wrath

6

—

Brigham Young
7

—

Maeterlinck’s “The Blue Bird” (T)

8

—

Stanley and Livingstone

9—

Little Old New York

10

—

Mark of Zorro (T)

11

—

Irving Berlin’s “Say It With Music”

12

—

Everything Happens at Night < SH

)

13

—

Shadows in the Night (SH)

14—

Lady Jane (ST)

15

—

Johnny Apollo

16

—

The Postman Walks Alone

17

—

Elsa Maxwell’s Hotel For Women
18

—

Here I Am a Stranger

19

—

Adventures of Sherlock Holmes

20

—

Dance With the Devil

21—

rublic Deb No. 1

22

—

Day-Time Wife

23

—

Scotland Yard

24

—

White Lady of the Orient (ft)

t NOTES: (T) Technicolor super special. (SH) With Sonja Henie.

|

(ST) With Shirley Temple, (tt) Tentative title. jf

parade and ballyhoo, the torchlight parade, the end
man and the use of the tambourine in minstrel shows.
Don Ameche will play Foster. A1 Jolson will be
Christie. The feminine romantic lead will be played
by Nancy Kelly. Others in the cast will be announced
later. Sidney Lanfield will direct. Screenplay by
Philip Dunne and John Taintor Foote.

STANLEY AND LIVINGSTONE—One of the indus-
try’s greatest undertakings. More than three years in

preparation. A total of $400,000 was spent in finan-

r

,

WURTZEL K-7 PICTURES
As of Aug. 4 3,1

j
SERIES

(

”!

i

JANE WITHERS (4)

1

—

Chicken Wagon Family

2

—

Roughnecks (*)

3

—

Jubilo (f)

4

—

High School Story (**)

CHARLIE CHAN (4)

1

—

Charlie Chan at Treasure Island

2

—

Charlie Chan in a City in Darkness

3

—

Charlie Chan in Rio

4

—

Charlie Chan in Washington

CISCO KID (3) (*)

1

—

In Portugal

2

—

On Broadway

3

—

Untitled

JONES FAMILY (4)

1

—

Quick Millions

2

—

Jones Family in Too Busy To Work
3

—

Untitled

4

—

Untitled

NOTE: (*) Tentatively titled “Tin Hats” with Withers-Ritz

Brothers co-starred, (f) With Gene Autry. (**) Tentatively

titled “Texas Kid.” (J) A “Cisco Kid” series replaces “Mr. I

Moto.”

SPECIALS
20,000 Men a Year

James Oliver Curwood story

Heaven With a Barbed Wire Fence

Gambling Ship story

The Escape (n)

Hold Me Tight

Stop, Look and Love

The Simple Life

Take Your Happiness

No Man Is Safe

Living High

Peter B. Kyne story

Dog story by James Oliver Curwood

j

TU

L

NOTE: (n) Was formerly known as “East Side, West Side.”

In one of the Wurtzel specials the Ritz Brothers will be fea-

tured. The latter is in addition to their co-starring vehicle with

Jane Withers,

ring an expedition, headed by Mrs. Martin Johnson,
that spent five months in the jungle of Africa filming
actual “last frontier” sequences, with thousands of
natives. However, this is a brief sequence in this
stupendous production whose cost will be some
$2,250,000. It is a story of surging courage, of soar-
ing adventure, of sweeping romance. It is a story that
70 years ago set the world ablaze. As a record of
indomitable achievement, in the face of almost un-
surmountable obstacles, it has no equal. It is based
on the sensationally adventurous life of the world’s
greatest newspaperman, Henry M. Stanley, who was
instructed to find in the jungles a famous scientist,
Dr. Livingstone, whose mysterious disappearance had
baffled civilization. A thrilling drama of romance
and suspense. Directed by Henry King, who made
“Alexander’s Ragtime Band,” “Jesse James” and “In
Old Chicago.”
The cast is one of the greatest assembled for any

picture. It is headed by Academy prize-winning
Spencer Tracy, who plays Stanley; Sir Cedric
Hardwicke, international stage star, as Dr. Living-
stone; Richard Greene, and Nancy Kelly, who carry
the romantic interest; Academy character prize-win-
ning star Walter Brennan, of “Kentucky” fame.
Henry Hull of “Jesse James” fame, Charles Coburn,
David Torrence, Montague Shaw, Brandon Hurst
and thousands of others. A Darryl Zanuck super
special. World premiere at Roxy Theatre, New York,
this week-end (Aug. 4).

LITTLE OLD NEW YORK—Mr. Zanuck asserts that in

this story the studio has not only one of the best
known titles in the amusement industry, but also a
subject that will enable him to make a picture which
can stand alongside of “In Old Chicago.”
The studio is determined to stop at nothing in the

way of expense to properly stage it. It was made by
Marion Davies many years ago and was a tremendous
box office success. Now, with the use of sound, mod-
ern technique and modern methods of story telling,
for the first time the screen can really take advantage
of the story of the little Irish immigrant girl who
lived on the waterfront.

It is the story of Robert Fulton, inventor of the
steamboat. It is the story of the gay blades of that
never-to-be-forgotten period when New York was in
its infancy. Here is a story chockful of grandeur,
color atmosphere—the New York of the old Vander-
bilts and the Astors. Heading the all-star cast that
Henry King will direct are Alice Faye, Richard
Greene, Fred MacMurray (borrowed from Para-
mount), Andy Devine (borrowed from Universal),
and others now being selected. It will have in addition
to a great story, big spectacles that should make it

one of the outstanding productions of the season.

MAETERLINCK’S “BLUE BIRD”—A Technicolor super
special. The sum of $100,000 has been paid for the
rights to this story. This will be by far the most
expensive production in which Shirley has appeared.
Of course, it will star the world’s No. 1 box office star,

Shirley Temple. Here is one of the most important
stories ever acquired by this industry. It will be one
of the super specials, for Miss Temple will head an
all-star cast. Mr. Zanuck will produce it in the same
lavish style as “Stanley and Livingstone,” “The Rains
Came,” and “Drums Along the Mohawk.” “The Blue
Bird” will be second of the Shirley Temple all-star

super specials for the 1939-40 season. This world-
famous story is particularly adaptable to Technicolor.
Negotiations to acquire the rights to this story lin-

gered for many months, for several other producers
sought them. The cast will be the most important
to appear in any production with Shirley Temple.
Director and other details will be announced later.

Scheduled for domestic release during Christmas-
New Year week.

THE GRAPES OF WRATH—John Steinbeck’s greatest
novel. Studio competing- against all other producers,
paid $70,000 for the screen rights to this stirring story
of this generation which in the very first month of its

sale reached the astounding total of 225,000, with ad-
ditional printings already ordered by its publisher,
Viking Press. Comparable with “The Rains Came,”
“Drums Along the Mohawk” and “Gone With the
Wind.” Screenplay by Nunnally Johnson who will

also be associate producer. John Ford will direct.

More details later. Henry Fonda, Walter Brennan
and Beulah Bondi are among those mentioned for
top roles.

MARK OF ZORRO—A $2,000,000 Technicolor super
production. With Tyrone Power in the title role. The
greatest romantic legend of early California—made
famous by Douglas Fairbanks, Sr., will be brought
back to the screen in all its picturesque glory. It’s

a battle of proud aristocracy against helpless labor,

with but one man with courage enough to denounce
the wave of greed surging through the aristocracy
from which he sprang. Tyrone Power will head an
all-star cast. One was the bandit crusading against
railroads in the West; the other, the Mexican fight-

ing for freedom against wealthy landowners.

EVERYTHING HAPPENS AT NIGHT—What a title!

To date, Sonja Henie pictures have been gay com-
edies, primarily stories of young love. In her first

K-7 release she has a role of more importance, one
which gives more scope for her varied talents—the

daughter of a political refugee sought by his ene-

Continued on Page 6A
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mies. This part not only allows Miss Henie moments
of delightful comedy but places her in highly drama-
tic and emotional situations. A story you might read
on Page One of tomorrow’s newspaper, for every day
in this unsettled world of ours prominent men are
expelled from their native lands for a crime no greater
than daring to be different. Some of these are fortu-
nate enough to find freedom in a more liberal nation.
Others—many more than those who escape tyranny

—

mysteriously disappear—silenced forever. Perhaps
they are in Concentration Camps; perhaps they fill

dungeons or perhaps, in trying to get away, they are
dropped by bullets. Ray Milland has been borrowed
from Paramount to play the male lead. Originally
Richard Greene was considered for the role, but he
will be busy at the time appearing in “Little

Old New York.” It will be an all-star cast affair.

Pitted against each other, with Sonja Henie in the
middle—this will probably be the best cast ever
offered to any audience. While the subject is power-
ful and strong, the picture is full of humor, gaiety,

skating carnivals, moonlight and romance—the love
of a girl and two men. In addition there are comedy
clashes between the two most popular male featured
players in the industry today. Opposite types, clash-

ing together over one girl, providing many amusing
and romantic moments. The winter scenes were made
at Sun Valley, Idaho. All the skating scenes will

be brought into action naturally—just as they would
occur in the lives of the principals. Gregory Ratoff,

who megaphoned “Elsa Maxwell’s Hotel for Women”
will direct.

SHADOWS IN THE SNOW—This story will be the
most complete change of pace Sonja Henie ever had.
She will share the stage with S. S. Van Dine’s famous
detective, Philo Vance, in the solution of an exciting
and unusual murder mystery. This story will be
serialized—then issued in novel form before our
picture is released. In his masterly way, the late

Van Dine tied the skating triumph into the romance
and the solution of the mystery.

BRIGHAM YOUNG—Here’s a story that has every-
thing, a great central character, a sweep of motion,
a record of human events. In it are mirrored the
days of the early West. The story begins in Liberty,
Illinois, about the middle of the last century. It’s

a majestic story of a great man and his people.
Throughout it runs a dramatic story of two young
people. It will be given the same production that has
been given “Stanley and Livingstone.” It will be on
the same huge scale as “Jesse James.” As yet no
cast has been set, but it is one of the top productions
of all times for our company. Louis Bromfield, au-
thor of “The Rains Came,” is writing the screenplay
based on the story by Eleanor Harris and J. J. Wooley.

SAY IT WITH MUSIC—An Irving Berlin Musical. Built

on a similar, but larger scale than “Alexander’s Rag-
time Band.” Just as in Alexander’s Ragtime Band,”
this has a well-connected story, with romance running
through it. Among the Berlin song hits to be heard
will be “Always,” “Russian Lullaby,” “My Wife’s
Gone to the Country,” “At the Devil’s Ball,” “As
Deep as the Ocean,” “My Sweetie,” “Call Me Up
Some Rainy Afternoon,” “When I Lost You,” “When
I Leave the World Behind,” “Mandy,” “You’d Be
Surprised,” “All By Myself,” “Lady of the Evening,”
“The Song Is Ended,” “Putting on the Ritz,” “Say
It Isn’t So” and “Because I Love You.” It will have
an all-star cast, headed by Alice Faye.

DAY-TIME WIFE—Formerly titled “Part-Time Wife”
and “A Deal in Hearts.” This is another one of those
fast-moving, hilariously funny comedies. Originally,
this gay comedy was an English play, very success-
fully produced last year and brought to Mr. Zanuck’s
attention by our London office. It’s the story of an
ordinary, every-day wife who was madly in love
with her handsome husband. It is the craziest, fun-
niest thing that’s ever been developed on the screen

—

a constant laugh from the opening shot to its climax.
It will be made with a fine cast and at considerable
cost. Gregor Ratoff, who has made “Wife, Husband
and Friend” and “Rose of Washington Square,” will

direct.

HERE I AM A STRANGER—Here is a powerful Satur-
day Evening Post story that ranks with Deeping’s
immortal “Sorrel and Son.” It is the story of a son
rejuvenating his father against the wishes of his
mother and step-father— and it is a great, powerful,
dramatic story of the love between father and son.
Will star Richard Greene, Brenda Joyce, Roland
Young, Richard Dix, Gladys George, Kay Aldridge,
John Arledge and others. It is being produced for
high classification. William A. Seiter is the director.
Nearing completion.

LADY JANE—Shirley Temple’s second of her two pro-
ductions for 1939-40 release. It is based on the classic
written by Mrs. C. V. Jamison. It has been in the
best seller class—not for a few years, but for nearly
half a century. It has only recently gone into its

36th printing. In many schools it is obligatory read-
ing. It is unique as a Temple story; unique because it

is a mystery story. It’s a story of New Orleans
peopled with Creoles and French and graceful and
charming human relics of by-gone days. It has its

climax in the celebrated Mardi Gras. The picture
gives Shirley every possibility of showing to the very
best advantage—and, as previously advised, never
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again will you see Shirley Temple in anything but
the highest budgeted pictures. Walter Lang will
direct “Lady Jane.” Brenda Joyce will be in the cast.

JOHNNY APOLLO-—By Roland Brown, the author of
“Angels with Dirty Faces,” and A. M. Engle. A
strong story of crime and the underworld—of a rich
father at the head of a vast financial enterprise that
survives the panic of 1929, but becomes weakened due
to the strain of the crisis. It has a powerful climax

—

wherein a man again fits himself to take his place as
an honorable citizen. It has romance and is one of the
strongest plays in which Tyrone Power will have ap-
peared. Linda Darnell and Edward Arnold will
co-star.

ELSA MAXWELL’S HOTEL FOR WOMEN—A Cosmo-
politan production. In New York City there is a
hotel that caters entirely to women. This hotel is

the most famous and most unique in the world. Mr.
Zanuek sent the authoress of this story, Kathryn
Scola, to live at this hotel. No one knew the pur-
pose of her visit. She lived there for six weeks. She
met all the girls living there, went out to their parties
with gigolos, etc.—in fact, she engaged personally in
every phase of life at the hotel, and equipped herself
to unfold the most unique story this country has ever
had. It has one of the most colorful backgrounds ever
filmed. Its plot has all the elements that go to make
a great picture. The script is finished, and it will be
one of our early releases. Elsa Maxwell, world fam-

5—TECHNICOLOR SUPER SPECIALS— (1) 'Hollywood Caval-
cade,” (2) “Drums Along the Mohawk," (3) Maeterlinck’s “The
Blue Bird,” (4) “Swanee River,” and (5) “Mark of Zorro.”

4—INTERNATIONAL SPECIALS—Produced at 20th Century-Fox
British Studios in London, England. “Shipyard Sally” and “Molly,

Bless Her,” starring Gracie Fields, and others to be announced
later.

2—SHIRLEY TEMPLE—Maeterlinck's “The Blue Bird” with an
all-star cast, in Technicolor, and “Lady Jane.”

2

—

SONJA HENIE—“Everything Happens at Night” and S. S. Van
Dine’s "Shadows in the Snow.”

4—JANE WITHERS— (1) “Chicken Wagon Family” with Leo
Carrillo-, (2) “Roughnecks” with the Ritz Brothers, (3) “High
School” and (4) “Jubilo” (tentative title) with Gene Autrey.

4—CHARLIE CHANS— (1) “Charlie Chan at Treasure Island,”

(2) “Charlie- Chan in a City of Darkness,” (3) "Charlie Chan
in Rio, and (4) “Charlie Chan in Washington.”

4—JONES FAMILY— (1) “Jones Family in Quick Millions,” (2)

“Jones Family In Too Busy To Work," (3) Untitled, and (4)

Untitled.

3

—

CISCO KID STORIES—Starring Cesar Romero in the title role.

Titles to be definitely announced later.

ous as the official hostess to American society and
royalty, and the official hostess at both San Francisco
and New York World Fairs, will make her screen
debut in this picture. Linda Darnell, a new “discov-
ery,” has been given the leading romantic role. She
was chosen from a large group of girls. The role,
Mr. Zanuek believes, will be her first important
climb up the ladder to eventual stardom. He rates
her one of the best “finds” in two years. Others in
the cast are Ann Sothern, Jimmy Ellison, Mary Healy
(who will sing), Barnet Parker, Sidney Blackmer,
Kay Linaker, Joyce Compton, Lynn Bari, Katharine
Aldridge, Amanda Duff, Lillian Porter, Jean Rogers,
June Gale, Plelen Erickson, Dorothy Bearing, Kay
Griffith, Irma Wilson, Alice Armand, Alan Dinehart,
the Brewster Twins and others. Raymond Griffith is

the associate producer. Gregory Ratoff directed. Re-
leased Aug. 4.

PUBLIC DEB NO. 1—Every bit as sensational and
glamorous as “Elsa Maxwell’s Hotel for Women.” It

will be made on the same lavish scale. A dramatic
expose of the Park avenue glamour girl, the toast
of Cafe Society, an unconventional, devil-may-care
group of beautiful youngsters whose escapades have
become so dramatic and daring they have supplanted
the ex-chorine as much-sought front-page news. Here
is an exploitation natural exposing a group of girls
who are today the target of professionals whose
ranks the former have been raiding in increasingly
large numbers. Zanuek will produce “Public Deb
No. 1” and none other than Elsa Maxwell, who has
arranged and managed the most fabulous “coming
out” debutante parties sponsored by society here and
abroad, will be in the all-star cast. Linda Darnell and
Brenda Joyce, the widely publicized stars and sensa-
tional hits of “Elsa Maxwell’s Hotel for Women” and
“The Rains Came,” respectively, will be among those
to be featured in a particularly strong box office cast
of stellar personalities. More details later.

DANCE WITH THE DEVIL—It is the modern man’s
struggle for the welfare of mankind, an ordeal that
eventually leads him into a bare-knuckled conflict with
his own brother. And it’s the love drama of a show-
boat entertainer; a moving dramatic tale laid against
the background of the turbulent Mississippi. It is

reputed to be the greatest story of a crusading clergy-
man since Hall Caine’s “The Christian.” Don
Ameche and George Raft are set for the two leading
roles. The authoress of the story is Eleanor Griffin,

who was the authoress of “Boys’ Town,” the Academy
Award winner. Roland Brown wrote the screen
treatment.

ADVENTURES OF SHERLOCK HOLMES—A mystery
drama based on the world-famous Sir Arthur Conan
Doyle story, with screenplay by Edwin Blum and
Gene Markel. Basil Rathbone and Nigel Bruce, who
played Sherlock Holmes and Dr. Watson, respectively,
in “The Hound of the Baskervilles,” are re-enacting
those roles in this production. Ida Lupino and Alan
Marshall play the romantic roles. Alfred Werker is

the director. In the cutting department.

THE POSTMAN WALKS ALONE—This amazing title

presents one of the greatest stories on the entire
1939-40 list. Samuel Ornitz, famed writer, brought
the basic subject matter of this picture to the studio.
It is the story of a common, everyday letter-carrier
in any American city. In this case he is a mail man
and a member of the American Legion. Henry Fonda
will play the mail man. Victor McLaglen also may
be in the all-star cast. More details later.

SCOTLAND YARD—The very title gives indication of
exciting adventure. It is the story of one of the most
brilliant detective forces in the world. It’s the story
of an organization formed out of necessity for the
safeguarding of life and limb in the early days of
London—in those days prior to the time that cities
were policed, when crime was rampant, when people
were unsafe at home and when women never went
upon the streets after nightfall. Its background is

just as interesting as was “Lloyds of London,” and
it will be made in just as big and expensive a manner
as “Lloyds of London.” The story deals largely with
one of the most intriguing cases that Scotland Yard
ever tackled, the story of a witty, elusive bank-robber
whose ingenious lootings leave the Yard utterly
baffled. Scotland Yard knows who is responsible, but
the gentleman seems to vanish into thin air before
they can catch him!

This is an exciting adventure with intriguing situa-
been written by John Balderson. Nunnally Johnson
been written by John Balderson and John Drake. Nun-
nally Johnson is the associate producer. He makes
relatively few pictures for us, but when his name is

connected with a production, one can look for a big,
outstanding success. Warner Baxter will head all-
star cast now being selected. A1 Werker, who just
finished “Adventures of Sherlock Holmes,” will direct.

WHITE LADY OF THE ORIENT— A melodramatic
story of an American blonde adventuress whose entire
life’s course is changed, and startlingly so by extraor-
dinary maneuvers of the Oriental. Alice Faye and
Warner Baxter head the cast, which includes Charles
Winninger, Joseph Schildkraut, Arthur Treacher and
many others. Directed by Gregory Ratoff.

20,000 MEN A YEAR—Here is America’s dramatic
answer to defiant shouts of war, the posturings of

Continued on Page 7A
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the saber-rattling dictators. President Roosevelt,
realizing this is an electrifying appeal to the coun-
try, has won approval of his plan for the training of

20,000 new aviators each year, a great reserve of

flyers—young men selected from colleges. From this

timely and unprecedented development in aviation,

the studio plans to make a major production, with
the cooperation of the United States Government.
Commander Frank Wead is the author. He wrote
“Hell Divers,” “Ceiling Zero,” and “Test Pilot.”

There will be the conflict of many personalities.

While the theme is aviation, it is not a picture of

the air. It is the story of an old-time hard-boiled
pilot, kicked out of the Air Service because he can
no longer pass the physical examination. He is an
illiterate person who never went past the fourth grade
in school—who finds himself at one of the smartest
universities of the country, where he is pitted against
the intelligentsia. It is the story of the conflict of

personalities behind the scenes, the making of young
students into flyers—and their obstacles. Randolph
Scott, who is currently scoring a personal hit in

“Frontier Marshal,” will play the male lead. Alfred
E. Green is the director. Screenplay is by Lou Breslow
and Owen Francis.

THE ESCAPE—Formerly titled “East Side, West Side.”

Another outstanding special on the Wurtzel K-7
lineup, based on the stage play and book of the same
title. A human story of New York, about three

orphaned nephews from Illinois who come into the

two-room East Side home of their Aunt Mamie.
Among the characters who play a major role in this

story are a kindly old man, Pironi, who runs a grocery

store in the slum neighborhood; his son, Louis, just

released from serving a five-year sentence in Sing
Sing; his daughter, Julie, who teaches in a public

school; a rookie policeman who is in love with the

young teacher, and the night club entertainer-daughter

of Aunt Mamie. Also, there is environment of the

most colorful sort, a struggle for livelihood, bad com-
pany, etc. Mix these together and the result is drama
and melodrama of a two-fisted quality. Ricardo
Cortez is the director of this production. In the cast

are Kane Richmond, Amanda Duff, Henry Armetta,
Edward Norris, June Gale, Leona Roberts, Scotty

Beckett, Rex Downing, Jimmy Butler, Nick Copeland,

A1 Hill, Sammy Finn and 5-year-old Sandra Richards.

Screen play is by Robert Ellis and Helen Logan.
Completed.

HEAVEN WITH A BARBED WIRE FENCE—An orig-

inal story by Dalton Trumbo, who wrote “A Man to

Remember,” one of last year’s most praised screen

hits, it tells the story of a 19-year-old boy, Joe Riley,

unable to gain employment in New York. He heads
West to claim the 40 acres willed him by his deceased

uncle. In the drama enters Nikola Novotny, 17, who
has escaped from an orphans’ home to try her luck

in Hollywood. The pair meet and take to “riding

the rails” and during their eventful trip they make
two friends, the Professor, a kindly old hobo, and
Tony, a youngster who has been “bumming” his way
for years. They also make an enemy of Hunk, a

brutal, gorilla-like hobo who swears vengeance on

the four after an altercation in a hobo “jungle.”

“Heaven with a Barbed Wire Fence” is a drama of

the youth of today, a bewildered youth, skeptical,

with little confidence in civilization, viewing the fu-

ture without hope—and living for today. High comedy
and stark tragedy and ultimate happiness mark the

road of these youngsters seeking their heaven with a

barbed wire fence. In the cast are Jean Rogers,

Glenn Ford, Raymond Walburn, Marjorie Rambeau
and others. Ricardo Cortez is the director. In the

cutting department.

STOP, LOOK AND LOVE — Young love’s struggle

against an overly ambitious mother. The girl, ap-

proaching young spinsterhood, nearly loses her big

chance for happiness when her mother again inter-

feres. Father holds no influence in this household,

but before the story ends he gains his independence,

the daughter wins the man she loves and the meddle-

some, scheming mother sees the error of her way. A
comedy romance based on a stage play. Cast includes

Jean Rogers, Robert Kellard, Cora Sue Collins, Jay
Ward, Helen Freeman, Roger McGee and William
Frawley. Otto Brower is the director. Delivered to

New York.

THE SIMPLE LIFE—A Wurtzel production based on

an original story by William Anthony McGuire, deal-

ing with the hilarious adventures of a young married

couple who live beyond their means. Marjorie Weaver
and Stuart Erwin will be featured as the young and
misguided couple. Chick Chandler also is in the cast.

Miss Weaver and Erwin will be re-united for the first

time since their triumph in “Second Honeymoon”
several years ago. William Beaudine will direct.

HOLD ME TIGHT—A hilarious comedy with moments
of pathos and tenderness, telling the highlights of a

young couple’s first year of marriage. The modern
story of jitterbugs gone matrimonial. As timely a

comedy as has been announced by any company for

production for next season’s release. Based on Frank
Craven’s stage success.

TAKE YOUR HAPPINESS—A domestic comedy drama
of family obligations that keep a pair of lovers apart

. STORY FOUNDATION FOR

! MAJOR K-7 PRODUCTIONS
j

\
|

The Following Zanuck 1 939-40 productions are based on i

I best selling novels and popular books:

I Louis Bromfield's “The Rains Came”
0 M I

j
“Drums Along the Mohawk

j
Maeterlinck’s “Blue Bird” *

' John Steinbeck’s “The Grapes of Wrath" !

"Here I Am a Stranger”
j

* “Mark of Zorro” •

1 “Lady Jane”
’

j
The following are important stage plays that will be

j

I transferred to the screen by Zanuck:

I “Adventures of Sherlock Holmes”

j
“Scotland Yard”

‘

s “Little Old New York” !

| Following are his custom-made, original stories:
’

|
“Hollywood Cavalcade”

!

“Stanley and Livingstone”

Irving Berlin's "Say It With Music" !

“Brigham Young” ;

“Swanee River”

! “Everything Happens at Night” ,

| Van Dine's “Shadows in the Snow"

j
“Eisa Maxwell’s Hotel for Women” !

j
“Public Deb No. 1” t

j

“20,000 Men a Year" i

j

The following are based on widely read stories that ap-
j

i peared in nationally circulated magazines: I

j

“Dance With the Devil”
‘

"The Postman Walks Alone”

|

“Day-Time Wife”

until they are forced to take the situation into their

own hands. A surprising expose of what youth with
a will to win can do. Another adaptation of a stage
hit, with cast and director to be announced later.

“Detour to Love” and “Happiness Preferred” are other
titles being considered for this story.

NO MAN IS SAFE—What an exploitation title! And
what a story! Here is the story of a girl who selects

the man she wants to marry. How she finally wins
him furnishes the plot for countless comic situations.

A sparkling comedy that will attract much interest.

A triangle complicates matters, but in the end the
girl makes her conquest. More details later.

LIVING HIGH—It is apparent from the subject matter
and from the title of the Wurtzel K-7 productions that

they will be extremely packed with exploitation pos-

sibilities. All of them will carry a higher budget
than is represented by any Wurtzel special of the past.

“Living High” is, certainly, a showman’s title. The
story, already written, is based on the adventures of

two couples living beyond their means, who get into

plenty of trouble. Their lives almost wrecked by the

experience, these couples’ adventures offer lessons in

life and how to live—and with a wealth of whole-
some hilarity.

INSIDE INFORMATION—Another adaptation of a

stage play. Trouble comes in bunches when the jockeys

r.

TYPES OF K-7 STORIES!

SPECTACLES

The Rains Came
Hollywood Cavalcade
Drums Along the Mohawk
The Grapes of Wrath
Maeterlinck’s Blue Bird

Lady Jane
Little Old New York

MUSICALS

Say It With Music
Swanee River

BIOGRAPHICAL
Brigham Young

DOMESTIC COMEDIES

4 Jones Family
Day-Time Wife

COMEDY DRAMAS
Hotel for Women
4 Jane Withers

MELODRAMATIC
20,000 Men a Year

OUTDOORS
3 “Cisco Kid” Stories

DRAMAS
Stanley and Livingstone
Mark of Zorro
Dance With the Devil

Dance Hall

Johnny Apollo
Here I Am a Stranger

ROMANCES
Everything Happens at Night
In Love With Love
Public Deb No. 1

MYSTERIES

The Adventures of Sherlock Holmes
Scotland Yard
Shadows in the Snow
4 “Charlie Chans”

COMEDY
Shipyard Sally

Roughnecks
Jubilo (tt)

at a big race-track get together and “arrange” a
race so that the winnings on money they wager can
be used to pay for an operation for a brother-rider
who has been crippled in a turf accident. This one
has lots of excitement and unfolds a melodramatic
love story. More details later regarding cast and
director.

SEALED LIPS—A melodramatic adaptation of a stage
hit of several years ago. The story of a man who
carries a secret to the electric chair, the secret of
his identity, sacrificing his life to save from disgrace
those whom he loves. A soul-stirring story. “I Won’t
Talk” and “It’s My Secret” are other titles being
considered, but “Sealed Lips” is more intriguing and
leads itself to vigorous exploitation.

JANE WITHERS SERIES—There will be four releases
in this series, starring one of the first 10 box office

stars. Jane Withers, who was so voted by exhibitors
and by ticket-buyers. Her first for the 1939-40 sea-
son is “The Chicken Wagon Family” with Leo Car-
rillo, Marjorie Weaver, Kane Richmond, Spring
Byington and others. Based on the novel by Barry
Benefield. Directed by Herbert I. Leeds. The second
is “Roughnecks” and has been referred to as “Tin
Hats,” with Jane co-starring with the Ritz Brothers.
Lynn Bari also is in the cast. Based on story by Lou
Breslow and Owen Francis. H. Bruce Humberstone
is the director. Fourth of the series will co-star
Gene Autrey, No. 1 cowboy star, in “Jubilo” based
on the famous story by Ben Ames Williams. Rest
of cast and other details later. New titles will be
given production. Third of the series will be “High
School,” with Jane starting in high school. It is

planned to make one high school picture with Jane
annually, showing her as freshman, sophomore, junior
and senior. In cast Marvin Stephens will play oppo-
site Jane. Lillian Porter also is in cast. George
Nichols will direct.

CISCO KID SERIES—The most important news to come
from the Wurtzel camp. Decision to make a series
based on the further romantic and dramatic adven-
tures of this colorful outlaw followed numerous re-
quests from exhibitors throughout the world. In one
story the Cisco Kid will be seen in his homeland,
Portugal, a fugitive from America. In another he
will be exploring and making new conquests of heart
and pocketbook among the “con” men and gold-dig-
gers, glamour girls, etc., of Broadway in New York.
Cesar Romero will be starred as the Cisco Kid. A
feminine star will play opposite him in each release.
More details later. First of the series will be started
late this month.

CHARLIE CHAN SERIES—There will be four releases
in this universally popular series, starring Sidney
Toler as the Oriental sleuth. Toler’s characterization
of Chan has been praised everywhere. A recent ex-
hibitor survey showed a demand for more releases in

this series; hence, the studio announces four for
1939-40. The first will be “Charlie Chan at Treasure
Island,” a mystery drama with the Golden Gate
International Exposition for its locale. Edward Kauf-
man is the associate producer. In the cast also are
Cesar Romero, Pauline Moore, Sen Yung, John Carra-
dine, Sally Blane, Wally Vernon, June Gale, Douglas
Fowley, Douglas Dumbrille and Billie Seward. Nor-
man Foster is the director. Second in series is

“Charlie Chan in a City in Darkness,” with Lynn Bari,
Pedro de Cordoba and others, and Herbert Leeds
directing; third, “Charlie Chan in Rio,” and fourth,
“Charlie Chan in Washington.”

THE JONES FAMILY—There will be four in this

established series. John Stone is the associate pro-
ducer of the first release, definitely entitled “The
Jones Family in Quick Millions,” formerly known as
“The Jones Family at the Grand Canyon.” Directed
by Malcolm St. Clair. Robert Shaw, young Dallas
“find,” has the juvenile lead. Helen Erickson, Eddie
Collins and John T. Murray also are in the cast
featuring the original Jones family. In production.
Edward Kaufman will be associate producer on the
second release, “The Jones Family in Too Busy to

Work.” The last two releases have not yet been
titled. The original Jones Family cast will be fea-

tured in each production, with cast additions, when
required, being “name” players.

PETER B. KYNE STORY—Based on story, “Corn Cob
Kelly,” but a new title will be announced later. More
details later.

DOG MELODRAMA—Based on a story by James Oliver
Curwood, featuring cleverest dog in Hollywood. More
details later.

I

j

VYVYAN DONNER’S FASHION FORECAST—

A

series of super Technicolor productions featuring the
world’s most beautiful and best known models, and
handsome men. The outstanding feature of the cur-
rent season’s program of short subjects, the 1939-40
series will be even more lavish and produced under

Continued on Page 8A
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A

the personal supervision of Vyvyan Donner, unques-
tionably the world’s greatest style authority. The
name “Vyvyan Donner’s Fashion Forecasts” has be-
come an extraordinary magnet. Each release will be
a preview of styles that will be worn the following
season. Exclusive models, but each practical and
locally available, will be featured. Each release will
carry unlimited exploitation possibilities. A national
hookup with manufacturers of women’s and men’s
wearing apparel will be negotiated with each production,
thus opening up new but permanent avenues for local
exploitation. The cast of famous models will be fur-
nished in advance, so that exhibitors may effect ad-
vance exploitation tieups. Here is a series that has
proved itself at the box office. Fashion Forecast will

be released every three months—in September, De-
cember, March and June. Ilka Chase, stage star, will

continue to furnish the commentary. In each release
there will be featured a minimum of 50 models.

MAGIC CARPET OF MOVIETONE—This series, fea-
turing commentary by Paul Douglas, popular radio
announcer, as well as a commentator for Movietone
News, still remains the outstanding travelogue on the
short subjects market. There will be a minimum of
six releases in this series. A standard product, with
authenticity, specially produced with the finest voice
of the screen and radio and the best photography to

support, this series brings the whole world to motion
picture theatre audiences, entertainingly. Expeditions
were sent out to various parts of the world to gather
unusual material for incorporation in this series.

TRUE-LIFE DRAMAS OF NEWSREEL CAMERA-
MEN—Hei'e is something new. The dramatic suc-
cessors to the melodramatic Adventures of the News-
reel Cameramen. True-life dramas. Specially produced
one-reel dramas, with a cast of newsreel aces who
actually took part in them. The new policy provides
for the production of these subjects; no library mate-
rial. Each of the four releases will deal with the vari-

ous hazardous occupations indulged in by these lens-

men. There will be a smash thrill in each release.

The first for the 1939-40 season is entitled “Sand-
Hogs” and is the story of men who live underground,
building the great tunnels, waterways, etc. The sec-

ond of the series will be on the only man who negoti-
ated alone the entire Colorado river in a rowboat, one
of the most thrilling adventures of modern time.
Titles and subjects for the remaining releases in this

series will be announced later.

ED THORGERSEN’S SPORTS REVIEWS—Already es-

tablished by such K-6 releases dealing with thorough-
bred horses-, golf and hunting dogs, this series next
season will also represent expansion, in subjects to be
covered and in production, according to Movietone
Producer Truman H. Talley. Several of these specials,

like probably one or two in the Magic Carpets series,

may be made entirely in all-color. On the latter score,

more information will be given later. Featuring Ed
Thorgersen, the world’s best known sports screen and
radio commentator, “Sports Reviews” for 1939-40 will

combine with a technique, developed by Movietone,
of graceful, analytical “lowdown.” Each of these
four releases will reveal the “inside story” of various
sports.

ORIGINAL NOVELTIES—This series will be genuinely
representative of something new under the short sub-
jects sun. Lew Lehr, No. 1 Funny Man of America,
will appear in a series of documentary comedies. In
these Lehr will appear in person for a few seconds,
merely in an introductory capacity. Thereafter, he
will give a running story in his inimitable dialect.

“Dr. Lehr will take apart human and animal peculiari-

ties, and in his own involved manner he will give the
public a myopic slant on things as they are. In this

group also may be featured several other personalities

and new featurettes for which negotiations are now
nearing completion. There will be four releases in

this series.

PERTINENT FACTS—During the 12-month period of
1939-40, this corporation will produce a total of 10 pro-
ductions at its studios in London, England. Robert T.
Kane, American producer, is in charge as Executive
British Producer. Working in collaboration with
Movietone City and under Vice-President in charge of
Production, Darryl F. Zanuck, the British productions
are 100 per cent financed by 20th Century-Fox, with
stories selected with Domestic market requirements
uppermost in mind, featuring internationally known
stars, many of which will be brought from Movietone
City, with American trained directors and adapted by
American trained writers. From the following British-
produced specials, a selection of a minimum of four
will be made for release as K-7 productions and as
part and parcel of the 1939-40 K-7 lineup of 52 re-
leases. Which subjects will be released domestically
will be decided after a screening of each production.
The selection will be announced by General Manager
of Distribution Herman Wobber. Following is a list

of the productions that are planned by this company
to be made at its London studios for possible K-7
release:

"HANDLEY CROSS”—One of Surtees’ famous “Jor-
rocks” stories with the distinguished British star,
Sidney Howard, playing Jorrocks. Will be directed by
Walter Forde, who made “Rome Express” and “Chu
Chin Chow,” two international hits. J. B. Williams
will write the screen play.

“OLD FOLKS AT HOME”—Based on stage success,
with originator of stage lead role, Dame Marie Temp-
est, playing the part in the contemplated screen ver-
sion. Further details will be announced later.

SHIPYARD SALLY—Formerly titled “Sally of the
Shipyards.” Starring Gracie Fields at the head of an
international cast. A comedy drama produced against
a background of shipbuilding. The action takes place
during the building of the S.S. Queen Elizabeth, the
world’s largest trans-Atlantic liner. Directed by
Monte Banks, who directed all of the released Gracie
Fields vehicles. This one has been completed.

MOLLY, BLESS HER—A comedy drama based on an
original story by Francis Marion, just approved by
Mr. Zanuck as the vehicle for the second Gracie Fields
1939-40 starring vehicle. To be produced at the Lon-
don studio, with Monte Banks directing. It is a dram-
atization of the career of one of the world’s most
beloved characters.

“HANGMAN’S HOUSE”—Written by Donn Byrne,
whose “Wings of the Morning” this company pro-
duced as the first Technicolor special made in Europe.
Story is an exciting one of Irish insurrection against
a background of horse-racing. William Conselman
has written the screen adaptation.

“INSPECTOR HORNLEIGH” SERIES—There will be
at least three of these stories incorporated in the
series based on the adventures of the great British
detective character, Inspector Hornleigh, Gordon
Harker playing the title role. In the cast also will be
featured Alastair Sim, Miki Hood and Wally Patch.
Detective series is a regular radio feature of the Brit-
ish Broadcasting network.

— OFFICIAL

1939-40 RELEASE
SCHEDULE

FATHER HUBBARD ADVENTURES—There will be a

series of thrilling adventure one-reel productions pro-

duced in the wilds of the Arctic and the Antarctic,

starring the “Parson-Explorer,” Father Hubbard, who
is indisputably in a class by himself. These subjects

are a new feature of the Movietone short subject prod-
uct and constitute one of the greatest offered on the
market. They are living sights and sound, seen and
heard for the first time by civilization. It took more
than three years to make these pictures. Commentary
will be by Father Hubbard and Lowell Thomas.

TERRY-TOONS—There will be 26 Terry-Toons. A
minimum of 10 will be produced entirely in Techni-
color. Due to the success enjoyed by the two-headed
giant, Gandy Goose, and Capt. MacDoodle in the cur-

rent (K-6) season’s series, Terry-Toon will feature
these characters again in their K-7 (1939-40) issues.

They will be released at the rate of one every other
week. Produced under the personal supervision of

Paul Terry, with an enlarged staff of cartoon story

writers, gag-men, artists, etc., to the number of 173.

Additional Technicolor equipment has been installed.

Produced at Terry-Toons, Inc., Studios, New Rochelle,

N. Y.

AUG. 4—ELSA MAXWELL’S HOTEL FOR WOMEN—
A Zanuck-Cosmopolitan production. With Elsa Max-
well, Ann Sothern, Linda Darnell, James Ellison, Kay
Aldridge, .Joyce Compton, Alan Dinehart, John Halli-
day and others. Directed by Gregory Ratoff.

AUG. 11—CHICKEN WAGON FAMILY—A Wurtzel
production. First of a series of four Jane Withers
releases. With Jane Withers, Leo Carrillo, Marjorie
Weaver, Kane Richmond, Spring Byington and others.

Directed by Herbert I. Leeds.

AUG. 18—STANLEY AND LIVINGSTONE—A Zanuck
super special. With Spencer Tracy, Nancy Kelly,

Richard Greene, Sir Cedric Hardwicke, Charles Co-
burn, Walter Brennan, Henry Hull, Henry Travers
and many others. Directed by Henry King.

AUG. 25—THE JONES FAMILY IN QUICK MIL-
LIONS—A Wurtzel production. First of a series of

four releases with the original Jones Family. In
addition, Eddie Collins, Robert Shaw and others also

appear. Directed by Malcolm St. Clair.

SEPT. 1 — THE ADVENTURES OF SHERLOCK
HOLMES. A Zanuck special. With Basil Rathbone,
Ida Lupino, Alan Marshall, Nigel Bruce, Mary Forbes,

Terry Kilburn and many others. Directed by Alfred
Werker.

SEPT. 8—CHARLIE CHAN IN TREASURE ISLAND—A Wurtzel production. With Sidney Toler, Cesar
Romero, Pauline Moore, Sally Blane, Douglas Fowley,
Wally Vernon, Sen Yung and others. Directed by
Norman Foster.

SEPT. 15—HOLLYWOOD CAVALCADE—First of four
Zanuck all-Technicolor super specials. With Alice
Faye, Don Ameche, J. Edward Bromberg, Buster
Keaton, Stuart Erwin, Alan Curtis, Lynn Bari, Ben
Turpin, Keystone Cops, Mack Sennett Bathing Beau-
ties and many others. Directed by Irving Cummings.

SEPT. 22—STOP, LOOK AND LOVE—A Wurtzel pro-
duction. With Jean Rogers, Robert Kellard, William
Frawley, Minna Gombell, Cora Sue Collins and others.
Directed by Otto Brower.

SEPT. 29—20,000 MEN A YEAR—Cast and other de-
tails will be announced later. Randolph Scott has just
been assigned the male lead. Will be started in August.

OCT. 6—THE ESCAPE—A Wurtzel production. Title
may be changed. With Kane Richmond, Amanda
Duff, Henry Armetta, Edward Norris, Marvin Steph-
ens, June Gale and others. Directed by Ricardo
Cortez.

OCT. 13—THE RAINS CAME—A Zanuck super special.
With Tyrone Power, Myrna Loy, George Brent,
Brenda Joyce, H. B. Warner, Maria Ouspenskaya,
Marjorie Rambeau, Laura Hope Crews, Henry Trav-
ers, Nigel Bruce, and others. Directed by Clarence
Brown.

OCT. 20—THE CISCO KID—First of a series of three
original stories built around the Cisco Kid character.
First will place him in Portugal. Title later. A
Wurtzel production. Starring Cesar Romero. Cast
and director now being selected.

OCT. 27—HERE I AM A STRANGER—A Zanuck spe-
cial. With Richard Greene, Roland Young, Brenda
Joyce, Richard Dix, Gladys George, Kay Aldridge,
John Arledge, and others. Directed by William A.
Seiter.

NOV. 3—ROUGHNECKS—A Wurtzel production. Will
be given a new title. Second in the Jane Withers all-
star series. With Jane Withers, Ritz Brothers and
others. Directed by H. Bruce Humberstone.

NOV. 10—DRUMS ALONG THE MOHAWK—A Zanuck
Technicolor super special. With Henry Fonda, Claud-
ette Colbert, Dorris Bowden, Edna May Oliver, John
Carradine, Robert Lowery, Charles Tannen and many
others. Directed by John Ford.

NOV. 17—JONES FAMILY IN TOO BUSY TO WORK—Second in the Jones Family series. A Wurtzel pro-
duction. With the Jones Family and others. Direc-
tor to be announced later.

NOV. 24—SWANEE RIVER—A Zanuck super special,
in Technicolor. With Don Ameche, Nancy Kelly, A1
Jolson and many others. Directed by Sidney Lanfield.

DEC. 1—CHARLIE CHAN IN A CITY IN DARKNESS—A Wurtzel production. Second of the Charlie Chan
series. With Sidney Toler, Sen Yung and others.
Directed by Herbert I. Leeds.

DEC. 8—SCOTLAND YARD—A Zanuck special. With
an all-star cast headed by Warner Baxter. A1 Werker
is the director. Script is by John Balderston and
William Drake. “Day-Time Wife,” originally sched-
uled for this date, will be released later, for produc-
tion has been postponed due to casting difficulties.

DEC. 15—HEAVEN WITH A BARBED MORE FENCE
—A Wurtzel production. With Jean Rogers, Glenn
Ford, Marjorie Rambeau, Raymond Walburn, and
others. Directed by Ricardo Cortez.

DEC. 22—MAETERLINCK’S “THE BLUE BIRD”—

A

Zanuck Technicolor super special. With an all-star
cast headed by Shirley Temple. Cast and director
now being selected.

DEC. 29—A Wurtzel production will be released this

week with title, cast and other facts to be announced
later.

JAN. 5—LITTLE OLD NEW YORK—One of the big-
gest musical productions this company has ever un-
dertaken, with Alice Faye, Richard Greene, Fred
MacMurray and Andy Devine heading an all-star cast.
A Darryl Zanuck musical special. Directed by Henry
King.

|

MOVIETONE NEWS
]

RELEASED TWICE EACH WEEK. Total of 104 issues.

Produced by Movietonews, Inc., Truman H. Talley,
producer. Unquestionably the world’s greatest news-
reel. More cameramen and crews regularly contribute
to Movietonews News exclusively than comprise the
combined staffs of all other newsreels. Produced and
released, in native language, in 47 different countries.
Commentators: Lowell Thomas, Sir Malcolm Camp-
bell, Lew Lehr, Ed Thorgersen, Helene Claire, Paul
Douglas and many others. Edmund Reek, general
manager; Vyvyan Donner, society, women’s and fash-
ion editor, and Thomas Cummiskey, sports editor.
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ACTION ON THE MOHAWK—What between Indians and Red-
coats, those hardy pioneers of New York State found living next
to impossible. Here Ward Bond has caught Claudette Colbert in

the nick of time as Henry Fonda and Beulah Bondi look on. Some
3,000 people will have been used in “Drums Along the Mohawk”
before production has been completed.

TYRONE POWER as he ap-
pears in the final scene in Zan-
uck’s picturization of Louis
Bromfield’s “The Rains Came.”

“HOLLYWOOD CAVALCADE”—Get ready “to see one of the

greatest pictures ever produced” is the advice that comes from the
studio regarding this first Technicolor special for 1939-40 release.

Among those pictured here are Don Ameche and Lynn Bari. Ameche
is co-starred with Alice Faye. Others in the cast include Stuart
Erwin, Buster Keaton, Mack Sennett, George Givot, the original

Keystone Cops, Jed Prouty, Alan Curtis, J. Edward Bromberg,
Donald Meek and others.

“CHARLIE CHAN IN A CITY IN DARKNESS”—This second
1939-40 mystery in that popular series is based on a recent his-

torical fact. Above are three of the principal characters. Sidney
Toler as Chan is at the right, C. Henry Gordon at the left and
between them stands Lynn Bari who has the feminine lead. Her-
bert Leeds directed.

AN EXTRAORDINARY FLIRTATION results when Brenda
Joyce and George Brent first meet early in the picturization of

“The Rains Came.” How love ripens between the two furnishes this

picture of heart-wonders with another reason why it will be this

company’s outstanding grosser.

SPRING BYINGTON plays
“Ma” Jones for the 13th time
in the second 1939-40 release in

that series, “Jones Family in

Too Busy to Work.”

“HEAVEN IN A BARBED WIRE FENCE”—Dealing with a

problem that is making front-page news today. Above in a scene

from the Wurtzel drama of wandering youth are Raymond Wal-
burn, Jean Rogers and Glenn Ford. Ricardo Cortez directed.

Production is in the cutting department. Ford makes his debut in

“The Escape,” in which he also plays opposite Miss Rogers.

FOUR ROUGHNECKS! None other than Jane Withers sur-

rounded by Ritz, Ritz and Ritz, who co-star with her in her second
of the 1939-40 series, titled “Roughnecks.”
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;

A BEST-SELLING NOVEL IS TRANSFERRED
TO THE SCREEN! And in this case it is “Drums
Along the Mohawk.” Above is a closeup of a
fire being started by Indians seeking to burn out
women and children while their frontier menfolk
are in the fields. A $2,500,000 super special, being
done entirely in Technicolor, “Drums Along the
Mohawk” must be placed in the same class with
such important vehicles as “The Rains Came,”
“The Grapes of Wrath” and others of that type.
Several thousand players appear in “Drums Along
the Mohawk,” with Claudette Colbert and Henry
Fonda heading the cast. Others include Edna

May Oliver, Dorris Bowdin, John Carradine, Rob-
ert Lowery, Charles Tannen, Roger Imhof and
Ward Bond. Here is the story of raw, frontier
days, of hearty pioneers fighting for the right
to live. Not only did they have to fight the Red-
coats of Revolutionary War days, but the Indians
as well. “Drums Along the Mohawk” was almost
three years in preparation. It is one of three best-
sellers that Zanuck is transferring to the screen
in 1939-40. The other two are: Louis Bromfield’s
“The Rains Came” and John Steinbeck’s current
sensational book, “The Grapes of Wrath.”

AL JOLSON will play the
role of the showmanly Christie,
the minstrel man who introduced
the Stephen Foster songs, in an-
other Technicolor offering,

“Swanee River.” He will co-star

with Don Ameche and Nancy
Kelly. Sidney Lanfield will

direct.

RICHARD DIX is slated to effect a dramatic “comeback” in the
character role of the father in “Here I Am a Stranger.” The part
calls for powerful histrionic ability—and Dix comes through like
the fine trouper he is. Richard Greene, Roland Young, Brenda
Joyce, Gladys George and many others appear in the cast. Story
has a college background, for Dix plays the role of an ex-college
athletic star who finds the work-aday world anything but easy to
conquer—and the going much tougher than it was in his gridiron
days.

“STANLEY AND LIVINGSTONE” — And they are superbly
brought to cinematic life by none other than Spencer Tracy and Sir
Cedric Hardwicke, respectively. Others in the cast are Richard
Greene, Nancy Kelly, Charles Coburn, Henry Travers and Nigel
Bruce.

“THE RAINS CAME”—This scene marks the beginning of an
understanding that defied death. Neither Tyrone Power nor Myrna
Loy have ever given a better account of themselves than they do
in this entertainment masterpiece. George Brent and Brenda Joyce
are involved in another romance.

IN BETWEEN two tough-looking hombres Charlie Chan finds
himself. But, don’t be fooled. Why that crack? Well, you’ll have
to wait until you see “Charlie Chan on Treasure Island.” The
second of the 1939-40 series, “Charlie Chan in a City in Darkness”
was completed this week.
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FACTUAL RESUME OF 11938-39 PRODUCT
As of Aug. 4, 1939

SECOND FIDDLE—Irving Berlin’s second 1938-39
musical, based on story “Love Interest,” with original
music by him. Second of 1938-39 productions with
Sonja Henie. Co-starring Miss Henie and Tyrone
Power, and featuring Rudy Vallee, Edna May Oliver
and Mary Healy, with cast also including Lyle Talbot,
and numerous others. A Darryl Zanuck super pro-
duction. Directed by Sidney Lanfield. Released July
14.

FRONTIER MARSHAL—A romantic, action spectacle
of the lawless, godless days of the old Southwest.
Originally planned as one of next season’s specials.
Co-starring Randolph Scott and Nancy Kelly and fea-
turing Binnie Barnes, Cesar Romero, John Carradine
and numerous others. A Sol M. Wurtzel special. Di-
rected by Allan Dwan. Released July 14. Scheduled
for release July 28.

SUSANNAH OF THE MOUNTIES—The third and final

1938-39 Shirley Temple starring vehicle, based on
story by Muriel Denison. Featured cast includes
Randolph Scott, Victor Jory, J. Farrell MacDonald,
George Sanders, Maurice Moscovitch, Lester Mat-
thews and many others, including Blackfeet Indians.
A Darryl Zanuck production. Directed by William A.
Seiter. Released June 23.

YOUNG MR. LINCOLN—Based on the story, “Lawyer
From the West,” portraying the young days of great
American hero. With Henry Fonda in title role. Others
in cast include Alice Brady, Marjorie Weaver, Arleen
Whelan, Richard Cromwell, Eddie Collins, Francis
Ford, Pauline Moore and many others. A Darryl
Zanuck production. A Cosmopolitan picture. Directed
by John Ford. Released June 9.

THE GORILLA—Based on stage comedy by Ralph
Spence. With the cast featuring the Ritz Brothers,
Bela Lugosi, Lionel Atwill, Anita Louise, Kane Rich-
mond, Edward Norris, Patsy Kelly, Joseph Calleia,

and numerous others. A Darryl Zanuck production.
Directed by Allan Dwan. Released May 26.

ROSE OF WASHINGTON SQUARE — A romantic
drama with music, spanning 20 years of Broadway.
Co-starring Alice Faye, Tyrone Power and A1 Jolson,
with Douglas Fowley, Edward Cooper, Joyce Comp-
ton, Louis Prima and his band, and many others. Or-
iginal songs by Mack Gordon and Harry Revel. Based
on story, “I Love that Man,” by Jerry Horwin and
John Larkin. A Darryl Zanuck production. Directed
by Gregory Ratoff. Released May 12.

STORY OF ALEXANDER GRAHAM BELL—Romance
of telephone inventor, co-starring Don Ameche, Lor-
etta Young and Henry Fonda, with Charles Coburn,
Polly Ann Young, Sally Blane, Georgianna Young,
Spring Byington, Elizabeth Patterson, Bobs Watson,
Gene Lockhart and others. A Darryl Zanuck pro-
duction. A Cosmopolitan picture. Directed by Irv-

ing Cummings. Released by April 14.

RETURN OF THE CISCO KID—A romantic outdoor
drama, with Warner Baxter in title role. Others in

the cast include Lynn Bari, Cesar Romero, Kane Rich-
mond, C. Henry Gordcn, Henry Hull and others. A
Darryl Zanuck production. Directed by Herbert I.

Leeds. Released April 28.

1938-39

K-6 RELEASE SCHEDULE
As of Aug. 4, 1939

AUGUST
5

—

Gateway
12

—

Keep Smiling (W)
19

—

Alexander’s Ragtime Band
26

—

Speed to Burn

SEPTEMBER
2—My Lucky Star
9—Safety in Numbers (J)

16—Hold That Co-Ed
23—Time Out for Murder
30—Straight, Place, Show

OCTOBER
7—Meet the Girls

14—Five of a Kind
21—Mysterious Mr. Moto
28—Suez

NOVEMBER
4—Always in Trouble (W)

11—Just Around Corner (ST)
18—Sharpshooters
25—Submarine Patrol

DECEMBER
2—Road Demon
9—Up the River

16—Down on the Farm (J)

23—Thanks for Everything
30—Kentucky (T)

JANUARY
6

—

While New York Sleeps
6—The Lady Vanishes (GB)

13

—

Chan in Honolulu
20

—

Mr. Moto’s Last Warning
20—Smiling Along (F)

27

—

Jesse James (T)

FEBRUARY
3—Arizona Wildcat (W)
10—Tail Spin
17—Three Musketeers
24—Pardon Our Nerve

MARCH
3—Wife, Husband, Friend
10—Inside Story
17—The Little Frincess (T), (ST)
24—Everybody’s Baby (J)

31—Hound of the Baskervilles

APRIL
7— Mr. Moto in Danger Island

14—Alexander Graham Bell (C)
21—Winner Take All

21—Inspector Hornleigh (B)

28—Return of Cisco Kid

28—Climbing High (GB)
MAY

.5—Chasing Danger
12—Rose of Washington Square
19—Boy Friend (W)
26—The Gorilla

JUNE
2—In Hollywood (J)

9—Young Mr. Lincoln (C)
16—Chan In Reno
23—Susannah of Mounties (ST)
30— It Could Happen to You

JULY
7—Mr. Moto Takes A Vacation
14—Second Fiddle (IB)
21—News Is Made At Night
21—The Ware Case (GB)
28—Frontier Marshal

NOTES: (W) Jane Withers vehicle. (J) Jones Family series. (ST)

Shirley Temple special. (F) With Gracie Fields. (T) in Technicolor.

(GB) Gaumont-British production. (C) A Cosmopolitan production.

(IB) Irving Berlin special. (B) A 20th Century-Fox British production,

(tt) Tentative title.

;
SUMMARY OF K-6 PRODUCT

j^ Au g 4

! FEATURE PRODUCT 1

Produced by Darryl Zanuck .... 24
Produced by S. M. Wurtzel .... 28
20th Century-Fox-British ..... 2

Total K-6 (1938-39) Features . 54

SHORTSUBJECTS
Produced by Movietone
Magic Carpets , 6
Sports Reviews . 6
Miscellaneous ......... 6
Newsreel Cameramen 4

•Fashion Specials 4

Total ......... 26

••Terry-Toons 26

Total One-Reel Shorts ...... 26
Total Cartoons ......... 26

Total Shorts Lineup ..... 52

(*) Produced in Technicolor.
(**) At least nine will be in Technicolor and remaining 20 in

sepia and black and white print.

MOVIETONE NEWS
1 104 issues; two issues every week produced by Movietone News, Inc.

HOUND OF THE BASKERVILLES—a mystery drama
based on story by Sir Arthur Conan Doyle, with Basil
Rathbone as Sherlock Holmes. Cast includes Richard
Greene, Wendy Barrie, Nigel Bruce, Lionel Atwill,
Beryl Mercer, John Carradine and others. A Darryl
Zanuck production. Directed by Sidney Lanfield. Re-
leased March 31.

THE LITTLE PRINCESS—Second 1938-39 Shirley Tem-
ple starring vehicle. In Technicolor. Based on
Frances Hodgson Burnett story, with Richard Greene,
Anita Louise, Ian Hunter, Cesar Romero, Sybil Jason,
Arthur Treacher and others. A Darryl Zanuck pro-
duction. Directed by Walter Lang. Released March 17.

JUST AROUND THE CORNER—The first 1938-39 Shir-
ley Temple starring vehicle, with Charles Farrell,
Amanda Duff, Claude Gillingwater, Bert Lahr, Bill

Robinson, Joan Davis, Cora Witherspoon, Bennie

K-7 BULLETINS
Linda Darnell has been rewarded for her splendid per-
formance in “Elsa Maxwell’s Hotel For Women” by
being given a co-starring role in “Johnny Apollo,”
playing opposite Tyrone Power. Her role in “Drums
Along the Mohawk” is being played by Dorris Bow-
din, who distinguished herself in “Young Mr. Lin-
coln.”

Fred MacMurray has been borrowed from Paramount
and Andy Devine from Universal for a co-starring
and featured role, respectively, in the Alice Faye-
Richard Greene vehicle, “Little Old New York.”

Bartlett, George Barbier and others. A Darryl Za-
nuck production. Directed by Irving Cummings. Re-
leased Nov. 11.

JESSE JAMES—A Technicolor super special, with Ty-
rone Power, Henry Fonda, Nancy Kelly, Randolph
Scott, Henry Hull, Brian Donlevy, Donald Meek, Slim
Summerville, Jane Darwell and others. A Darryl
Zanuck super special. Directed by Henry King. Re-
leased Jan. 27.

KENTUCKY—A Technicolor super special, with Rich-
ard Greene, Loretta Young, Walter Brennan, Bobs
Watson, Karen Morley and others. A romantic drama
of the turf. A Darryl Zanuck super special. Directed
by David Butler. Released Dec. 30.

TAIL SPIN—A melodrama of women with wings, with
Alice Faye, Nancy Kelly, Constance Bennett, Jane
Wyman, Kane Richmond, Edward Norris, Joan Davis,
Charles Farrell, Joan Valerie, Walter Byron and
others. A Darryl Zanuck production. Directed by
Roy Del Ruth. Released Feb. 10.

WIFE, HUSBAND AND FRIEND—A domestic satire
with Loretta Young, Warner Baxter, Binnie Barnes,
Eugene Pallette, George Barbier, Cesar Romero and
others. A Darryl Zanuck production. Directed by
Gregory Ratoff. Released March 3.

SUEZ—Spectacle, dramatizing the romance of the
builder of the Suez Canal. With Tyrone Power, Lor-
etta Young and Annabella co-starred. Others in cast
include Joseph Schildkraut, Sig Rumann, J. Edward
Bromberg, Maurice Moscovitch, Rafaela Ottiano,
Nigel Bruce, Miles Mander, Brandon Hurst, Guy
Bates Post, Henry Stephenson, Sidney Blackmer and
thousands of others. A Darryl Zanuck production.
Directed by Allan Dwan. Released Oct. 28.

THANKS FOR EVERYTHING—A musical romance,
based on the original story, “The Average Man.”
Music by Mack Gordon and Harry Revel. Cast in-
cluded Adolphe Menjou, Jack Oakie, Tony Martin,
Arleen Whelan, Binnie Barnes, Jack Haley, Warren
Hymer, Herman Bing, George Barbier, Paul Hurst
and others. A Darryl Zanuck production. Directed
by William A. Seiter. Released Dec. 23.

MY LUCKY STAR—An extravaganza, based on story,
“They Met in College,” starring Sonja Henie with
Richard Greene, Cesar Romero, Louise Hovick, Buddy
Ebsen, Elisha Cook, Jr., Joan Davis, Patricia Wilder,
Brewster Twins, Arthur Treacher and many others.
A Darryl Zanuck production. Directed by Roy Del
Ruth. Released Sept 2.

STRAIGHT, PLACE AND SHOW—A comedy based on
Damon Runyon’s “Saratoga Chips,” featuring the Ritz
Brothers, with Ethel Merman, Phyllis Brooks, Richard
Arlen, Will Stanton, Sidney Blackmer, George Barbier
and others. A Darryl Zanuck production. Directed
by David Butler. Released Sept. 30.

THE THREE MUSKETEERS—A musical version of
Alexander Dumas’ classic, starring Don Ameche and
the Ritz Brothers, with Gloria Stuart, Binnie Barnes,
Joseph Schildkraut, John Carradine, Douglas Dum-
brille. Miles Mander, Lionel Atwill, Pauline Moore,
and hundreds of others. A Darryl Zanuck production.
Directed by Allan Dwan. Released Feb. 17.

SUBMARINE PATROL—R. Milholland’s best seller,
formerly titled “Splinter Fleet.” A drama of the sub-
chasers during the World War. With Richard Greene,
Nancy Kelly, George Bancroft, Preston Foster, Slim
Summerville, Douglas Fowley, George E. Stone, Joan
Valerie, Warren Hymer, John Carradine, Maxie Ros-
enbloom and many others. A Darryl Zanuck produc-
tion. Directed by John Stone. Released Nov. 25.

Edward Arnold, stellar character actor, has been signed
for a featured role in “Johnny Apollo,” which will go
before the cameras next week.

Owing to casting difficulties, Mr. Zanuck this week an-
nounced production on “Day-Time Wife” has been
postponed until later. Meantime, Warner Baxter, who
will co-star in that domestic farce, will be starred in

“Scotland Yard” that A1 Werker, who has just fin-

ished “The Adventures of Sherlock Holmes” will

direct.

“The Simple Life” is the title of a comedy romance that
Sol Wurtzel will make for 1939-40 release, co-

featuring Marjorie Weaver and Stuart Erwin who are
re-united for the first time since their appearance in

“Second Honeymoon” two years ago.

“Too Busy To Work” is the title of the second release

in the Jones Family series. To the cast headed by the
original Jones Family this week were added the fol-

lowing: Marvin Stephens, Marjorie Gateson, Andrew
Tombes, Chick Chandler with Helen Erickson getting
her first big “break” as the romantic interest of Jack
Jones.

Marvin Stephens draws the male lead opposite Jane
Withers in her third K-7 vehicle, “High School” that

Otto Brower will direct.

Because he will be busy appearing in “Little Old New
York,” Richard Greene will not play the male lead

opposite Sonja Henie in “Everything Happens At
Night.” Instead Ray Milland has been borrowed from
Paramount for that role. Gregory Ratoff, who meg-
aphoned “Elsa Maxwell’s Hotel For Women,” will

direct.

ALEXANDER’S RAGTIME BAND — Irving Berlin’s
classic, with Tyrone Power, Alice Faye, Don Ameche,
Ethel Merman, Jack Haley, Raymond Scott and his
Quintet, King’s Men, Douglas Fowley, Chick Chand-
ler, Jean Hersholt, Helen Westley, John Carradine,
Wally Vernon and numerous others. A Darryl Zanuck
super special. Directed by Henry King. Released
Aug. 19.

GATEWAY—Based on story “Ellis Island.” With
Don Ameche, Arleen Whelan, Binnie Barnes, Gregory
Ratoff, J. Edward Bromberg, Gilbert Roland, Maurice
Moscovitch, George Barbier, Sidney Blackmer and
others. A Darryl Zanuck production. Directed by
Alfred Werker. Released Aug. 5.

HOLD THAT CO-ED—Satire on college football and
politics. Music by Walter Bullock and Harold Spina.
With John Barrymore, Marjorie Weaver, Joan Davis,
George Murphy, Jack Haley, Ruth Terry, Donald
Meek, Johnny Downs, Billy Benedict, Paul Hurst,
Brewster Twins and others. A Darryl Zanuck pro-
duction. Directed by George Marshall. Released
Sept. 16.

FIVE OF A KIND—Comedy drama, featuring the fa-
mous Dionne Quintuplets, who sing, dance and talk
in this production for the first time in a feature length
production. With Claire Trevor, Cesar Romero, Slim
Summerville, John Qualen and others. A Sol M.
Wurtzel special. Directed by Herbert I. Leeds. Re-
leased Oct. 14.

UP THE RIVER—Satire of prison life and on “tough-
guy” theme. With Preston Foster, Tony Martin,
Phyllis Brooks, Bill Robinson, Slim Summerville,
Arthur Treacher, Dorothy Dearing, Jane Darwell,

Continued on Next Page
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Robert Allen, Eddie Collins, Alan Dinehart and others.
A Sol Wurtzel special. Directed by Alfred Werker.

cprl T)pn Q

IT COULD HAPPEN TO YOU—A romantic drama
based on an original story. Cast includes Stuart
Erwin, Gloria Stuart, June Gale, Douglas Fowley and
others. Alfred Werker is the director. Release date,

June 30.

BOY FRIEND—Fourth 1938-39 Jane Withers star-

ring vehicle. Formerly known as “Police School.” In
support of Jane Withers are Arleen Whelan, Richard
Bond, George Ernest, Douglas Fowley, Warren Hymer,
Robert Shaw and others. A Wurtzel release. Being di-

rected by James Tinling. Released May 19.

KEEP SMILING—First 1938-39 Jane Withers starring
vehicle, originally titled “Hello Hollywood.” Others
in cast include Henry Wilcoxon, Gloria Stuart. Jed
Prouty, Douglas Fowley, Helen Westley, Paula
Wright, Mary McCarthy and others. A Sol M.
Wurtzel release. Directed by Herbert I. Leeds. Re-
leased Aug. 12.

ALWAYS IN TROUBLE—Second 1938-39 Jane Withers
starring vehicle, with Joan Woodbury, Jean Rogers,
Andrew Tombes, Joseph Sawyer, Robert Kellard,

Eddie Collins and others. A Sol Wurtzel release.

Directed by Joseph Santley. Released Nov. 4.

ARIZONA WILDCAT — Third 1938-39 Jane Withers
story, based on novel, “Salomy Jane,” with Leo Car-
rillo, Pauline Moore, Henry Wilcoxon, Dorris Bow-
den, Etienne Girardot and others. A Sol M. Wurtzel
release. Directed by Herbert I. Leeds. Released
Feb. 3.

MR. MOTO TAKES A VACATION—Fourth of the se-

ries, with Peter Lorre, Virginia Field. Iva Stewart,
Victor Varconi, Lionel Atwill, Joseph Schildkraut and
George P. Huntley. A Wurtzel production. Directed
by Norman Foster. To be released July 7.

MR. MOTO IN DANGER ISLAND—Third of the 1938-

39 “Mr. Moto” series. Formerly titled “Mr. Moto in

Trinidad” and “Terror Island.” Starring Peter Lorre,

with Jean Hersholt, Amanda Duff, Robert Lowery,
Paul Harvery, Leon Ames, Charles Brown, Warren
Hymer, Eddie Marr, Neely Edward, Richard Lane,
and others. A Wurtzel production. Directed by Her-
bert I Leeds. Released April 7.

MR. MOTO’S LAST WARNING—Formerly known as
“Mr. Moto in Egypt.” With Peter Lorre, George
Sanders, Virginia Field, Ricardo Cortez, John Car-
radine, Margaret Irving, Joan Carol and Teru
Shimada. A Wurtzel production. Directed by Nor-
man Foster. Released Jan. 20.

MYSTERIOUS MR. MOTO—First “Mr. Moto” release

of the 1938-39 season. With Peter Lorre, Harold
Huber, Erik Rhodes, Mary Maguire, Leon Ames,
Karen Sorrell, Forrester Harvey, Henry Wilcoxon,
and others. A Wurtzel production. Directed by Nor-
man Foster. Released Oct. 21.

CHARLIE CHAN IN RENO—Second of the 1938-39
“Charlie Chan” series. Starring Sidney Toler as the
new Charlie Chan, with Phyllis Brooks, Pauline
Moore, Kane Richmond, Edward Norris, Slim Sum-
merville, Sen Yung, Iris Wong Young, Robert Low-
ery, Ricardo Cortez and others. A Wurtzel produc-
tion. Directed by Norman Foster. Released June 16.

CHARLIE CHAN IN HONOLULU—First of the 1938-
39 series, introducing Sidney Toler as the Oriental de-
tective and Sen Yung as his No. 2 son, with Phyllis
Brooks, John King and others. A Wurtzel produc-
tion. Directed by H. B. Humberstone. Released
Jan. 13.

NEWS IS MADE AT NIGHT—A newspaper romantic
drama, formerly titled “The Big Drum.” With Pres-
ton Foster, Lynn Bari, Russell Gleason, Minor Wat-
son, Paul Harvey and others. A Wurtzel production.
Directed by Alfred Werker. Released July 21.

THE JONES FAMILY SERIES—Featuring the origi-

nal Jones Family cast, including Jed Prouty, Spring
Byington, Florence Roberts, Russell Gleason, Shirley
Deane, George Ernest, June Carlson, and Billy Mahan,
and Marvin Stephens, in the following 1938-39 re-

leases: “Safety in Numbers” (released Sept. 9);
“Down on the Farm” with Louise Fazenda (released
Dec. 16) ; “Everybody’s Baby” with Reginald Denny
(released March 24), and “Jones Family in Holly-
wood” (released June 2). All Wurtzel Productions.

WINNER TAKE ALL—A Wurtzel production. Based
on story by Frances Hyland, with Tony Martin, Gloria
Stuart, Jean Rogers, Kane Richmond, Slim Summer-
ville, Henry Armetta, Pedro DeCordoba, Johnny Pir-
rone, Betty Greco, Inez Palange, Eleanor Virize,
Robert Allan and others. Directed by Otto Brower.
Released April 21.

SPEED TO BURN—A melodramatic comedy with a
turf background, featuring Michael Whalen, Lynn
Bari, Henry Armetta, Marvin Stephens, Sidney Black-
mer, Chick Chandler and others. Directed by Otto
Brower. A Wurtzel production. Released Aug. 26.

ROAD DEMON—A thrill-drama with automobile racing
for a background, featuring Joan Valerie, Robert
Kent, Bill Robinson, Henry Armetta and others.
Directed by Otto Brower. A Wurtzel production.
Released Dec 2

TIME OUT FOR MURDER—A mystery romance, for-
merly titled “Meridian 7-1212,” with Michael Whalen,
Gloria Stuart, Chick Chandler, Jean Rogers, Jane
Darwell and others. A Wurtzel production. Released
Sept. 23.

WHILE NEW YORK SLEEPS—Based on the adven-
tures of a metropolitan reporter, with Michael Whalen,
Joan Woodbury, Jean Rogers, Chick Chandler, June
Gale, William Demarest, Edward Gargan, Minor

ZAHUCK PRODUCTIONS
As of Aug. 4 ~

“

Irving Berlin’s Second Fiddle (x)
Frontier Marshal
*Jesse James
"Kentucky
Rose of Washington Square
The Story of Alexander Graham Bell (c)
Young Mr. Lincoln (c)
Thanks for Everything!
Submarine Patrol (s)

Wife, Husband and Friend
Tail Spin
Return Of The Cisco Kid
The Hound of the Baskervilles
Alexander’s Ragtime Band
Suez
Hold That Co-Ed
My Lucky Star (h)
Straight, Place and Show (R)
The Three Musketeers (R)
The Gorilla (R)
Gateway

SHIRLEY TEMPLES
§Just Around the Corner
* Little Princess
Susannah of the Mounties

* All-Technicolor super productions.
.

(tt) Ten-
tative title, f Musical that replaces cancelled
Eddie Cantor production, (s) Formerly titled
“Splinter Fleet.” (h) Sonja Henie starring ve-
hicles. (d) Formerly titled “By the Dawn’s Early
Light.” (R) Specials with all-star casts and Ritz
Brothers. §Originally announced under title,

“Sunny Side Up.” (x)Formerly referred to as
“When Winter Comes.” (c) Cosmopolitan produc-
tion.

Watson, Harold Huber and others. Directed by H.
Bruce Humberstone. A Wurtzel production. Re-
leased Jan 6

INSIDE STORY—A dramatic expose, with Michael
Whalen, Jean Rogers, Chick Chandler, Douglas Fow-
ley, June Gale and John King. Directed by Ricardo
Cortez. A Wurtzel production. Released March 10.

SHARPSHOOTERS—A melodramatic comedy, based
on the adventures of newsreel cameraman in a myth-
ical land, with Brian Donlevy, Wally Vernon, Lynn
Bari, C. Henry Gordon, Douglas Dumbrille, Sidney
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WURTZEL K-6 PIcTurIs!
As of Aug. 4

JANE WITHERS (4)

1—

Keep Smiling (tt)

2

—

Always In Trouble ( t

)

3

—

Arizona Wildcat (ttt)

4

—

Boy Friend (xx)

CHARLIE CHANS (2)

1

—

Charlie Chan In Honolulu
2

—

Charlie Chan In Reno

JONES FAMILY (4)

1

—

Safety In Numbers
2

—

Down On The Farm
3

—

(n) Everybody’s Baby
4

—

In Hollywood

MR. MOTO (4)

1

—

Mysterious Mr. Moto
2

—

Mr. Moto’s Last Warning (•**)

3

—

Mr. Moto Takes a Vacation
4

—

Mr. Moto on Danger Island

Up The River (§)

Five of a Kind

Time Out For Murder
Speed To Burn

Meet The Girls (*)

While New York Sleeps

Inside Story

Pardon Our Nerve ($) (a)

Sharpshooters

Road Demon
Chasing Danger (x)

Winner Take All

It Could Happen to You
News Is Made At Night (2)

(*) With June Lang and Lynn Bari. (**) With Brian

Donlevy and Wally Vernon. (?**) Formerly “Mr. Moto In

Egypt.” (tt) With Preston Foster. ($) Formerly “Down
To Earth.” (tt) Formerly titled “Hello Hollywood.” (ttt)

Formerly “Salomy Jane.” (R) Formerly “Meridian 7-1212.”

(N) Formerly titled “A Very Practical Joke.” (§) Formerly

Titled “Hard To Get.” ($) Formerly Titled “Samson And
The Ladies.” (x) Formerly titled “Dangerous Cargo,” with

Preston Foster, Lynn Bari, Henry Wilcoxon and Wally Ver-

non. (n) Formerly titled “Bundle of Joy.” (2) Formerly

titled “The Big Drum.” (z) Formerly titled “Mr. Moto
in Porto Rico.” (xx) Formerly “Police School." i

Blackmer and others. Directed by James Tinling.
A Wurtzel production. Released Nov. 18.

CHASING DANGER—Formerly titled “Dangerous Car-
go.” A comedy-drama of adventure in Algiers, with
Preston Foster, Lynn Bari, Henry Wilcoxon, Harold
Huber, Joan Woodbury and Wally Vernon. Directed
by Ricardo Cortez. A Wurtzel production. Released
May 5.

MEET THE GIRLS—Romantic mystery on the seas,
with June Lang, Lynn Bari, Robert Allen, Ruth Don-
nelly, Gene Lockhart, Erik Rhodes and others. Di-
rected by Bruce Humberstone. A Wurtzel production.
Released Oct. 7.

PARDON OUR NERVE—Formerly entitled “Samson
And The Ladies.” A comedy-drama with modern
girls “falling” for the cauliflowered clan, with Lynn
Bari, June Gale, Michael Whalen, John Miljan, Theo-
dore Von Eltz, Robert Allen and others. Directed by
H. Bruce Humberstone. A Wurtzel production. Re-
leased Feb. 24.

[
INTERNATIONAL PRODUCTIONS]

SMILING ALONG-—A 20th Century-Fox British pro-
duction, starring Gracie Fields, with Mary Maguire,
Roger Liversey, Peter Coke, Jack Donahue and others.
Directed by Monty Banks. R. T. Kane, producer.
PplpQCp/f fori QA

INSPECTOR HORNLEIGH—A 20th Century-Fox
British production, introducing an international pop-
ular radio detective character played by Gordon
Harker. Others in the cast include Alastair Sim,
Hugh Williams, Mild Hood, Steve Geray and others.
Directed by Eugene Forde. Released April 21.

j

SHORT SUBJECTS
j

MAGIC CARPETS—There are six in this travel series,

be produced by Movietone, with Truman H. Talley
in charge. This series of one - reel featurettes
carry comments by the world famous Lowell Thomas.

ADVENTURES OF NEWSREEL CAMERAMEN —
There are four releases in this series that Movie-
tone will produce. Adventures of the Newsreel
Cameraman series is in a class by itself and incom-
parable for thrills and action. They are the only
true-life stories incorporated in a one-reel series.

SPORT REVIEWS—Six in this series, also produced by
Movietone. This is a dramatized analysis of the
sports of the day, with the most popular sports com-
mentator of screen and radio, Ed Thorgersen.

FASHION SHOWS—There are releases in this series
which will be done in Technicolor. This is the
most expensive series of the K-6 short subjects pro-
gram. This series features commentary by Ilka
Chase, Broadway stage star. Starred in each Fashion
Show are the world’s most beautiful models. Vyvyan
Donner is the producer.

TERRYTOONS

—

There are 26 cartoons produced by
Paul Terry at his enlarged New Rochelle, N. Y.,
studios. At least eight of these 26 cartoons will have
been in Technicolor. The others will be in sepia or
black and white. Production budget on the K-6 Terry-
Toons will be 50 per cent greater than it was last
(K-5) season.

r
_„ 1937-38 .

! K-5 FEATURE PRODUCT
|

I

Del ivered
4

AUGUST
6

—

Can’t Have Everything
13—One Mile from Heaven
13

—

*Handy Andy
20

—

Love Under Fire

27—Think Fast, Mr. Moto

27—

tWestern Gold
SEPTEMBER

3—Thin Ice

10—Wild and Woolly
10— < M J ) Borneo
17—Wife, Doctor and Nurse
24— (J) In Hot Water

OCTOBER
1—Life Begins in College
8—Lancer Spy
8—tt Roll Along, Cowboy
15—Heidi
22—Chan on Broadway
29—Ali Baba Coes to Town

NOVEMBER
5—Danger—Love at Work

12—Dangerously Yours
12—*Judge Priest

19—Second Honeymoon
26—45 Fathers
26— (NW) Dinner at the Riti

DECEMBER
3

—

Big Town Girl

10

—

(J) Borrowing Trouble
17

—

No release

24—Thank You, Mr. Moto
31—Love and Hisses

JANUARY
7

—

City Girl

7—Tarzan’s Revenge
14

—

Change of Heart
14—tfHawaiian Buckaroo
21

—

Chan at Monte Carlo
28

—

Happy Landing
FEBRUARY

4

—

International Settlement
1

1

—

Checkers
18

—

Baroness and the Sutler

18—*County Chairman
25— (J) Love on a Budget

MARCH
4—Sally, Irene and Mary

11—Walking Down Broadway
18—Rebecca of Sunnybrook Farm
25—Mr. Moto’s Gamble

APRIL
1— Island in the Sky
8—ffRawhide

15— In Old Chicago
22—Battle of Broadway
29—Four Men and a Prayer

MAY
6— (J) A Trip to Paris
6—* Life Begins at 40

13—Kentucky Moonshine
20—Rascals
27—Kidnapped

JUNE
3—Josette
10— (**) One Wild Night
17—Three Blind Mice
24—Mr. Moto Takes a Chance

JULY
1—Always Good-Bye
8—Panamint’s Bad Man
8—We’re Going to Get Rich (G)
15— Passport Husband
22— I’ll Give a Million
29—Little Miss Broadwa,

(*) Rogers re-issues.

(t) K-4 Outdoor.

(ft) K-5 Outdoor.
(J) Jones Family.

(NW) New World British Pro-
duction.

(**) Formerly “Home Town
G-Man.”

(MJ) Last picture of the Martin
Johnsons.

(G) With Gracie Fields, Victor
McLaglen and Brian Donlevv.
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DUE FOR ANOTHER ACADEMY AWARD? That is the opinion

of the newspapermen privileged to see “Stanley and Livingstone”
at a special preview on the Coast early this week. Ed Sullivan,

famed Hollywood columnist, has already journalistically nominated
Spencer Tracy for another Academy award for the best acting by
a male star. Ed believes that Spencer’s trial plea can not be
topped.

A FITTING OBSERVANCE of the 50th anniversary of the in-

vention that made possible motion pictures as we know them today

will be furnished when “Hollywood Cavalcade” is released. Above
three of the principals, Don Ameche, Alice Faye and J. Edward
Bromberg.

MILLIONS OF THEM! Any-
way, so it seemed when those
natives climb over that jungle
hill in one of the breath-taking
scenes in “Stanley and Living-
stone.”

TWO READY! Yes, sir, Jane
Withers last week completed
her second 1939-40 release,
“Roughnecks,” with the Ritz
Brothers. Her third will be
“High School.” In her fourth
and final vehicle for this season
she will co-star with Gene Aut-
ry, the singing cowboy-star.
First of the Jane Withers re-

leases this season is “Chicken
Wagon Family” with Leo Car-
rillo.

BRENDA JOYCE, who scores
in “The Rains Came,” shares
the romantic honors with Rich-
ard Greene in “Here I Am a
Stranger.” The above scene from
that production finds the two
young people falling in love at
first sight. Roy Del Ruth is di-

recting this father-and-son
story.

“SO?” To the right we have
the Ritz freres—and this time
they’re in the army. We have
a hunch it’s the wrong army,
but there they are at the left

in a scene from Jane Withers’
“Roughnecks” which will prob-
ably be previewed within the
next fortnight. Lynn Bari and
Joseph Schildkraut are among
the featured members of the
cast.

VARIETY OF THEMES FEATURE K- OUTPUT
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TRAGEDY IN LOVE—And what a moment is this! Indeed,
“The Rains Came” is the greatest motion picture ever produced.
Above, Tyrone Power and Myrna Loy.

BAFFLED, DR. WATSON—A scene from “The Adventures of
Sherlock Holmes” with Nigel Bruce, Ida Lupino, Alan Marshal
and Basil Rathbone.

JLTNGLE MAESTRO—That is exactly the capacity in which
Dr. Livingstone is officiating in this sequence from “Stanley and
Livingstone,” which opened at the Roxy, New York, this week-end.

ANOTHER MYSTERY’ DRAMA, but reportedly the best in-
spired by the escapades of Sir Arthur Conan Doyle’s famous fiction
sleuth. Basil Rathbone is making a tell-tale observation in this
exciting scene from “The Adventures of Sherlock Holmes,” that
Alfred Worker directed. Incidentally, Werker this week was given
the job of megaphoning “Scotland Yard” in which Warner Baxter
will head the cast.

GREAT TROUPERS—George Brent and Maria Ouspanskaya
in a dramatic moment from “The Rains Came.” In this never-to-be-
forgotten scene the widowed ruler finds her beloved husband’s plans
jeopardized by the love of another woman and here she tells her
friend that if need be she will destroy her—to carry out the plans
of her husband.

JOURNALISTS CROSS SWORDS. Spencer Tracy, as a news-
paperman, is vainly trying to prove his case with Charles Coburn,
a British publisher. Looking on at left is Richard Greene. Of course,
it’s from “Stanley and Livingstone.”

GLADYS GEORGE has an
extremely emotional role in
“Here I Am a Stranger” in

which she shares honors with
Richard Greene, Richard Dix,
Roland Young and Brenda
Joyce.

MYRNA LOY does her full

share to make “The Rains
Came” a masterpiece.

OSA JOHNSON, widow of
Martin Johnson, who served as
technical advisor to the unit
headed by Otto Brower, that
Zanuck sent to Africa to film the
jungle sequences for “Stanley
and Livingstone.”
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ELSA MAXWELL, who this

week made an auspicious screen
debut in the Cosmopolitan pro-
duction, “Hotel for Women,”
which presented a new star,

Linda Darnell.

A GREAT, HEART-TUGGING SCENE is this one. It is from
“Here I Am a Stranger.” Above appear Richard Dix and Gladys
George. This is early in this extraordinary story of two people,

very much in love, who, fearing the future, decide to separate
with startling developments resulting when their boy grows into

manhood. Roy Del Ruth has been directing this Zanuck special

in which also appear Richard Greene, as the boy; Brenda Joyce,

who makes her debut in “The Rains Came”; Roland Young, Russell

Gleason and many others. This is a greater story than “Sorrel and
Son.” It was to have been completed this week-end.

REWARDED — For his fine

work in “Frontier Marshal,”
Randolph Scott was this week
signed for the leading male role
in “20,000 Men a Year,” which
starts on Aug. 14.

ALICE FAYE, having com-
pleted her co-starring vehicle,

“Hollywood Cavalcade,” with
Don Ameche, is preparing for

rehearsals for her next assign-

ment, “Little Old New York.”
With her in the latter produc-
tion will be co-starred Fred Mac-
Murray, borrowed from Para-

w

CLAUDETTE COLBERT, who
is co-starred with Henry Fonda
in the Technicolor super special,

“Drums Along the Mohawk.”

TWO “HEAVIES” appear
with Sidney Toler in the above
scene from the second of the
“Chan” 1939-40 series, “Charlie
Chan in a City in Darkness.”
They are, Harold Huber (left),

and Carol Naish (right). Her-
bert Leeds finished “shooting”
on this one this week.

“CHARLIE CHAN IN A CITY IN DARKNESS”—Home Office

attaches who this week viewed the first of the 1939-40 series,

“Charlie Chan on Treasure Island,” can not conceive how that mys-
tery can be topped. They believe it is the best of the series to date.

But the studio insists it will top it with the second release, “A City

in Darkness.” Above are four of the principals. Left to right,

they are: Harold Huber, Sidney Toler, Lynn Bari and Richard

Clark. Toler’s characterization of the Oriental detective is rapidly

making him one of the screen’s outstanding personalities.

mount, and Richard Greene.

Andy Devine, too, has been
added to the cast of “Little Old

New York” that Henry King will

direct. Irving Cummings, di-

rected Miss Faye in the season’s

first Technicolor super-special,

“Hollywood Cavalcade.”

“STANLEY AND LIVINGSTONE”—From the Coast and other
parts of the country this week to the Home Office came unusual
praise for this stupendous spectacle. It came by letter, by wire
and by telephone, from exhibitors, from newspaper critics, from
other producing heads and from the field. Ed Sullivan, a syndicate
writer, led the critics in nominating Spencer Tracy for the year’s
best acting honors for his characterization of Henry M. Stanley.
Above Spencer Tracy is pictured with another Academy award
winner, Walter Brennan (at the right), who plays his “buddy,” and
Richard Greene who, with Nancy Kelly, shares the romantic interest.

“DRUMS ALONG THE MOHAWK”—An early scene in another
Zanuck Technicolor super special. Among those pictured is Claud-
ette Colbert, who is co-starred with Henry Fonda. Edna May
Oliver has a major role in this $2,500,000 production. After three
weeks of outdoor “shooting” at the Cedar City, Utah, location,
Director John Ford Sunday returned to the studio with his com-
pany. Some six more weeks of camera work will be required
before the picture is ready for the cutting department. Within a
few weeks another company will be sent to Cedar City. This one
will make “Brigham Young,” the screenplay for which Louis Brom-
field has completed, according to latest information from the studio.
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MIGHTY important news is coming from Mr. Zanuck’s
offices these days. No one who scans carefully the

items incorporated in this edition can fail to overlook
the significance of recent announcements from the alert
production chief. For instance, we know definitely that
in “Elsa Maxwell’s Hotel for Women” and “Stanley and
Livingstone” he has furnished exhibitors with two box
office stimulants, which, if properly and vigorously ex-
ploited along lines comparable with the showmanship
the studio displayed in making those attractions, will

start exhibitors well on the road to what should be the
greatest season in the history of this industry. After
all, the observation of years ago that “there is nothing
the matter with box offices that good pictures can not
remedy” still holds good today. And that being the
case, 29th Century-Fox K 7 contract holders can con-
sider themselves well on their way to enjoying the most
profitable season in the history of their theatre holdings.

SUT, no matter to what extreme Zanuck and his

studio organization go to provide exhibitcrs with
the strongest box office vehicles, their efforts will go for
naught unless we of

the distribution, ad-

vertising and exhibi-

tion branches of the
business follow
through on what
Movietone City fur-

nishes us. In truth,

the creative end of

our business has run
ahead cf the rest of

the procession. When
pictures like “The
Rains Came” — the
greatest motion pic-

ture ever produced—
“Hollywood Caval-
cade”, “Drums Along
The Mohawk”, “Swan_
ee River”, “Little Old
New York”, “Grapes
Of Wrath” and others
are delivered, you will

have proof enough of

the greatest progress
made by our produc-
tion forces. The studio
can make them, but it

is for us on the other
side of the picture-
making plants to cap-
italize on what it pro-
duces, to give to its DARRYL F. ZANUCK
wares the same an-
alytical consideration in matter of exploitation and
booking treatments that it gives to the creation of the
attractions.

•
TT is not enough that we wait until a picture is com-

pleted before we say ballyhooing. Invariably, it is

then too late. The time to start the ball rolling is while
the pictures are in the making. They can not all be
super great attractions. The ball player who always
banged cut a home-run every time he came to bat
never was born. But he does keep his batting average
high by socking out singles, two-baggers, three-baggers
and homers. And so it is with production. They can’t
all be record-breakers. But we can help get the most
cut of every single picture by properly attending to
each release, by insuring them appropriate send-offs,
commensurate with their possibilities, in advance of
their release. Pictures like “The Rains Came”, “Drums
Along The Mohawk”, “The Grapes Of Wrath”, Maeter-
linck’s “The Blue Birds” and others, based on widely
read novels or successful plays arrest advance interest
from their established popularity. But original vehicles
with the unlimited possibilities possessed by “Stanley
And Livingstone”, “Elsa Maxwell’s Hotel For Women”,
"Hollywood Cavalcade”, “Swanee River”, “Johnny Apol-
lo” and the others test the showmanship as well as
the salesmanship of those entrusted with the respon-
sibility of capitalizing the studio’s efforts.

•

OUR studio is sales-minded. You have only to read
the list of 1939-40 productions to convince yourself

of that. We asked for more Technicolor specials and,
where last season we got three, during 1939-40 we know
right now we will recevie a minimum of five. We asked

In Technicolor Special
Henry Fonda and Claudette Colbert in a close-

up from “Drums Along the Mohawk,” one of the
five Technicolor super specials Zanuck will make
for release during the 1939-40 season. John Ford
is directing.

for concentration on vehicles that can be ranked in the
upper brackets and. that is being done. Our every sales

requirement is being fulfilled. In fact, if you dig into
the K-7 product survey, in this section, you will note
that Zanuck has anticipated our requirements. How
superior our 1939-40 product really is was best stressed
by the amazement expressed by sales managers of
other companies when they heard our distribution chief
tell the product story at the conventions of the Cana-
dian Famous Players Theatres circuit last week and
the Schine Enterprises at Gloversville, N. Y. So, we
know, definitely, that our studio is setting the pace for
1939-40. But how profitable that pace proves depends
on the exploitation and exhibition follow-through.

•

AND by follow-through is not meant not only the

proper exploitation and exhibition of the upper-
bracketed pictures. Many a championship on the base-
ball diamond developed from a base hit that was
effectively followed up by other batters. By follow-
through this company means the proper handling of
the Jane Withers series, whose production this season
will represent an increase of 25 per cent over the K-6
budget; the “Cisco Kid” series with Cesar Romero, spe-
cials like “Frontier Marshal.” etc. And it covers the
promotion of new personalities the studio is building
for stardom, the local exploitation of such newcomers
as Linda Darnell, Brenda Joyce, Robert Shaw and others
who are on their way up the ladder. Right now our
accounts should be exploiting the new Cisco Kid, Cesar
Romero for his performance in “Frontier Marshal”
makes such a step a natural follow-up, for he never
gave a better portrayal. The studio can’t carry the
whole lot. And in 1939-40 let’s give individual releases
individual attention. If we do that the value of every
contract, be it sold on this or the other side of the
oceans, will increase tremendously for the studio is

definitely set to deliver the greatest box office product
ever turned loose in any one season.

CESAR ROMERO is bound to be an instant “click”

in the new Cisco Kid series. There are several rea-
sons for that. His performance in “Frontier Marshal”
has made the assignment most receptive to exhibitors
and to theatre audiences. Romero never got better
press notices nor has he ever given a better perform-
ance than the one he gives as the two-gun gambler in

the Randolph Scott-Nancy Kelly co-starring vehicle.

He has the romantic appearance that should make this

series the most popular on the market. We know that
exhibitors are anxiously awaiting the first of the new
“Cisco Kid” series.

•

MR. ZANUCK is pulling all strings to obtain the

services of topnotch stars fitting the roles in his

top-bracket specials. But he isn’t neglecting the pic-

tures in the lower classifications. This we gather from
press-time word from the studio that he is negotiating
with another studio for the services of Humphrey
Bogart for one of Wurtzel’s more important attrac-

tions. The Executive Producer never was happier than
he is today. He has much more money with which to

make pictures. This enables him to go on the market
for services of important “name” players when they are
not available on our lot. It is this increased budget on
Wurtzel pictures that has made possible the signing
of such stars as Randolph Scott, Gene Autry and
others.

•

THE raves coming from shrewd showmen over Linda
Darnell must make Zanuck feel particularly good.

Linda is a dazzler. But, more important she is an ex-
cellent actress as she proves in her very first try, in

“Elsa Maxwell’s Hotel For Women.” This picture def-

initely “makes” her. And because of her unprecedented
success in that production, Zanuck has understandably
decided to cast her only in starring pictures in which
she will co-star with leading male stars. Miss Darnell’s

next assignment will be opposite Tyrone Power in

“Johnny Apollo” in which Edward Arnold also will

appear.
•

I
T seems to us that when it comes to the presentation

of new stars, Zanuck always does in “threes.” We
recall that several years ago, in a single season, he
made stars of Tyrone Power, Sonja Henie and Don
Ameche. We believe that 1939-40 will see the making
of three more stars. This time it will be a case of two
feminine stars and one male star. We have reference
to Linda Darnell, Brenda Joyce and Robert Shaw. Miss
Joyce will create the same furore when she is seen in

“The Rains Came” as Miss Darnell has in “Elsa Max-
well’s Hotel For Women.” And Robert Shaw, who,
like Miss Darnell, hails from Dallas, has been stepping
into public favor high, wide and handsome for months.

•

(
GREGORY RATOFF’S fine directorial work on “Elsa
X Maxwell’s Hotel For Women” has earned him an-

other important assignment. As we were going to press

a dispatch from Zanuck’s office stated he had been
entrusted with the directorial job on “Everything Hap-
pens At Night,” the first of Sonja Henie’s two 1939-40
specials. Opposite Miss Henie, who returns to the
studio late this month from her European vacation,

will appear Ray Milland, just borrowed from Para-
mount.

•

TWO young stock players, who have quietly been com-
ing along, will get a well-deserved “break” in two

forthcoming pictures. Helen Erickson, we understand,
has been given the romantic feminine lead in the second
Jones Family release for this season “Too Busy to

Work.” Pretty, talented Lillian Porter will have a fea-

tured role in Jane Withers’ third K-7 special, “High
School.” Good luck, girls—and we hope you exceed
the studio’s highest expectations. We think and hope
you will!

•

WHAT an interesting fortnight in the matter of bor-

rowing of other studios’ stars. Fred MacMurray
has been borrowed from Paramount for a co-starring

role in “Little Old New York.” From Universal has

been borrowed Andy Devine. Edward Arnold has been
borrowed for "Johnny Apollo.” And also from Para-
mount comes Ray Milland for Sonja Henie’s “Every-
thing Happens At Night.” Deals for other stars’

services are pending and will be announced when finally

completed.
•

THERE is no feminine personality on the Coast to-

day who is gaining more public favor than is Binnie

Barnes. We of the field know that to be a fact. In

“Frontier Marshal” she further exalts her standing with

a particularly fine performance of the frontier saloon

entertainer. She is one of the screen’s best feminine
assets, according to exhibitors who reflect public

opinion.

BOOST NEW PERSONALITIES!
Printed in TJ.S.A,
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